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1,750,000 

^  CANNED  FOODS 

•  That  is  the  number  of  educational 
booklets  and  other  pieces  of  literature 
Canco  sends  ON  REQUEST  each  year 
to  doctors,  dentists,  dieticians,  nurses, 
teachers,  home  economists,  health  offi¬ 
cials,  editors,  grocers  and  others  —  those 
who  influence  the  eating  habits  of 
130,000,000  people. 


THE  CANNING  TRADE 


January  It,,  1933 


the  rich,  healthful,  vitamin  goodness  of  summer  sunshine  is  packed  in  tin 
cans  .  .  .  whether  it  be  fruits  or  vegetables  .  .  .  soups  or  puree  ...  in  Florida 
,  .  .  Hawaii  .  .  .  anywhere.  No  matter  your  can  requirements,  Heekin  can  and 
does  fill  them  promptly  .  .  .  when  you  need  them.  Millions  of  cans  are  always 
waiting  in  great  warehouses  for  prompt  shipment .  .  .  and  Heekin  Faultless  Clos¬ 
ing  Machines  will  handle  your  pack  perfectly.  Let's  talk  it  over. 

THE  HEEKIN  CAN  CO.  •  CINCINNATI,  OHIO 

Heekin  Cans 

{PeJUayiajt 


CANNED  FOODS  ARE  FINE  FOODS  ALL  OVER  THE  W0RL{) 


THE  CANNING  TRADE  is  published  every  Monday  by  THE  CANNING  TRADE,  20  S.  Gay  St.,  Baltimore,  Md.  Arthur  I.  Judge,  Manager  and  Editor.  Artbw  !■ 

■2:j3.00;  Canada-^4.00;_Foreign — $5.00.  Advertising  rates  upon  application.  Forms  close  ' 


January  16, 1939 


Modern  Canning  Equipment 

for  ALL  Food  Products 


Modernize  your  plant — produce  highest  quality 
at  lowest  cost  with  machinery  and  supplies  from 
the  leading  manufacturer  of  canning  equipment. 


Write  for  our  224-page 
illustrated  catalog, show¬ 
ing  over  400  products 
used  by  the  food  indus¬ 
tries. 


^  M  &  S  6-POCKET  FILLER 

Fills  any  liquid  or  semi-liquid  product.  Handles 
the  most  difficult  can-filling  jobs.  Continuous 
and  automatic.  Fills  up  to  125  cans  per  minute. 
All  cans  filled  exactly  alike.  No  spill,  drip  or 
waste.  Unless  can  is  properly  placed  to  receive 
it,  product  cannot  flow.  Other  Fillers  up  to  200 
cans  per  minute. 


A-B  COOKER  AND  COOLER 

The  “One  Man  Cook  Room”  for  evaporated  or  condensed  milk,  meat  products, 
com,  tomatoes,  asparagus,  peas,  fruit  and  other  foods.  Cans  processed  immedi¬ 
ately  after  closing,  all  given  same  length  of  cook  at  constant  temperature,  then 
cooled  quickly  and  thoroughly.  Result:  a  high-grade,  perfectly  sterilized,  imi- 
form  product. 


Conveyors . . .  Elevators . .  .  Size  Graders  .  . . 
Quality  Graders  .  .  .  Picking  Tables  .  .  . 
Washers  . . .  Blanehers  . . .  Storage  Hoppers 
Pea  and  Bean  Fillers  .  .  .  Bean  Cleaners  .  .  . 
Bean  Baking  Ovens  .  .  .  Cook  Room  Equip¬ 
ment  .  .  .  Aphis  Control  Equipment . . .  Etc. 


Huskers  .  .  .  Cutters  .  .  .  Trimmers  .  .  . 
Washers  .  .  .  Ear  Corn  Brusher  .  .  .  Inspect¬ 
ion  Conveyors  .  .  .  Spiral  Conveyors  .  .  . 
Whole  Grain  Washers  .  .  .  Batch  Mixers  .  .  . 
Blending  Mixers  .  .  .  Syrup  System  . . .  Silk- 
ers  .  .  .  Cooker-Fillers  .  .  .  Elevators  .  .  .  Cob 
Crusher  .  .  .  Corn  Shaker  .  .  .  Etc. 

For  the  TOMATO  CANNER 

Inspection  Tahles  .  .  .  Washers  .  .  .  Scalders 
.  .  .  Peeling  Tahles  .  .  .  Tomato  Crushers 
.  .  .  Tomato  Steamers  .  .  .  Juice  Extract¬ 
ors  .  .  .  Pulpers  .  .  .  Finishers  .  .  .  Tomato 
Fillers  .  .  .  Pulp  Fillers  .  .  .  Pulp  Tanks 
and  Coils  .  .  .  Exhausters  .  .  .  Copper 
Kettles  .  .  .  Open  Kettles  .  .  .  Cookers  and 
Coolers  .  .  .  Etc.,  etc. 


|m  SUPER  JUICE 
^  EXTRACTOR 

Gives  maximum  yield  of  tomato  juice 
of  any  desired  consistency  —  quickly 
adjustable  from  light,  thin  juice  to 
extremely  heavy,  pulpy  juice.  Output 
10  to  30  gal.  per  minute.  Also  gives 
splendid  results  on  other  fruits  and 
vegetables. 


&  HAND  PACK  FILLER 

Steps  up  the  quality  of  your  pack  to 
an  astonishing  degree,  invariably  brings 
better  prices.  Ideal  for  packing  Toma¬ 
toes,  Sauer  Kraut,  String  Beans,  Beets, 
Fruits,Berries,Pickles,FishFlakes,Mac- 
aroni.  Chunky  Meats,  Cocoanut,  Etc. 


^  18-  VALVE  JUICE  FILLER 

®^^LESS  super  HUSKER  I  t  w  I  «  II  a  L  I  T  Y  C  D  a  n  E  D  Fills  l so  to  200  cans  per  minute — and 

usks  two  tons  of  com  per  hour.  Doubles  LBWia  UUMLII  1  vKMUBic  more.  Gives  utmost  accuracy  even  at 

pacity  of  your  plant  without  increas-  Separates  tenderest  peas  from  others  highest  speeds.  Any  height  can  and  up 

g  floor  space,  since  it  takes  up  no  more  with  hairline  accuracy.  Top  quality  and  to  a  No.  3  diameter.  Drip-proof  and 

om  than  single  husker.  top  prices  are  assured.  leak-proof. 

Information  on  any  canning  subject  gladly  furnished  by  our  experts.  No  obligations.  D-400-T 


OOD  MACHINERY  CORPORATION 

HOOPESTON 


(SPRAGUE-SELLS  DIVISION) 
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FEATURE  THESE  FAST  MOVING 
DEL  MONTE  FOODS 
FOR  EXTRA  VOLUME, EXTRA  PROFIT 


Peaches  Pineapple 

Pears  Apricots 

Pineapple  Juice 
Fruit  Cocktail 
Asparagus 
Corn  Peas 
Dried  Fruits  &  Raisins 
Coffee  Tuna 


■T 


-  -  when 
grocers  feature 
this  brand 


IT  PAYS 


TO  SELL 


“t:~  w»  E  N  a  grocer  stocks  Del  Monte — puts  Del 
VlfvIG  Monte  out  where  customers  can  see  it — here’s 

what  happens:  Canned  food  sales  go  up — and  stay  up! 

V  PROFIT  Why?  Simply  because  there  is  no  other  canned  fruit 

and  vegetable  brand  that  equals  it — in  general,  wide¬ 
spread  recognition — in  demand  or  use! 

That’s  why  it’s  just  good  business  to  see  that  your 
trade  has  at  least  the  leading  Del  Monte  varieties 
in  stock — and  keeps  them  well  displayed. 

Whatever  other  brands  you  handle,  give  Del  Monte 
a  regular  place  in  all  your  selling.  See  for  yourself 
how  much  extra  volume  this  brand  can  bring  your 
business! 

liel  ?fhnU 
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THE  CANNING  TRADE 


DUE  TO  THE  INTEREST  SHOWN  IN  OUR  CUTTING  DEMON- 
STRATION  OF  CANNED  PEAS  AT  THE  WISCONSIN  CANNERS’ 
CONVENTION,  WE  HAVE  PREPARED  A  LARGER  EXHIBIT  OF 
CANNED  SAMPLES  OF  OUR  SPECIAL  STRAINS  INCLUDING: 


ALAH 
WALAH 
MARDELAH 
PERFECTAH 
EARLY  PERFECTAH 


These  samples  are  from  regular  commercial  packs  from  the  important  canning  sections  in  the 
United  States  and  Canada. 


THE  BEST  WAY  TO  JUDGE  THE  QUALITY  OF  OUR 
SPECIAL  STRAINS  IS  TO  SEE  THEM  IN  THE  CAN. 


You  are  invited  to  call  at  Booth  212  in  the  Exhibition  Hall  and  at  our  rooms  546,  547,  549, 
Stevens  Hotel  during  the  National  Canners’  Convention,  January  23rd  to  28th. 


WASHBURN- WILSON  SEED  CO 

Moscow,  Idaho 


January  IS,  19S9 


When  you 


■  Whatever  your  problem,  Continental,  with  its 
tremendous  resources,  offers  every  facility  for 
greater  service  .  .  .  cans  of  highest  quality,  plain 
or  enamel-lined,  the  result  of  33  years  of  long  and 
intensive  development  and  research — aid  in  all 
canning  problems  thru  progressive  research — 
many  different  styles,  sizes  and  speeds  of  efficient 
closing  machines — and  unusually  prompt  ship¬ 


ments  from  modern  plants  conveniently  located 
from  Coast  to  Coast. 


Looking  after  your  interests  is  a  group  of  men 
long  experienced  in  the  Industry,  well  prepared  to 
give  you  sound,  practical  advice  and  assistance. 


When  you  have  a  problem — write,  phone  or  wire 
Continental.  We’ll  come  to  your  aid  immediately. 


CONTINENTAL  CAN  COMPANY 


NEW  YORK  .  CHICAGO  •  SAN  FRANCISCO  •  MONTREAL  •  TORONTO  •  HAVANA 
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EDITORIALS 


A  UNIQUE  CONVENTION — There  are  many 
signs  which  seem  to  indicate  that  this  will  be 
the  most  unique  Convention  in  the  more  than 
fifty  years  of  canners’  Conventions.  Heretofore  we 
might  have  called  these  meetings  Chautauquas — group 
studies  of  general  canning  problems — or,  too  often, 
vacation  times  when  harrassed  canners  could  be  made 
to  forget  their  troubles  in  the  entertainments  furnished 
by  the  supplymen,  either  singly  or  in  groups,  but  this 
year  there  seem  hopes  for  something  different,  and 
may  these  hopes  fully  materialize  into  definite  action. 

Different  groups  in  the  industry  have  been  meeting, 
aside  from  the  usual  State  or  local  canners  conventions, 
to  consider  ways  and  means  of  improving  their  busi¬ 
ness  lot,  or  for  the  betterment  of  the  particular  item 
of  canned  food  in  question.  And  they  have  been  study¬ 
ing  MERCHANDISING,  believe  it  or  not.  Read  the 
official  Program  as  given  in  this  issue  and  you  will  find 
that  Merchandising  is  to  be  the  keynote  of  this  Con¬ 
vention.  And  if  you  do  not  think  that  epochal  and 
unique,  well,  you  do  not  know  your  industry  and  the 
meetings  of  innumerable  canners  conventions  over  the 
past  half  century.  Yea,  we  have  begged  and  pleaded 
for  it  over  the  years,  but  every  time  the  officers  of  any 
Association  saw  the  word,  they  seemed  to  be  attacked 
with  the  chills  and  ague,  their  teeth  chattered  and  they 
trembled  down  to  their  heels,  as  they  thought  they  saw 
the  law  coming  down  on  them  like  a  ton  of  bricks.  The 
law  never  came  of  course,  because  they  never  before 
made  even  the  slightest  attempt,  but  it  never  will  come 
for  any  industry  that  tries  to  help  itself  as  a  whole. 
Our  Government  rests  upon  industry:  it  is  industry 
whicli  makes  the  money,  which  affords  the  taxes,  which 
pays  ihe  expenses  and  permits  the  Government  to  func¬ 
tion  ;  so  the  Government — any  Government — wants 
busiiisss  to  prosper,  and  make  money.  It  is  the  man 
or  g}-  >up  of  men  who  try  to  interfere  with  this  general 
prosperity  of  an  industry,  for  their  own  individual 
profi  that  causes  the  Government  to  crack  down.  But 
an  industry-wide  movement,  so  long  as  it  is  sane  and 
sensi  le,  will  have  the  support,  never  the  suppression 
of  G  vernment,  which  means  law.  On  the  contrary, 
the  (  overnment  will  help  in  every  way  in  its  power, 
and  t  le  principle  manner  is  in  policing  the  unruly,  and 
that  :  needed  as  much  in  business  circles  as  in  social 
circh  against  the  outlaw.  For  that,  we  can  thank  our 
demo  ratic  form  of  government,  because  the  decent 
who  ire  always  in  the  vast  majority,  can  always 
restrain  the  unruly. 

Th  experiences  of  these  product  groups,  in  their 
attempt  to  solve  this  question  of  better  merchandising 
their  goods,  has  been  interesting;  but  as  a  rule  the 


first  outcome  is  a  demand:  (a)  cut  down  the  acreage 
and  pack,  and  improve  the  quality ;  or,  (b)  pass  a  law 
to  bond  every  canner  to  pay  his  growers  so  as  to  get 
rid  of  the  canners  who  never  pay.  And  there  are 
others,  of  course. 

The  first  part  of  (a)  is  all  wrong,  but  the  latter  half 
(quality)  is  all  important.  And  so  is  the  bonding  idea. 
There  never  have  been  and  there  never  will  be  enough 
canned  foods  produced,  if  the  quality  is  right,  and  the 
goods  are  merchandised. 

There  is  nothing  more  important  to  every  canner  in 
the  business,  and  to  all  those  associated  with  them, 
either  as  producers  of  kindred  products  or  in  the 
machinery  supply  line,  than  this  question  of  sane, 
sensible  merchandising.  And  there  was  never  a  year 
in  the  history  of  the  industry  that  showed  up  the 
methods  of  the  canners  in  such  glaring  lights  as  this 
famous  year  of  1938.  You  had  the  quxintity  packs,  of 
the  quality  which  the  market  welcomes,  and  the  public 
demand  teas  from  20  per  cent  to  25  per  cent  greater 
than  ever  before,  and  yet  you  parted  with  the  goods  at 
cost  or  less.  Read  that  over  again,  and  let  it  burn  into 
your  brain  and  memory,  for  it  is  the  most  unique  condi¬ 
tion  in  all  the  history  of  commerce.  When  you  realize 
it,  when  it  comes  home  to  you,  it  ought  to  wake  you  up 
to  the  fatal  lack — sales  ability  or  merchandising.  You 
did  not  “sell”  the  goods ;  that’s  the  whole  story. 

In  all  history  of  business  whenever  the  market  de¬ 
mand  could  be  definitely  shown — for  anything — there 
never  was  any  trouble  in  getting  the  goods  produced, 
and  sold  at  a  profit.  And  it  is  true  today  about  every 
line  of  industry — apparently  except  about  canned  foods. 
That  is  anything  but  a  compliment  to  the  industry. 

Your  reaction  will  be  that  the  packs  were  too  large. 
They  were  not  when  their  quality  is  considered.  In 
using  the  statistics  of  packs,  etc.,  please  bring  yourself 
up-to-date.  They  have  until  only  recently  been  talking 
about  a  25  million  case  pack  of  peas,  plus  a  carryover 
of  5  million.  But  such  figures  are  all  wrong  now.  The 
pea  pack  ended  last  July,  and  have  they  used  no  peas 
since  then?  The  pea  holdings  as  of  January  1st  were 
about  15  million  cases,  just  about  enough  to  take  the 
market  through  to  next  pea  packing  time.  Tomato 
canning  ended  later  than  peas,  but  by  December  1st 
there  were  on  hand  only  11  million  cases,  an  actual 
shortage  of  over  5  million  cases  of  needed  canned 
tomatoes  (based  upon  the  two  previous  years  consump¬ 
tion  of  over  24  million  cases  each  year — look  at  your 
Almanac).  When  they  “pull”  statistics  on  you,  make 
them  deduct  the  amounts  consumed  since  the  end  of 
the  canning  season.  And  in  that  view  there  is  nothing 
on  the  list  that  looks  bad  today. 
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Now,  is  that  heavy  demand  here?  Tuesday  of  this 
week  we  received  from  the  Department  of  Commerce, 
a  bulletin  reading :  “1938  Retail  Sales  12  per  cent  below 

1937.”  The  opening  paragraph  reads:  “Total  retail 
sales  in  1938  amounted  to  $35,300,000,000,  a  decline  of 
about  12  per  cent  from  the  1937  volume  of  $39,900,- 
000,000,  according  to  preliminary  estimates,”  by  the 
Department,  etc.  Lower  down  there  appears:  “The 
automotive  group,  which  accounted  for  about  11  per 
cent  of  all  sales  made  during  the  year,  showed  a  35 
per  cent  loss,  and  furniture  and  household  appliances 
17  per  cent.”  A  little  further  on  you  will  find  they  are 
speaking  of  the  dollar  values,  not  of  the  volume;  but 
neither  of  these  two  last  mentioned  items  rightfully 
belong  in  consumer  retail  sales.  They  are  capital  in¬ 
vestments,  because  both  autos  and  furniture  are  bought, 
not  daily  or  weekly,  but  for  years.  If  they  were  taken 
out  that  dollar  sales  value  would  be  equal  to  or  above 

1937. 

But  as  this  seemed  to  contradict  what  we  have  so 
often  contended,  viz.,  that  consumer  buying  is  heavier 
than  ever,  we  turned  to  foods,  and  there  we  found: 
“Food  sales,  which  do  not  record  wide  fiuctuations  of 
change,  decreased  5  per  cent  in  dollar  value;  however, 
the  substantial  reduction  in  food  costs  during  1938 
indicates  that  the  physical  volume  of  food  sold  about 
equals  that  of  1937.”  In  fairness  they  should  be  as 
definite  about  this  latter  statement  as  they  are  about 
the  former,  so  we  thought  to  test  it.  For  that  purpose 
we  decided,  arbitrarily,  to  select  several  items  of 
canned  foods,  and  compare  the  prices  of  January  1st, 

1938.  with  the  same  identical  goods  on  January  1st, 

1939.  We  scribbled  them  down  quickly,  in  alliteration — 
from  A  to  T — so  as  to  avoid  picking  out  any  definite 
items ;  but  we  stuck  to  staples,  and  here  is  the  result : 

Jan.  1st,  1938  Jan.  1st,  1939  Per  Cent 

Apricots,  2>4’s  cWce .  $1.70  to  $1.80  $1.35  to  $1.40  —22% 

S.  Beans,  2’s  Cut  Standards . 80  to  .90  .55  to  .60  — 33% 

Corn,  2’s  M.  S.  Standards . 85  to  .90  .65  to  .67  Vi  — 25% 

Peaches,  Cal.,  2%’s  Choice .  1.55  to  1.65  1.20  to  1.35  — 20% 

Peas,  2’s  4  Alaskas . 92Vi  to  .95  .60  to  .65  —33% 

Spinach,  2V>’s  Standards .  1.10  to  1.25  .95  to  1.00  — 15% 

Tomatoes,  2’s  Standards . 67  Vi  to  .70  .59  to  .65  — 10% 

In  the  ’39  quotations  we  have  given  full  value  to  the 
recent  improvements  in  prices;  but  we  took  all  from 
the  Almanac  for  ’38  prices,  and  from  our  market  pages 
for  the  ’39,  and  you  can  make  your  own  comparisons  in 
the  same  way — and  on  any  other  items  you  might  wish 
to  test  out.  The  point  is  this :  canned  foods  have  sold 
all  during  ’38  from  10  per  cent  to  33  per  cent  below 
’37  prices.  Accordingly — taking  this  “5  per  cent  less 
in  dollar  value” — there  must  have  been  an  increase  in 
consumption  of  as  much  as  28  per  cent  in  volume  (33 
per  cent  less  5  per  cent,  etc.) .  Our  claim,  therefore,  that 
consumption  of  canned  foods  has  increased  from  15  to 
25  per  cent  over  ’37  and  previous  years,  is  borne  out. 

That  affords  a  mighty  nice  foundation  on  which  to 
start  your  Convention,  and  to  go  into  this  definite  con¬ 
sideration  of  Merchandising.  Merchandising,  so  far  as 
the  canners  are  concerned,  means  placing  a  profit¬ 
showing  price  on  the  goods  you  still  own,  and  sticking 
till  you  get  it.  That  is  the  immediate,  quick  action 
tonic.  If  you  do  that  the  demand  will  move  your  goods, 
never  fear.  But  there  is  more. 


SELLING  TO  RETAILERS — Selling  to  chains, 
whether  they  be  the  big  incorporated,  the  volunteer, 
the  buyers  organizations,  or  wholesale-grocery  owned, 
is  selling  to  retailers,  i.  e.,  direct  from  manufacturer  to 
the  retailer.  Never  mind  the  camouflage  of  wholesale 
grocery  warehouses,  etc.,  the  basic  fact  is  you  are  sell¬ 
ing  direct  to  retailers.  And  this  system  has  clearly 
demonstrated,  to  even  the  dullest  this  year,  that  by 
staying  out  of  the  market  for  futures,  and  then  coming 
in  for  only  the  smallest  possible  amounts  needed  the 
chains  can  take  the  goods  away  from  you  at  their  own 
prices,  regardless  of  statistics  or  amount  of  supplies. 
This  represents  a  complete  disruption  of  old  style 
merchandising  —  Producer- Wholesaler-Retailer.  As  a 
producer  you  cannot  possibly  live  under  it,  for  don’t 
fool  yourself  they  can,  and  they  will,  repeat  this  year’s 
drubbing  in  ’39  and  for  all  years  to  come — if  you  con¬ 
tinue  to  sell  them.  Stop  selling  the  chains ! 

As  we  have  before  stated  we  do  not  approve  the 
proposed  laws  to  tax  the  chains  out  of  existence,  be¬ 
cause  that  is  unfair  and  un-American ;  but  you  ought  to 
get  behind  a  law  that  will  compel  the  retailer  to  be 
completely  free  from  the  wholesaler,  and  the  whole¬ 
saler  from  the  producer. 

And  if  you  are  not  prepared  to  do  that,  since  no  in¬ 
dependent  retailer  buying  his  supplies  from  a  whole¬ 
saler  can  possibly  compete  with  the  chains  and  live, 
then  you  will  have  to  adopt  some  other  method.  For 
the  average  or  small  canner,  since  the  wholesaler  has 
fallen  down  on  his  job,  there  is  no  good  reason  why 
the  canner  should  not  select  a  region  within  trucking 
distance  of  his  plant,  and  sell  direct  to  the  retailers. 
If  you  will  deliver  the  goods  at  the  door  of  the  retailer 
you  can  get  10  cents  to  20  cents  per  dozen  more  than  you 
ever  got  from  the  wholesaler,  and  keep  the  retailer 
supplied  as  his  needs  appear.  In  that  case  the  canner 
could  put  on  an  advertising  campaign  to  sell  his  goods 
in  that  region,  in  co-operation  with  the  retailer.  This 
plan  might  be  found  all  right  for  the  smaller  canner, 
but  for  the  volume  canner — for  all  the  big  canners  of 
the  industry — they  ought  to  demand  such  a  law  as 
first  mentioned,  and  force  it  through !  The  wholesaler 
is  a  needed  adjunct  in  merchandising,  but  he  should 
be  compelled  to  restrict  himself  to  wholesaling,  and  not 
get  into  retailing  as  he  now  does.  Unless  this  direct 
to  retailer  selling  is  killed  not  only  the  canning  industry 
will  suffer  severely,  but  the  entire  growing  industry, 
and  all  related  to  it.  Largely  that’s  what  is  the  matter 
with  business  today — ^the  producers  are  being  squeezed 
out  of  business.  These  are  just  some  of  the  problems 
you  should  bring  before  the  Convention. 

• 

OTIS  P.  SWIFT,  80  years  old,  who  was  Secretary  and 
Treasurer  of  the  old  Norton  Brothers  Can  Company, 
Maywood,  Illinois,  died  on  January  1st  at  his  home  in 
Mundelien,  Illinois. 

• 

CANCO’s  MR.  STURDY  has  cancelled  his  speaking  en¬ 
gagements  during  Convention  week  of  January  22nd 
to  27th,  to  attend  the  Convention. 

• 

BEUTEL  PICKLING  AND  CANNING  COMPANY,  Bay  City, 
Michigan,  will  occupy  rooms  No.  936  and  937  at  the 
Sherman  Hotel  during  the  Convention. 
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W.  E.  NICHOLOY.  President  KARL  K.  MAYER,  President  JAMES  J.  REILLEY,  President 

Canning  Machinery  &  Supplies  Assn.  National  Canners  Association  National  Food  Brokers  Association 

Scott  Viner  Co.  Kuner  Empson  Co.  James  J.  Reilley  Co. 

Columbus,  Ohio  Brighton,  Colo.  Philadelphia,  Pa. 


THE  CONVENTION  PROGRAMS 

CHICAGO,  JANUARY  22  to  27,  1939 


ARRANGEMENT  OF  PROGRAM 

Each  year’s  convention  finds  some  subject  or  group  of  subjects 
uppermost  in  the  minds  of  canners  and  members  of  the  allied 
trades.  Each  year,  in  developing  the  convention  program,  an 
effort  is  made  to  provide  for  presentation  and  competent  dis¬ 
cussion  of  these  subjects;  also  to  arrange  the  various  conferences 
and  group  meetings  in  such  manner  that  canners  and  others  will 
be  able  to  attend  each  of  the  meetings  offering  something  of 
interest  and  value  to  them. 

The  general  sessions  of  the  National  Canners  Association  will 
be  devoted  largely  to  a  discussion  of  the  merchandising  and 
distribution  problems  of  the  industry  and  the  place  that  economic 
research  may  have  in  meeting  them.  The  importance  of  these 
problems,  and  the  need  of  doing  something  about  them,  is 
recogn:/,ed  by  everyone  in  the  canning  industry  and  trade. 

The  National  Canners  Association  extends  a  cordial  invitation 
to  all  members  of  the  canning  industry  and  trade  to  attend  its 
meetin  -s.  To  get  the  most  out  of  the  entire  convention,  the 
Associ;  tion  suggests  that  each  one  in  attendance  study  the 
Progrr  \  and  so  schedule  his  engagements  that  he  can  be  present 
at  each  of  the  important  meetings. 

REGISTRATION 

The  egistration  booth  at  the  Stevens  Hotel  will  be  located 
in  the  j  .vhibition  Hall  Elevator  Lobby  and  will  be  opened  Sunday 
aftern.  n,  January  22.  Immediately  upon  arrival,  everyone 
attend;  g  the  convention  should  go  to  the  booth  and  register. 
A  spec  1  identification  button  will  be  issued  on  registration, 
which  ill  be  necessary  in  connection  with  entrance  to  the 
cannin,  nachinery  and  supplies  exhibit. 

BOARD  OF  DIRECTORS  MEETING 

Prec(  ing  the  opening  of  the  convention  a  meeting  of  the 
Board  I  i  Directors  of  the  National  Canners  Association  will  be 
''old  01  Sunday  morning,  January  22,  at  10.30  o’clock,  in  the 
West  Billroom. 


MACHINERY  AND  SUPPLIES  EXHIBIT 

The  exhibit  of  the  Canning  Machinery  and  Supplies  Associa¬ 
tion  will  be  held  in  the  Machinery  Hall,  Grand  Ballroom  and 
Foyer  and  East  Lounge,  Stevens  Hotel.  On  Monday,  Tuesday, 
Wednesday,  Thursday,  and  Friday  the  exhibit  will  open  at  9.00 
A.  M.  and  close  at  6.00  P.  M.,  except  on  Friday,  when  the  closing 
hours  will  be  2.00  P.  M. 

Admission  to  the  Machinery  and  Supplies  Exhibit  will  be  by 
Canners’  badges.  Brokers’  badges  or  by  badge  to  be  secured  at 
the  registration  desks.  No  one  will  be  admitted  without  a  badge. 

ROOM  DIRECTORY 

The  Chicago  Hotelmen’s  Committee  will  publish  and  distribute 
a  room  directory  containing  the  names  of  firms  and  individuals 
for  whom  reservations  have  been  made  through  the  three  allied 
associations — National  Canners  Association,  Canning  Machinery 
and  Supplies  Association  and  National  Food  Brokers  Associa¬ 
tion — and  including  reservations  for  members  of  the  National- 
American  Wholesale  Grocers  Association  at  the  Congress  Hotel. 
Use  of  this  directory  in  making  telephone  calls  will  facilitate 
the  telephone  service  and  save  time. 

LABORATORY  STAFF  OFFICE 

An  office  at  which  individual  canners  may  consult  members  of 
the  staffs  of  the  Research  Laboratories  will  be  open  in  Private 
Dining  Room  10  on  Monday,  Tuesday,  W'ednesday  and  Thursday 
after  9.00  A.  M. 

TIME  AND  PLACE  OF  MEETINGS 

All  the  meetings  scheduled  on  the  program  of  the  National 
Canners  Association  will  be  held  in  rooms  on  the  third  floor  of 
the  Stevens  Hotel.  Signs  indicating  the  location  of  these  rooms 
will  be  displayed  in  the  elevator  lobby  on  the  third  floor,  as 
well  as  at  the  meeting  rooms. 

Everyone  is  urged  to  be  prompt  in  attendance.  The  meetings 
will  start  promptly  both  as  a  courtesy  to  the  speakers  and  in 
order  to  give  adequate  time  for  presentation  of  the  various  sub¬ 
jects  within  the  period  allotted. 
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SAM  C.  CORSLINE,  Secretary 
Canning  Machinery  &  Supplies  Assn. 
Battle  Creek,  Mich. 


FRANK  E.  CORRELL,  Secretary 
National  Canners  Association 
Washington,  D.  C. 


PAUL  FISHBACK,  Secretary 
National  Food  Brokers  Association 
Indianapolis,  Ind. 


NATIONAL  CANNERS 

Stevens  Hotel 

MONDAY,  JANUARY  23 

10.00  A.  M. — Opening  Session — North  Ballroom 

Presiding:  Karl  Kuner  Mayer,  President,  National 
Canners  Association. 

Devotions 

Announcement  of  Committees 
Annual  Address 

Karl  Kuner  Mayer,  President,  National  Canners 
Association. 

Report  of  Committee  on  Nominations 

Election  of  Officers 

Report  of  Social  Security  Committee 

John  F,  McGovern,  Chairman. 

Public  Relations 

H.  F.  Krimendahl,  Chairman,  Committee  on  Statistics 
and  Information. 

Recent  National  Developments 

H.  Thomas  Austern  of  Association’s  Counsel. 

The  Annual  Report  of  the  Secretary-Treasurer  will  be 
available  in  printed  form  at  this  session. 

2.00  P.  M. — Second  Session — North  Ballroom 

Presiding:  Karl  Kuner  Mayer,  President,  National  Canners 
Association. 

Report  of  Committee  on  Economic  Research 

H.  L.  Cannon,  Bridgeville,  Delaware,  Chairman. 

Address 

J.  Harry  Covington,  of  Counsel  for  the  National  Can¬ 
ners  Association,  Washingrton,  D.  C. 

Address 

Dr.  Neil  Carothers,  Dean,  School  of  Business  Adminis¬ 
tration,  Lehigh  University,  Bethlehem,  Pa. 

8.30  P.  M. — January  23 — North  Ballroom 
“Steel — Man’s  Servant” 

A  four-reel  technicolor  motion  picture  of  the  production 
of  steel,  from  the  mining  of  the  ore  to  the  manufacture  of 
the  finished  product,  shown  through  the  courtesy  of  The 
United  States  Steel  Corporation. 


TUESDAY,  JANUARY  24 

10.00  A.  M. — Third  Session — North  Ballroom 

Presiding:  Karl  Kuner  Mayer,  President,  National  Canners 
Association. 

Address 

Hon.  Claude  Pepper,  United  States  Senator  from 
Florida. 

Address 

Benjamin  Fairless,  President,  United  States  Steel 
Corporation,  New  York  City. 

Address 

Strickland  Gillilan,  Washington,  D.  C. 

CANNING  PROBLEMS  CONFERENCE 
2.00  P.  M. — North  Ballroom 

: 

Presiding:  W.  D.  Bigelow,  Director,  Research  Laboratories, 
National  Canners  Association. 

Advantages  and  Disadvantages  of  Chlorination  of  Cooling  Water 

Discussion  leader:  E.  J.  Cameron,  Assistant  Director, 
Research  Laboratories,  National  Canners  Associa-  a 
tion,  Washington,  D.  C.  | 

Tolerance  for  Copper  in  Tomato  Products  | 

Discussion  leaders:  C.  A.  Greenleaf,  Research  '.abora-  5 
tories.  National  Canners  Association,  Was!  ington,  I 
D.  C.;  A.  E.  Stevenson,  Research  Dep'.rtment,  I 
Continental  Can  Company,  Chicago,  Ill.;  J.  a.  Esty,  | 
Director,  Western  Branch  Research  Lal.,ratory,  ] 
National  Canners  Association,  San  Francis .  Calif.  | 

Tenderometer  Developments  1 

Studies  during  1938  season:  H.  R.  Smith,  Natio.  al  Can-  I 
ners  Association,  Washington,  D.  C.  1 

Proposed  Changes  in  Construction:  W.  McK  Martin,  j 
Research  Department,  American  Can  (  mpany,  | 
Maywood,  Ill.;  Charles  E.  Kerr  and  J_nies  A.  | 
Cleveland,  Food  Machinery  Corporation,  lloopes- 
ton.  Ill. 

New  Information  on  Canning  Waste  Disposal 

Discussion  leaders:  L.  F.  Warrick,  State  anitary 
Engineer,  Madison,  Wisconsin;  N.  H.  Sanborn, 
Research  Laboratories,  National  Canners  Associa¬ 
tion,  Washington,  D.  C. 
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The  HAYNIE 

TOMATO  SCALDER 


Will  turn  out  a  nicer  pack  of  tomatoes,  yet,  a  tre- 
memdous  saving  in  stock,  steam  and  water  by  ap¬ 
plying  just  the  right  amount  of  scald  to  tomatoes 
of  the  various  degrees  of  ripeness. 


SPECIAL  FEATURES  permit  positive  control  of 
steam  and  water  at  both  the  feed  and  discharge 
ends  of  Scalder,  as  also  the  flow  of  water  thru  the 
machine.  A  regulator  keeps  the  water  thruout 
at  uniform  temperature,  so  that  stock  is  scalded 
just  enough  rather  than  the  usual  ^'hit-or-miss^'  met¬ 
hod.  Seasons  of  severe  operating  tests  assure  to 
the  user  a  uniform  temperature  of  water,  minimum 
scalding  time  for  tomatoes,  separation  of  party  ri¬ 
pened  stock  for  a  longer  period  of  scalding,  and 
the  use  of  a  minimum  amount  of  water,  steam  and 
power  for  operation. 


The  Haynie  Tomato  Scalder  is  of  all  steel  and  weld¬ 
ed  construction.  Special  clean  out  doors  at  either 
end  make  for  ease  of  cleaning  and  sanitation. 


OPERATING  MODELS 

HAYNIE  TOMATO  SCALDER 
ROBINS  CHEMICAL  PROPORTIONER 

for  purifying  cooling  tank  water,  etc. 

ROBINS  IMPROVED  BLANCHER 
SORTING  TABLE,  EXHAUSTER,  ROTARY 
WASHER  and  MANY  OTHER  MACHINES 

Room  Headquarters  1311  - 1312  STEVENS  HOTEL 


Telephone  connection  direct  to  oar  exhibit. 
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RAW  PRODUCTS  CONFERENCE 
2.00  P.  M. — North  Assembly  Room 

Presiding:  Charles  G.  Woodbury,  Director,  Raw  Products 
Bureau,  National  Canners  Association. 

Direct  Seeding  of  Tomatoes 

R.  R.  Fraser,  Department  of  Horticulture,  Purdue  Uni¬ 
versity,  Lafayette,  Indiana. 

Fertilizer  Placement  and  Quick  Soil  Tests 

Dr.  H.  H.  Zimmerley,  Director,  Virginia  Truck  Experi¬ 
ment  Station,  Norfolk,  Virginia. 

Use  of  Boron  to  Control  Internal  Black  Spot  of  Beets 

Dr.  J.  C.  Walker,  Department  of  Plant  Pathology, 
University  of  Wisconsin,  Madison,  Wisconsin. 
Nutrient  Solutions  for  Tomato  Transplants 

E.  W.  Montell,  Campbell  Soup  Co.,  Chicago,  Illinois. 

8.30  P.  M. — North  Ballroom 

“Steel — Man’s  Servant’’ 

A  four-reel  technicolor  motion  picture  of  the  production 
of  steel,  from  the  mining  of  the  ore  to  the  manufacture  of 
the  finished  product,  shown  through  the  courtesy  of  The 
United  States  Steel  Corporation. 

WEDNESDAY,  JANUARY  25 

10.00  A.  M. — Fourth  Session — North  Ballroom 

Presiding:  Karl  Kuner  Mayer,  President,  National  Canners 
Association. 

Address 

W.  J.  Cameron,  Ford  Motor  Co.,  Dearborn,  Michigan. 
Reports  of  Committees 
Installation  of  Officers 

CANNING  PROBLEMS  CONFERENCE 
2.00  P.  M. — North  Ballroom 

Presiding:  J.  Russell  Esty,  Director,  Western  Branch  Re¬ 
search  Laboratory,  National  Canners  Association. 
Moisture  Test  for  Corn  Maturity 

Discussion  leaders:  L.  F.  Pratt,  Research  Department, 
Continental  Can  Company,  Chicago,  Illinois;  G.  C. 
Scott,  Director  of  Research,  Minnesota  Valley 
Canning  Co.,  LeSueur,  Minnesota;  Charles  J. 
Meister,  Fairmont  Canning  Co.,  Fairmont,  Minne¬ 
sota. 

Influence  of  Method  of  Cooling  on  Solidity  of  Tomatoes 

Discussion  leaders:  Law  Weiner,  Research  Department, 
American  Can  Company,  Maywood,  Illinois;  C.  L. 
Smith,  Research  Department,  Continental  Can 
Company,  Chicago,  Illinois. 

Sterilization  of  Juices  by  Hot  Fill  and  Inversion  of  Can 

Discussion  leaders:  W.  E.  Pearce,  Research  Depart¬ 
ment,  American  Can  Company,  Maywood,  Illinois; 
J.  R.  Esty,  Director,  Western  Branch  Research 
Laboratory,  National  Canners  Association,  San 
Francisco,  California. 

Relative  Efficiencies  and  Water  Consumptions  of  Various  Methods  for 
Cooling  Cans  in  Retorts 

Discussion  leaders:  J.  M.  Jackson  and  H.  A.  Benjamin, 
Research  Department,  American  Can  Company, 
Maywood,  Illinois. 

RAW  PRODUCTS  CONFERENCE 
2.00  P.  M. — North  Assembly  Room 

Presiding:  Charles  G.  Woodbury,  Director,  Raw  Products 
Research  Bureau,  National  Canners  Association. 
Breeding  Disease-Resistant  Tomato  Varieties 

For  the  Middle  West  and  East:  Dr.  R.  M.  Caldwell, 
Department  of  Botany,  Purdue  University,  La¬ 
fayette,  Indiana. 

For  the  Intermountain  States  and  the  Pacific  Coast: 
Dr.  H.  L.  Blood,  U.  S.  Department  of  Agriculture, 
Logan,  Utah. 


Disease- Resistant  Pea  Varieties 

Dr.  J.  C.  Walker,  Department  of  Plant  Pathology,  Uni¬ 
versity  of  Wisconsin,  Madison,  Wisconsin. 

Lima  Bean,  Beet,  Green  and  Wax  Bean  Variety  Tests 

Dr.  W.  B.  Mack,  Department  of  Horticulture,  Pennsyl¬ 
vania  State  College,  State  College,  Pennsylvania. 
Sweet  Corn  Hybrids  and  Inbreds 

John  L.  Albright,  Columbus  Foods  Corp.,  Columbus, 
Wisconsin. 

Pea  Aphid  Control  Recommendations  for  1939 

Statement  prepared  by  entomologists  at  conference  at 
Richmond,  Virginia,  December  26-27,  1938. 

EXPORT  AND  DOMESTIC  MARKETING  CONFERENCE 
2.00  P.  M. — South  Ballroom 

Presiding:  C.  Roy  Mundee,  Chief,  Foodstuffs  Division,  U.  S. 
Bureau  of  Foreign  and  Domestic  Commerce. 

Speakers 

Fletcher  H.  Rawls,  Assistant  Director,  Bureau  of 
Foreign  and  Domestic  Commerce. 

C.  E.  Birgfeld,  Assistant  Chief,  Foodstuffs  Division, 
Bureau  of  Foreign  and  Domestic  Commerce. 

E.  L.  Lloyd,  Chief,  Marketing  Data  Section,  Marketing 
Research  Division,  Bureau  of  Foreign  and  Domestic 
Commerce. 

Discussion 

Everyone  in  attendance  is  invited  to  bring  up  questions 
and  participate  in  discussion  of  them  during  the 
Conference. 

THURSDAY,  JANUARY  26 
MEAT  SECTION 

9.30  A.  M. — Private  Dining  Room  2 

Chairman:  J.  R.  Vander  Veer,  Chicago,  Illinois 
Secretary:  W.  Lee  Lewis,  Chicago,  Illinois. 

Better  Publicity  for  Canned  Meats — A  Manufacturer’s  Viewpoint 
J.  R.  Vander  Veer,  Libby,  McNeill  &  Libby,  Chicago, 
Illinois. 

Better  Publicity  for  Canned  Meats — A  Publisher’s  Viewpoint 
E.  B.  Nattemer,  Meat  Magazine. 

What  Housewives  Want  in  Canned  Meats 

Marjorie  H.  Black,  National  Canners  Association, 
Washington,  D.  C. 

The  Nutritive  Properties  of  Canned  Meats 

G.  V.  Hallman  and  L.  E.  Clifcorn,  Continental  Can 
Company,  Chicago,  Illinois. 

What  Has  Been  Going  on  in  the  Laboratory  the  Past  Year 

E.  J.  Cameron,  National  Canners  Association,  Wash¬ 
ington,  D.  C. 

Election  of  Officers 

• 

ANNUAL  MEETING 

CANNING  MACHINERY  AND  SUPPLIES 
ASSOCIATION 

Tuesday,  9  A.  M.,  South  Ballroom  (3rd  floor) 

HE  Annual  Meeting  of  members  of  Canning  Ma¬ 
chinery  and  Supplies  Association  will  be  hold  at 
Stevens  Hotel,  in  the  City  of  Chicago,  State  of 
Illinois,  on  the  twenty-fourth  day  of  January,  1939,  at 
9 :00  o’clock  in  the  forenoon,  for  the  purpose  of  hearing 
reports  of  officers,  electing  directors  and  officers  of  the 
Association  for  the  ensuing  year,  and  for  the  trans¬ 
action  of  any  other  business  that  may  properly  come 
before  the  meeting. 


The  Scroll  Press  saves 
from  5%  to  7%  in  ma¬ 
terial,  over  straight  cut 
strips,  when  cutting  the 
tin  plate  used  for  the  pro¬ 
duction  of  can  ends  on 
the  press  shown  below. 


No.  244  Scroll  Press  with  Tiii-Packaj'e  Lifter. 


H  The  Canners’  Convention  Machinery  E\hil»it  is  being  omitted 
this  year,  but  we  will  show  more  new  machines  than  ever  before  at 
our  Plant,  which  is  located  only  two  miles  from  the  Stevens — we 
invite  you  to  inspect  them. 

NOTE  THESE 
1939  HIGHLIGHTS: 

B  The  No.  300  High-Speed  Lockseamer,  in  full  operation,  equipped 
with  electric-heated  solder  pot,  motor-driven  wiper  and  many  other 
new  features. 

H  The  No.  311  Gallon  High-Speed  Lockseamer  and  Soldering  Device; 
new  and  being  shown  for  the  first  time. 

H  The  New  No.  145  Closing  Maehine  for  Gallon  and  Five-Quart 
Cans,  equipped  with  Heavy  Duty  Marker. 

Other  modern  maehines,  all  operating,  ineluding: 

The  120  Duplex  Trimmer  and  Slitter  with  Dexter  Sheet  Feeder 

The  244  Scroll  Shear  with  Ten-Package  Lifter 

The  226  Vacuum  Closing  Machine 

The  176  Die-Liner  and  Curler 

The  138  Die-Liner 

The  51  Rotary  Double  Seamer 

The  307  Air  Tester  with  new  1939  features 

Visit  our  Booth  at  the  Stevens  and  obtain  Yellow  Cab 
coupons  for  free  transportation  to  and  from  our  plant. 


C\H  MACHINERY  CO. 

740  NORTH  ASHLAND  AVENUE 
CHICAGO  ILLINOIS 


VISIT  THE  CAMERON 

FACTORY  MACHINERY  SHOW 

OXLY  TWO  MILES  FROM  THE  STEYEXS  HOTEL 

CALL  AT  OUR  BOOTH  AT  THE  CANNERS  CONVENTION  AND  OBTAIN 
YELLOW  CAB  COUPONS  FOR  FREE  TRANSPORTATION  FROM  THE 
STEVENS  HOTEL  TO  OUR  FACTORY  SHOWING  AND  RETURN. 


We  will  exhibit  this  Tester,  with  new  1939 


The  Cameron  No.  51  Kolary  Closing  Machine. 

There  will  be  no  heavy  machinery  exhibit 
at  the  convention  this  year  but  we  will 
show  in  full  operation  more  machines  than 
ever  at  our  factory. 


features,  in  full  operation.  You  will  want 
to  inspect  it  and  other  high-lights  in  the 
can  making  field. 


The  Cameron  307  Air  Can-Tester. 


CAN  MACHINERY  CO. 

7AO  NORTH  ASHLAND  AVENUE 
CHICAGO  ILLINOIS 
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NATIONAL  FOOD  BROKERS  ASSOCIATION 
The  Palmer  House 
Chicago,  III.,  January  20-25,  1939 

All  ses.’iions  will  be  held  in  The  Red  Lacquer  Room,  The 
[’aimer  House,  Chicago,  III.,  unless  otherwise  indicated. 

FRIDAY,  JANUARY  20,  1939 

10:00  A.  M. — Meeting  of  the  Executive  Committee. 

2:00  P.  M. — Joint  session  Executive  and  Legislation  Com¬ 
mittees. 

SATURDAY,  JANUARY  21,  1939 

9:00  A.  M. — Club  Room  No.  14 — The  Palmer  House. 

Annual  Meeting,  Board  of  State  Representatives. 
10:00  A.  M. — The  Red  Lacquer  Room 

First  session  of  the  convention — for  members  only. 
Call  to  oi’der. 

Roll  Call — Minutes  of  the  previous  meeting. 
Appointment  of  convention  committees. 
Announcements. 

10:15  A.  M. — Report  of  the  Secretary. 

10:30  A.  M. — Report  of  the  Treasurer,  J.  L.  McDermed, 
Indianapolis. 

10:35  A.  M. — Reports  of  the  standing  committees,  by  the 
chairmen. 

Arbitration — Roland  W.  Harris,  Boston. 

Canners  and  Distributors  Conference — Walter  A. 
Frost,  Chicago. 

Ethics — Harry  L.  Wagner,  St.  Louis. 

Finance — P.  J.  Murphy,  Chicago. 

Grocery  Manufacturers’  Conference — W.  Henry 
Rohr,  Philadelphia. 

Legislation — Harry  C.  Faulkner,  New  York. 
Membership — Ira  E.  Merrill,  Toledo. 

State  and  Local  Organizations — H.  S.  Fulcher, 
Memphis. 

General  Discussion  on  the  subject  of  contracts: 

1.  — Buyer-Seller  Contracts. 

2.  — Principal-Broker  Contracts. 

12:00  Noon — Recess. 

12:05  P.  M. — Club  Room  No.  14. 

Luncheon  meeting  of  the  presidents  and  secre¬ 
taries  of  state  and  local  clubs,  associations  and 
organizations,  for  1938  officers  and  those  elected 
for  1939.  H.  S.  Fulcher,  chairman,  presiding. 
2:00  P.  M. — The  Red  Lacquer  Room. 

Second  general  session. 

Address  by  Gerrit  Vander  Hooning,  Grand  Rapids, 
Mich.,  president  National  Association  of  Retail 
Grocers. 

Subject — “National  Grocers’  Institute’’. 

2:'  0  P.  M. — Address  by  Paul  S.  Willis,  New  York,  N.  Y.,  Presi¬ 
dent  Associated  Grocery  Manufacturers  of 
America. 

Subject — “The  Institute  of  Nutrition”. 

3:  u  P.  M. — Report  of  the  President,  James  J.  Reilley,  Phila¬ 
delphia. 

Report  of  Counsel,  Paul  F.  Myers,  Washington, 
D.  C. 

General  Discussion. 

New  Business. 

5:  )  P.  M. — Recess. 

SUNDAY,  JANUARY  22,  1939 

9:  '  A.  M. — Private  Dining  Room  No.  5. 

Breakfast  Meeting — Past  Presidents’  Club. 

2:t.  P.  M. — The  Red  Lacquer  Room. 

Third  general  session — for  members  only. 

Report  of  the  Committee  on  Resolutions,  Paul  W. 

Paver,  Chicago,  Ill.,  Chairman. 

New  business. 

General  discussion. 


4:45  P.  M. — Report  of  the  Committee  on  Nominations. 
Elections  of  officers  for  1939. 

Installation  of  officers. 

5:00  P.  M. — Recess. 

6:30  P.  M. — Grand  Ballroom — The  Palmer  House. 

“The  President’s  Supper”. 

James  J.  Reilley,  president  of  the  Association, 
presiding. 

Introduction  of  guests. 

Address — “America  as  I  Find  it” — Count  Ernesto 
Russo,  Milan,  Italy. 

Address — “Do  You  Want  What  You  Need?” — 
James  E.  Gheen,  New  York,  N.  Y. 

MONDAY,  JANUARY  23,  1939 

10:00  A.  M. — Club  Room  No.  18. 

Meeting  of  the  1939  Board  of  State  Representa¬ 
tives. 

TUESDAY,  JANUARY  24,  1939 

10:00  A.  M. — Meeting  of  the  1939  Executive  Committee. 

WEDNESDAY,  JANUARY  25,  1939 

10:00  A.  M. — Meeting  of  the  Executive  Committee. 
Adjournment. 

“THE  PRESIDENT’S  SUPPER’’ 

National  Food  Brokers  Association 

The  entertainment  feature  of  the  Thirty-Sixth 
Annual  Convention  of  the  National  Food  Brokers 
Association  is  “The  President’s  Supper”. 

The  date — Sunday  evening,  January  22,  1939. 

The  place — Grand  Ballroom,  The  Palmer  House, 
Chicago. 

The  hour— 6:30  P.  M. 

The  program— Not  a  dull  moment! 

All  Conventionites  are  invited.  Tickets  $2.50.  Make 
reservations  early. 

• 

SOCIAL  AFFAIRS 
SUNDAY  EVENING,  JANUARY  22 
Old  Guard  Reception  and  Dinner 

North  Ballroom 

Reception,  6.30  P.  M.  Dinner,  7.00  P.  M. 

MONDAY  EVENING,  JANUARY  23 
Young  Guard  Meeting  and  Dinner 

Tower  Ballroom 

Meeting,  6.00  P.  M.  Dinner,  7.00  P.  M. 

WEDNESDAY  EVENING,  JANUARY  25 
Annual  Dinner  Dance 

Boulevard  Room 

Given  under  the  auspices  of  the  Canning 
Machinery  and  Supplies  Association. 

THURSDAY  EVENING,  JANUARY  26 

Entertainment  by  American  Can  Company 

Chicago  Theatre — 8.45  P.  M, 
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THE  EXHIBITORS 


IN  MACHINERY  HALL  GRAND  BALLROOM  AND  FOYER 

(Downstairs)  (Upstairs) 


Exhibiting 

Booth 

Exhibiting 

Booth 

.  57  American  Can  Co . 

ini 

.  31  Anchor  Cap  &  Closure  Corp . 

1 1? 

. Juice  Machinery  . . 

.  8  Anchor  Hocking  Corp . 

. .Glass  . 

11? 

. Can  Making  Mchy . - 

.  26  Arabol  Manufacturing  Co . 

1 10 

. Can  Making  Mchy . 

.  43  Associated  Seed  Growers,  Inc . 

1  ^7 

.Vegetable  Peelers  . 

.  63  Calvert  Litho.  Co . 

19P 

Ayars  Machine  Co . 

. Canning  Machinery  . 

3  Canner  Publishing  Co.,  The . 

.  202 

Barrett-Cravens  Co . 

. Factory  Trucks  . 

.  45  Canning  Age . 

.  120 

. Cannina  Machinery  . 

.  10  Canning  Trade,  The . 

. Journal  . 

98“; 

. Can  Making  Mchv . 

.  25  Continental  Can  Co.,  Inc . 

. Cans  . 

191 

_ Canning  Machinery  . 

.  28  Cornell  Seed  Co . 

. Seed  . 

1  IS 

. Thermometers  . 

.  23  Diamond  Crystal  Salt  Co . 

19.4 

. Canning  Machinery  . 

.  58  Ferry-Morse  Seed  Co . 

. . Seed  . 

197 

Buck  Co.,  Inc.,  B.  I . 

. Bean  Canning  Mchy . 

.  60  Findley  Co.,  F.  G . 

. 201 

. Labelers  and  Boxers . 

.  46  Food  Industries . . 

19fi 

. Can  Making  Mchy . 

.  38  Gallatin  Valley  Seed  Co . . 

. Seed  . 

199 

. . Canning  Machinery  . 

. .  24  Gamse  Lithographing  Co . 

. Labels  . 

HR 

. . Canning  Machinery  . 

.  55  Hazel-Atlas  Glass  Co . 

. Bottles  . 

in.3 

Crown  Can  Co . 

. .Cans  . - 

.  50  Heekin  Can  Co . 

.  118 

..  Power  Machinery  . . 

.  17  International  Nickel  Co . 

. Metals  . 

.901 

.  ...Sealina  Compounds  . 

.  39  Kieckhefer  Container  Co . 

107 

. Fillers  . 

.  35  Kittredge  &  Co.,  R.  J . 

lOR 

. Factory  Trucks  . 

.  32  Landreth  Seed  Co.,  D . 

19.S 

....Box  Sealers  . 

.  27  Means  Co.,  Mark . 

. Seed  . 

9.10 

. Canning  Machinery  . 

.  67  Michael-Leonard  Seed  Co . 

208 

Filler  Machine  Co . 

. .Fillers  . 

.  47  Michigan  Litho.  Co . 

.  104 

. Canning  Machinery  . 

.  1  Morgan  Packing  Co . 

9.11 

. .Thermometers  . 

.  19  Morrison  Bros.  Seed  Co . 

. Seed  . 

9.04 

. Kettles  . 

.  18  Muirson  Label  Co.,  Inc . 

.902 

15  National  Adhesives  Corp . . 

. Paste  . 

.90.9 

Hansen  Canning  Machinery  Corp . 

. Canning  Machinery  . 

9  National  Can  Corp . . 

.  112 

. pillers  . 

. .  54  Nitragin  Co.,  The . 

105 

. Canning  Machinery  . 

. .  7  Nivison  Weiskopf  Co . 

119 

. Box  Sealer  . 

. .  62  Northrup,  King  &  Co . 

206 

.  44  Owens-Illinois  Can  Co . 

102 

. . Juice  Machinery  . 

.  68  Owens-Illinois  Glass  Co . 

102 

. Kettles  . . 

.  22  Planters  Manufacturing  Co . 

207 

Link  Belt  Co . . 

.  33  Rogers  Bros.  Seed  Co . 

.  114 

. Factory  Trucks  . 

.  14  Sealright  Co . 

106 

. Milk  Machinery  . 

.  13  Wm.  J.  Stange  Co . 

203 

. Safety  Valves . 

40  Standard-Knapp  Corp . 

304 

Morral  Bros . 

. Canning  Machinery  . 

.  16  Tygart  Valley  Glass  Co . 

.  123 

. Salt  . 

.  12  Warner,  Inc.,  Lansing  B . 

209 

New  Jersey  Machine  Corp . 

. Bottle  Labelers  . 

.  37  Washburn-Wilson  Seed  Co . 

..  .  212 

New-Way  Canning  Machines  Co . 

. Labelers  . 

.  20  Woodruff  &  Sons,  F.  H . 

.  ..  Ill 

Ohio  Salt  Co . 

. Salt  . 

.  51  Woodruff  &  Sons,  S.  D . 

.  109 

Olney  Co.,  Geo.  J . 

.  59 

_ 

Palmer  Co.,  The . 

.  48 

Pfaudler  Co . 

.  34 

Exhibiting 

Booth 

Reeves  Pulley  Co . 

.  6 

Republic  Steel  Corp . 

.  2  U.  S.  Bottlers  Machinery  Co . 

.  42 

Robins  &  Co.,  Inc.,  A.  K . 

. Canning  Machinery . . 

....  69 

Scientific  Tablet  Co . . 

. Salt  . ! . 

.  ..  36 

Scott  Viner  Co . 

.  64  Waukesha  Foundry  Co . 

.  29 

Sheboygan  Machine* Co . 

.  49 

Sinclair  Scott  Co . 

..  ..  30 

Tagliabue  Mfg.  Co.,  C.  J . 

.  70 

Taylor  Instrument  Cos . 

Salt 

.  66 

Tri-Clover  Machine  Co . 

.  11  Yale  &  Towne . 

.  65 
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SEE  THE  JxLp£A  JjLfl  CORN  TRIMMER 

away  only  the 

eaten  tip  of  the  ear,  saving  much  good  corn  that  is 
lost  in  hand  trimming. 

The  tapered  ear  leads  the  cutter  knives  into  the  corn 
— not  into  the  cob,  eliminating  clogging  of  cutters  and 
resulting  in  5%  to  8%  more  cases  per  ton,  saving  its 
cost  many  times  over. 

Sturdy  in  construction — Simple  of  operation. 


Improve  Quality  and  Profits 

with  Sinclair-Scott  Equipment 


ROD  SPLIT  and  SKIN 
REMOVER  &  WASHER 

for  really  removing  all  splits  and  skins  from  peas  and  beans, 
this  “after  blanch  washer”  is  in  a  class  by  itself.  It  actually 
makes  the  pack  prettier  .  .  .  and  of  course,  more  salable* 
Strong  parallel  brass  rods  form  the  sieve.  Inside  is  a  water 
pipe,  with  our  new  spray  nozzles  that  assure  a  thorough  wash. 
It  works  equally  well  on  peas,  stringless  beans  or  lima  beans. 

See  us  for  all  canning  house  needs. 


Hydro-Geared  Grader 


BOOTH  No.  4  (downstairs) 


embodies  the  experience  of  over  fifty  years  of  pea  grader  build¬ 
ing.  Using  a  full  10  feet  of  sieving  surface,  all  except  the  larger 
sizes  of  peas  are  screened  out  within  2|  feet  of  the  feed  end,  leav¬ 
ing  feet  for  exact  grading.  These  peas  are  floated  in  water 
back  to  the  next  sieve  receiving  a  thorough  wash.  Canners  are 
assured  not  only  the  best  machine  available  for  the  purpose  but 
a  higher  return  for  their  improved  quality  packs. 


THE  SINCLAIR  -  SCOTT  COMPANY 

The  Original  Grader  House 

BALTIMORE,  MARYLAND 
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BRIEFS  on  the  EXHIBITS 


THEATRE  PARTY  AND  EXHIBIT 

URING  the  Convention  the  American  Can  Com¬ 
pany  will  again  be  the  host  at  a  Theatre  Party. 
The  entertainment  will  be  presented  at  the 
Chicago  Theatre  on  Thursday  evening,  January  26th, 
at  8:45  P.  M. 

Changing  from  its  customary  exhibit  of  lithographed 
containers  in  the  Grand  Ballroom  of  the  Stevens  Hotel, 
the  American  Can  Company  will  present  a  display  tell¬ 
ing  the  story  of  its  services  to  the  entire  industry. 
Light,  color,  and  motion  will  be  used  in  a  central 
diorama  which  will  be  flanked  by  eight  others,  each 
depicting  a  phase  of  the  Company’s  promotional 
activities  on  behalf  of  all  canners.  ■ 

• 

THE  AMERICAN  CYANAMID  COMPANY  while  not  ex¬ 
hibitors  at  the  Convention  have  a  real  story  for  canners 
in  their  leaflet  F  128  which  explains  how  Granular 
“Aero”  Cyanamid  when  plowed  under  with  cover  crops 
places  non-leaching  nitrogen  deep  down  in  moist  soils 
where  feeding  roots  of  plants  grow,  assuring  vigorous, 
high  yielding  plants.  There  is  a  pleasant  surprise 
awaiting  the  readers  of  this  bulletin.  You  can  obtain 
it  by  addressing  the  company  at  30  Rockefeller  Plaza, 
New  York  City. 

• 

j.  P.  ANDERSON  AND  COMPANY,  Philadelphia,  Pa., 
have  the  secret  for  “making  dollars”  in  their  No.  1 
Power  Dicer  especially  designed  for  cubing  vegetables 
for  small  scale  production.  The  machine  is  light  in 
weight,  mounted  on  casters  for  ease  of  moving  and 
can  be  operated  from  a  light  socket.  Ask  them  to  tell 
you  more  about  this  machine  and  others  of  their 
manufacture. 

• 

ASSOCIATED  SEED  GROWERS  will  occupy  Booth  No.  117 
in  the  Grand  Ballroom  with  Messrs.  Arthur  and 
Merritt  Clark,  Woodruff,  Tapperson,  Bomm,  Richard¬ 
son  and  others  to  tell  the  merits  of  Asgrow  Seeds  and 
show  samples  of  new  strains. 

• 

AYARS  MACHINERY  COMPANY  located  in  Booth  No.  3 
downstairs  will  exhibit  their  new  perfection  pea  and 
bean  filler,  string  bean  and  tomato  fillers,  the  tank  and 
valve  of  the  Ayars  Syruper  and  Juice  filler  and  other 
specialities  of  this  fine  old  firm.  Charles  H.  Ayars, 
David  M.  Ayars,  J,  Clifford  Butcher  and  other  demon¬ 
strators  will  be  anxious  to  answer  any  questions  and 
to  show  their  famous  line  of  canning  machinery, 

• 

BAYER-SEMESAN  COMPANY  of  Wilmington,  Del.,  have 
gone  a  long  way  to  assure  canners  prime  quality  vege¬ 
tables  for  canning  and  high  yields  to  growers  in  the 
offering  of  Du  Bay  seed  disinfectants,  “Semesan”  and 
“Ceresan”  which  may  be  applied  at  very  small  cost. 


The  company  offers  pamphlets  giving  full  facts  about 
these  profitable  products,  address  them  as  above. 

• 

BERLIN-CHAPMAN  COMPANY  will  have  their  exhibit 
in  the  usual  location.  Booth  No.  10  in  Machinery  Hall, 
downstairs,  and  will  show  their  complete  and  efficient 
line  which  has  coined  their  phrase  “A  single  unit  or  a 
complete  canning  plant.”  Many  new  improvements 
have  been  made  to  their  various  machines  and  Frank 
and  Dalton  Chapman  assisted  by  Ben  Grota,  John 
Krouse,  Nathan  Hughes  and  other  capable  representa¬ 
tives  will  be  glad  to  point  them  out. 

E.  w.  BLISS  COMPANY  exhibiting  in  Booth  No.  25 
downstairs  will  want  to  tell  you  about  their  new 
Closing  Machine  which  can  be  changed  from  the  high¬ 
est  to  the  lowest  size  can  within  a  matter  of  minutes, 
handling  all  products  whether  liquids  or  solids,  at  the 
same  efficient  speed.  It  is  the  Bliss  No.  341  Closing 
Machine.  Be  sure  to  ask  to  know  of  this  latest 
development. 

• 

B,  I.  BUCK  COMPANY  specialists  in  string  bean  canning 
machinery  will  show  their  line  in  Booth  No.  60  down¬ 
stairs.  B.  I.  Buck,  Edw.  W.  Hardestry  and  Charles 
Blackeney  will  be  there  to  explain  the  advantages  of 
Buck  equipment  and  the  new  addition  to  the  line  in 
bean  graders. 

• 

THE  CAMBRIDGE  WIRE  CLOTH  COMPANY  make  their 
exhibit  through  the  pages  of  The  Canning  Trade  to 
call  attention  to  their  Woven  Wire  Conveyor  Belting 
now  in  use  in  many  canning  plants  throughout  the 
country.  Cambridge  “canners  belts”  are  made  in  steel, 
tinned  steel,  galvanized  steel,  brass,  copper,  bronze, 
nickel,  aluminum,  monel,  stainless  steel  and  other 
metals  to  suit  the  purpose  intended.  A  new  folder  is 
ready  for  free  distribution  by  addressing  the  company 
at  Cambridge,  Maryland. 

CAMERON  CAN  MACHINERY  COMPANY  will  OCCUPY 
Booth  No.  38  downstairs  for  the  purpose  of  greeting 
their  many  friends  among  canners  and  can  makers  and 
to  issue  coupons  for  free  Yellow  Cab  transportation 
to  their  plant  nearby  where  there  will  be  an  extensive 
exhibition  of  operating  can  making  machinery. 

Highlights  of  the  exhibit  will  be:  The  No.  300  High¬ 
speed  Lockseamer,  in  full  operation,  equipped  vith 
electric-heated  solder  pot,  motor-driven  wiper  and 
many  other  new  features.  The  No.  311  Gallon  High- 
Speed  Lockseamer  and  Soldering  Device  are  new  and 
are  being  shown  for  the  first  time. 

The  New  No.  145  Closing  Machine  for  Gallon  and 
Five-Quart  Cans,  equipped  with  Heavy  Duty  Marker. 
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— >QLmtf>ec/ — places  non- 
leaching  nitrogen  deep  down  in  moist  soil 
where  most  of  the  feeding  roots  grow. 

It  gives  good  returns  every  year  —  even  in  weather  so 
dry  that  side-dressings  fail,  or  so  wet  that  leachable 
forms  of  nitrogen  are  washed  out. 

Plow  GRANULAR  'AERO'  CYANAMID  under  with  cover 
crops  or  crop  wastes.  This  will  insure  a  supply  of  nitro¬ 
gen  to  feed  your  crops  throughout  any  kind  of  season. 

^rite  for  Leaflet  F-128 


Im/ml 

4^^  AMERICAN  CYANAMID  COMPANY 

30  ROCKEFELLER  PLAZA  NEW  YORK,  N.  Y. 
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0.  C.  HUFFMAN,  President 
Continental  Can  Co. 

New  York  City 


SAMUEL  M.  RYDER,  President 
Chisholm-Ryder  Co. 
Niagara  Falls,  N.  Y. 


F.  GLADDEN  SEARLE,  Vice-President 
in  Charge  of  Sales 
Continental  Can  Co. 


Other  modern  machines,  all  operating,  include:  190 
Duplex  Trimmer  and  Slitter  with  Dexter  Sheet 
Feeder;  244  Scroll  Shear  with  Ten-Package  Lifter; 
226  Vacuum  Closing  Machine;  176  Die-Liner;  51 
Rotary  Double  Seamer,  and  the  307  Air  Tester  with 
new  1939  features. 

Allen  M.  Cameron,  H.  E.  Haase  and  a  corps  of 
demonstrators  will  welcome  you. 

• 

MURALS  WILL  PLAY  an  important  part  in  the 
Chisholm-Ryder  exhibit  in  Booth  No.  55  at  the  Con¬ 
vention.  A  large  and  spacious  42-foot  booth  will  be 
arranged  to  represent  the  office  of  the  company,  pre¬ 
senting  unusual  accouterments  of  desks  and  furniture 
in  chrome  and  red  leather.  At  the  back  a  doorway 
will  afford  a  view  of  the  main  bay  of  the  Niagara  Falls 
plant,  while  six  large  windows  will  present  a  view  into 
six  nationally  known  canning  plants  which  are  CRCO 
equipped.  The  presentation  of  individual  machines  has 
been  accomplished  by  a  moving  display  carrying  18x28 
inch  photographs.  Among  the  new  items  to  be  pre¬ 
sented  this  season  is  the  CRCO  Nubbin  Grader,  the 
CRCO  Double  Grader  and  the  Straw  Carrier  Shaker 
which  have  been  developed  during  the  past  season. 

Representatives  in  attendance  will  be  only  too  happy 
to  point  out  the  sturdy  construction  and  exclusive  fea¬ 
tures  of  CRCO  machinery  which  offers  packers  new 
and  better  ways  of  securing  quality  production  at  lower 
cost.  For  example  they  will  explain  how  an  increase 
of  over  50  per  cent  in  the  yield  of  small  size  beans  is 
to  be  had  with  the  new  special  Double  Grader. 

Those  who  will  be  in  attendance  are  S.  M.  Ryder, 
Company’s  President;  Wm.  de  Back,  Vice-President 
and  General  Manager ;  W.  C.  Seymour,  Sales  Manager, 
Burt  Brewer,  Don  Chisholm,  J.  A.  Menke,  Bill  Hughes, 
Bark  Barker,  J.  Q.  Leavitt  and  Don  Bott. 


CONTINENTAL  CAN  COMPANY,  over  in  the 
right-hand  corner,  as  you  enter  the  Grand  Ball¬ 
room,  as  usual  will  have  one  of  the  elegant 
booths  of  the  Convention,  arranged  to  care  for  its 
crowd  of  customers  and  friends.  It  is  always  interest¬ 
ing,  always  hospitable,  and  the  welcome  sign  is 
ever  out. 

We  are  assured  that  the  following  popular  repre¬ 
sentatives,  officers  and  others,  will  be  present,  or  may  j 
be  found  at  their  hotels:  I 

Blackstone  Hotel:  C.  C.  Conway,  0.  C.  Huffman,  | 
J.  F.  Hartlieb,  J.  S.  Snelham,  Gladden  Searle,  S.  J. 
Steele,  W.  M.  Tomkins,  C.  H.  Englar,  F.  J.  O’Brien,  i 
H.  A.  Fink,  A.  V.  Crary,  E.  J.  O’Connor,  I.  W.  England,  , 
Sherlock  McKewen,  F.  A.  Whittall,  M.  S.  Huffman, 

H.  A.  Goodwin,  W.  H.  Morgan,  L.  R.  Dodson,  J.  F.  Cole, 
George  Muth,  C.  J.  Gordon,  W.  H.  Harrison,  and  G.  S. 
Thacker. 

Stevens  Hotel :  E.  S.  Marshall,  Guy  Bollinger,  D.  A. 
Searle,  E.  G.  Barnes,  R.  V.  Layton,  Nelson  Schuster, 

C.  W.  Smith,  E.  H.  Webster,  C.  E.  McCormick,  L.  A.  - 
Beach,  C.  A.  Thomas,  W.  A.  Muller,  E.  J.  Feigh,  C.  V.  j 
Beales,  C.  V.  Hallman,  C.  H.  Bloedorn,  E.  R.  Lan¬ 
cashire,  H.  W.  Friedrichs,  J.  L.  Collins,  W.  W.  Hotv’son,  ^ 
Jr.,  C.  H.  Sweatt,  D.  V.  Wiley,  R.  J.  Owen,  J.  E.  'Bald¬ 
win,  M.  L.  Babcock,  P.  V.  Smith,  C.  E.  Pusey,  W.  A.  , 
Howe,  W.  H.  Funderburg,  C.  B.  Nichols,  Harry  V  alos, 

L.  J.  Wing,  P.  L.  Brachle,  A.  E.  Stevenson,  J.  W.  Lolm-  i 
quist,  A.  D.  Gifford,  William  Pearlman,  P.  B.  Nold, 

R.  H.  Lee,  R.  L.  Perin,  R.  E.  Tanner,  Nelson  Hitchcock, 

J.  M.  Porter,  H.  F.  Langguth,  J.  A.  Mclver,  R.  C. 
Westerman,  J.  R.  Moore,  S.  A.  Beach,  F.  G.  So.  man, 

S.  R.  Gordon,  A.  J.  Abplanalp,  E.  S.  Linville,  L.  F.  = 
Pratt,  L.  G.  Petree,  V.  J.  Taranik,  A.  P.  Jacobs,  W.  G. 
Booher,  and  B.  Lou  Thrailkill. 

’  I 

Chicagoan  Hotel :  A.  E.  Cyr  and  H.  G.  Ratz. 


J 
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Specialists  |in  container  sealing  compounds  and 
labeling  adhesives  for  the  canning  industry.  Darex 
and  Gold  Seal  Sealing  Compounds  for  tin  and  glass 
containers.  Dewalco  and  Gold  Seal  Labeling  Ad¬ 
hesives  tailored  to  the  needs  of  canners.  Visit  us  at 
Booth  39,  the  Stevens,  National  Canners  Convention. 

DEWEY  AND  ALMY  CHEMICAL  COMPANY 
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B.  C.  PARKER,  President 
Gallatin  Valley  Seed  Co. 
Bozeman,  Mont. 


\ 


H.  A.  BAKER,  President 
American  Can  Co. 
New  York  City 


CHARLES  H.  AVARS,  President 
Ayars  Machine  Co. 

Salem,  N.  J. 


GALLATIN  VALLEY  SEED  COMPANY  will  OCCUpy  Booth 
No.  122  in  the  Grand  Ballroom.  Messrs.  B.  C.  Parker, 
M.  C.  Parker,  Ed.  Raber  and  others  will  be  on  hand  to 
show  you  Wilt  Resistant  strains  of  seed  peas  which  are 
always  dependable,  for  the  company  specializes  in  seed 
peas  for  canners. 

• 

CROWN  CAN  COMPANY  will  occupy  Booth  No.  50  in 
Machinery  Hall,  downstairs.  Representatives  of  the 
company  from  all  of  their  various  branches  will  be  on 
hand  to  meet  and  greet  their  friends,  and  if  it  is  some¬ 
thing  new  you  are  looking  for,  they  will  have  a  nice 
story  to  tell  you. 

• 

WHO  IN  THE  CANNING  INDUSTRY  doesn’t  know  of 
Darex  and  Gold  Seal  Sealing  Compounds  for  tin  and 
glass  containers,  and  Dewalco  and  Gold  Seal  labeling 
adhesives,  products  of  the  Dewey  &  Almy  Chemical 
Co.?  Stop  in  at  Booth  No.  39  downstairs  and  renew 
acquaintances  with  this  company’s  genial  representa¬ 
tives  in  attendance  and  per  chance  you  don’t  know  them 
it  will  be  well  worth  your  while  to  get  acquainted. 

• 

UP  IN  ROOMS  833A  and  834A,  Stevens  Hotel,  will  be 
found  representatives  of  the  Douglas-Guardian  Ware¬ 
house  Corp.,  doing  a  field  warehousing  business  for 
canners.  This  firm  has  long  specialized  in  field  ware¬ 
housing,  knows  the  canners  particular  needs  and  talks 
their  language.  Be  sure  to  see  them  when  in  Chicago 
and  get  their  free  booklet  “Field  Warehousing  Made 
Plain.” 

• 

FERRY-MORSE  SEED  COMPANY  will  be  located  in  Booth 
No.  127  upstairs  with  “Teddy”  Cobb  and  other  repre¬ 
sentatives  in  attendance.  This  company  has  long 
specialized  in  the  growing  of  canning  varieties  of  seed 
as  will  be  attested  by  Mr.  Cobb’s  diamond  membership 
in  the  Old  Guard  Society.  He  will  be  more  than  glad 
to  see  you. 


ALLIGATOR  BELT  LACING  known  wherever  belting  is 
used,  is  the  handy  way  of  joining  belts.  Only  a  ham¬ 
mer  is  needed  for  a  flexible  joint  which  will  eliminate 
all  jumping  troubles.  In  a  few  moments  a  belt  can  be 
adjusted  to  just  the  proper  length.  Flexible  Steel 
Lacing  Company,  Chicago,  are  responsible  for  this 
lacing. 

SEVERAL  divisions  of  Food  Machinery  Corporation 
will  cooperate  in  the  1939  Convention  exhibit  as 
usual,  including  Sprague-Sells  Division,  Anderson- 
Barngrover  Division,  and  Cutler  Manufacturing 
Division. 

In  line  with  Association  rules  and  regulations,  the 
exhibit  will  consist  principally  of  models  of  important 
machines,  photographs,  murals,  etc.  One  new  machine 
that  will  be  exhibited  which  is  of  unusual  interest  at 
this  time,  is  the  tenderometer.  This  machine  is  being 
prepared  in  a  special  type  with  aluminum  frame  so  as 
to  come  within  the  Association  weight  limit  of  250 
pounds. 

Representatives  from  various  divisions  who  will  at¬ 
tend  will  be  as  follows: 

From  Food  Machinery  Corporation  and  Anderson- 
Barngrover  Division,  California:  Paul  L.  Davies,  vice- 
president;  George  N.  Glendenning,  assistant  manager 
of  A-B  Division;  Frank  Fay,  sales  manager  of  A-B 
Division;  A.  R.  Thompson,  vice-president  of  F.  M.  C. ; 
Joseph  Bucher,  A-B  Milk  Division,  and  Frank  Tullar, 
A-B  Milk  Division. 

Representatives  of  the  Sprague-Sells  Division  will 
be  as  follows :  Neal  S.  Sells,  manager ;  Thomas  Martin, 
sales  manager;  C.  K.  Wilson,  assistant  manager;  H.  C. 
Randall,  H.  L.  Lewis,  Harry  Maney,  Wallace  Walsh, 
T.  C.  Fenton,  J.  B.  Kerr,  assistant  sales  manager; 
Elliott  Tourjee,  George  E.  Pellam,  Jim  Cleveland,  E.  G. 
Bauer  and  Charles  E.  Kerr. 

Mr.  B.  C.  Coons  of  the  Cutler  Division  will  attend  in 
their  interests,  also  Mr.  Joseph  Jodis  of  the  F.  M.  C. 
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either  single  or  double 


THf  MORRAL  CORN  CUTTER  either  sinsle  or  double  cut  for  cream 
style  corn. 

the  SAORRAL  COMBINATION  CORN  CUTTER  for  either  whole 
Srain  5r  cream  style  corn.  The  Morral  Corn  Cutter  has  a  positive  feed  and 
will  it  either  the  bantam  or  large  varieties  of  corn  and  it  has  the  greatest 
Capa  ty  of  any  whole  grain  cutter  on  the  market.  One  cutter  has  the 
same  -apacity  as  one  double  husker. 


THE  MORRAL  LABELING  MACHINE  made  for  all  standard  size 
cans.  The  Morral  Labeling  Machine  is  very  simple  in  construction  and 
has  less  working  parts  than  any  labeling  machine  on  the  market  and  has 
great  capacity. 

All  of  our  late  model  buskers,  cutters  and  labeling  machines  have  value- 
able  improvements  over  older  models.  We  have  a  new  cutter  with  rotary 
cutting  head  and  rotary  scraping  head  for  cutting  either  whole  grain  or 
cream  style  corn. 


Patented 

THE  MORRAL  CORN 
HUSKING  MACHINE 


The  Fastest  and  Best  Husker  in  Use 

The  double  Husker  is  guaranteed  to  do  good  work  when  oper¬ 
ated  at  a  speed  of  180  ears  per  minute. 

The  illustration  shows  the  Morral  Double  Husker  with  its  cele¬ 
brated  ear  placing  and  gauging  device — the  most  positive  ear 
placer  and  gauging  device  in  use.  It  places  the  ear  at  the  pro¬ 
per  place  and  does  not  clog  up  or  waste  corn. 

Mechanically,  the  vital  part  of  every  husking  machine  is  its 
husking  rolls.  Our  latest  model  husker  is  equipped  with  all 
steel  husking  rolls  which  are  the  strongest,  most  durable  and 
most  dependable  rolls  in  use.  The  husking  rolls  on  our  latest 
model  husker  are  made  much  longer  than  other  husking  rolls, 
therefore,  they  have  greater  husking  capacity. 


AYARS  New  Perfection  PEA  ADJOSTMEHT^ 

^  LIQUID 

PEA  &  BEAN 
FILLER  wl 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 

This  machine  will  be  shown  at  the 
Canners  Convention  in  Chicago  at 
booth  3. 


■CAH  STOP 

CHANCE  GRADE 
V  \  LEVER 


FOR  FILLING 
PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


Patented 

THE  MORRAL  CORN 
CUniNG  MACHINE 


THE  MORRAL  CORN  HUSKING  MACHINE 


MORRAL  BROTHERS,  MORRAL,  OHIO 
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FRANK  HAMACHEK,  President 
Frank  Hamachek  Machine  Co. 
Kewaunee,  Wis. 


NEAL  S.  SELLS,  Manager 
Sprague-Sells  Division 
Food  Machinery  Corporation 
Hoopeston,  III. 


ALBERT  H.  KYLER,  President 
Westminster  Machine  Works 
Westminster,  Md. 


Texas  division,  Mr.  Fred  Stivender  of  the  Florida 
division. 

Possibly  the  outstanding  feature  of  the  convention 
week  will  be  the  distribution  of  a  brand  new  general 
catalog  No.  500  in  which  will  be  shown  in  great  detail 
all  of  the  latest  items  in  this  line,  and,  of  course,  all  of 
the  older  ones  as  well  which  are  still  popular. 

SUPERLASKA  is  a  special  strain  of  seed  peas  de¬ 
veloped  for  canning  by  Crites-Moscow  Growers,  Inc., 
who  make  bold  claims  for  the  variety. 

Willis  Crites  and  Irving  Courtice  will  be  at  the  con¬ 
vention  to  tell  of  the  merits  of  Superlaska  and  of  other 
canning  varieties  of  pea  seed  the  company  is  in  posi¬ 
tion  to  furnish. 

• 

GAMSE  LITHOGRAPHING  COMPANY  will  conduct  their 
exhibit  of  fine  labels  in  Booth  No.  116  in  the  Grand 
Ballroom.  Messrs.  Herman  Gamse,  William  A.  Gissel 
and  H.  N.  Reinhart  will  be  in  attendance  and  invite 
their  friends  to  visit  them  and  to  drink  heartily  of 
tomato  juice  which  will  be  served  at  the  booth. 

• 

A  CCORDING  to  a  rule  of  the  Canning  Machinery 
and  Supplies  Association,  no  member  can  exhibit 
/  \a  machine  at  the  1939  Convention  that  weighs 
over  250  pounds.  Consequently,  they  cannot  show  a 
complete  Hamachek  Viner  as  has  been  their  custom  in 
the  past. 

The  exhibit  will  be  interesting,  as  they  will  show 
many  full  sized  parts  of  exclusive  features  of  Hama¬ 
chek  Viners  and  other  pea  hulling  equipment,  that 
make  them  the  most  economical.  Enlarged  photo¬ 
graphs  of  some  of  the  products  will  also  be  shown. 

The  Hamachek  line  of  hulling  machinery  is  complete 
and  includes  viners,  several  types  of  viner  feeders, 
viner  power  plants,  ensilage  distributors,  steel  viner 
sheds,  and  galvanized  field  boxes  for  shelled  peas. 


The  following  attending  representatives  devote  all 
of  their  time  to  hulling  problems.  Consult  with  them 
to  get  helpful  information  on  the  many  exclusive  fea¬ 
tures  of  Hamachek  equipment  for  the  hulling  of  green 
peas,  lima  beans,  crowder  peas,  or  soy  beans,  for  can¬ 
ing  or  freezing  purposes.  They  make  no  other  line 
of  machinery  to  divide  their  efforts. 

Frank  Hamachek,  Jr.,  president;  V.  Albert  Hama¬ 
chek,  vice-president  and  Western  representative ;  E.  W. 
Classon,  secretary;  Harry  H.  Howeth,  Eastern  repre¬ 
sentative;  Roy  R.  Rowan,  Central.  West  representative, 
and  Frank  Hamachek  3rd. 

• 

HAMILTON  KETTLE  WORKS  COMPANY  at  Hamilton, 
Ohio,  for  67  years  manufacturers  of  dependable  kettles 
and  coils  for  canners,  will  not  exhibit  at  the  conven¬ 
tion.  However,  canners  will  do  well  to  investigate  the 
production  of  this  company  for  their  requirements.  A 
firm  with  such  a  long  record  of  service  must  produce 
a  thoroughly  dependable  article. 

• 

HANSEN  CANNING  MACHINERY  CORPORATION  will  dis¬ 
play  photographically  their  complete  line  of  “Master 
Built”  canning  machinery  in  Booth  No.  9,  downstairs. 
Of  special  interest  to  packers  of  peas,  beans  and  mixed 
vegetables  will  be  the  introduction  of  the  new  1939 
Hansen  Pea  and  Bean  Filler  which  embodies  many  new 
principles  in  design  and  construction.  A  universal 
sanitary  can  washer  and  sterlizer  is  so  constructet;  that 
one  machine  with  a  simple  change  will  serve  fo.  the 
various  open  end  cans  ranging  in  sizes  of  dianicter 
from  2  to  41/4  inches  and  in  height  from  2  to  71/4  i>  ches 
will  be  shown.  The  Hansen  Fruit  and  Vegetable  iller 
known  to  the  trade  as  the  Hansen  Hand  Packed  f  iller 
now  comes  equipped  also  with  a  specially  des  ;fned 
hopper  with  worm  feed,  ideally  adapted  to  the  pa  Iting 
of  cut  string  beans,  together  with  the  new  Pit  uger 
Briner  which  will  in  many  cases  obviate  the  nec  ^sity 
for  special  brining  machinery.  Walter  Singer  a..d  A1 
Griebling  will  be  in  attendance. 
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1939  begins  the  155th  Year  for 


Remarkable  progress  has  been  made  in  the  breeding  and  development  of 
seeds  during  the  more  than  a  century  and  a  half  since  this  company  was 
first  established.  And  no  small  part  of  this  progress  can  be  traced  to  the  con¬ 
tinuous  testing  and  improvements  carried  out  on  our  own  experimental 
farms. 

Today  Landreths’  Seeds  are  regarded  with  specially  high  favor  by  leading 
canners  because  of  trueness  to  type,  exceptionally  fine  quality,  high  yield, 
and  the  profitable  crops  they  produce.  Provide  your  growers  with  Landreths’ 
Seeds  and  insure  the  uniformity  and  continued  quality  of  your  product. 

Write  for  prices  on  any  varieties  you  need  for  immediate 
or  future  deliveries. 

D.  LANDRETH  SEED  CO.  Dep..  is,  Bristol,  Pa. 


W e  offer  the  following  varieties 
of  Peas  and  Beans: 

Peas  for  Freezing 
Alderman 
Laxton’s  Superb 
Laxton’s  Progress 
Prince  Edwards 

Peas  for  Canning 
Surprise 
Perfection 
Horsfords 
Green  Admiral 
Advancers 

Alcross  Alaska  Wilt  Resistant 
Alaskas 

Beans 

Landreths*  Stringless  Green  Pod 
Giant  Stringless 
Full  M.-;asure 
Brittle  Wax  ' 

In  addition  to  the  above.  Lan¬ 
dreths’  Tomatoes,  Corn,  Beets: 
Spinach,  Cucumber  and  other 
seeds  are  especially  adapted  to 
the  needs  of  the  canner. 


Call  at  Our  Booth 
at  the  Canners’ 
Convention  in 


Plant  Breeders  and  Seedsmen  Since  1784 


Chicago 


HfllflflCHtli  pea  JtuUUuf 

Visit  Our  Exhibit 

during  the 

National  Canners’  Convention 

Hotel  Stevens  Chicago  Space  15 

Our  line  of  Pea  Hulling  Machinery  is  complete  and 
includes  Viners,  Viner  Feeders,  Viner  Power  Units, 

Ensilage  Distributors,  Steel  Viner  Shed  and  Galvaniz¬ 
ed  Field  Boxes  for’ shelled  peas. 

May  we  help  improve  your  pea  or  lima  bean  pack — 
and  your  profits? 


FRANK  HAMACHEK  MACHINE  CO. 

M  a  nil!  act  tirers  of  Viners,  Viner  Feeders,  Ensilage  Distributors  and  Chain  Ad  justers 

KEWAUNEE,  WISCONSIN 
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FRANK  H.  LANCSENKAMP,  President 
F.  H.  Langsenkamp  Co. 
Indianapolis,  Ind. 


\  ' 


ROBERT  A.  SINDALL,  President 
A.  K.  Robins  &  Co.,  Inc. 
Baltimore,  Md. 


\ 


ALLEN  CAMERON,  President 
Cameron  Can  Machinery  Co. 
Chicago 


HEEKIN  CAN  COMPANY  will  have  comfortable  resting 
quarters  in  Booth  No.  118  in  the  Grand  Ballroom  and 
will  be  glad  to  have  you  visit  them  and  make  yourself 
at  home.  Their  full  corps  of  representatives  will  be  on 
hand  to  make  your  visit  pleasant. 

• 

AN  ALWAYS  ATTRACTIVE  BOOTH  is  that  of  R.  J. 
Kittredge  &  Company,  No.  108  in  the  Grand  Ballroom, 
where  an  extensive  exhibit  of  their  beautiful  labels 
will  be  seen.  Messrs.  R.  J.  Kittredge,  J.  A.  Caulfield, 
W.  R.  Kittredge  and  others  will  be  in  attendance  and 
will  be  glad  to  see  you. 

• 

THE  FIRM  OF  D.  LANDRETH  SEED  COMPANY,  which  this 
year  celebrates  its  155th  birthday  will  occupy  Booth 
No.  125  in  the  Grand  Ballroom,  displaying  their  line  of 
long  tried  varieties  of  canners  seed.  Old  and  new  cus¬ 
tomers  will  find  a  warm  welcome  awaiting  them  from 
S.  Phillips  Landreth,  Wm.  C.  Dierolf,  Wm.  C.  Foltz, 
and  Thomas  Mahan  in  attendance. 

• 

LANGSENKAMP's  CELEBRATED  LINE  of  tomato  pulp, 
juice  making  and  handling  equipment  will  be  exhibited 
in  Booth  No.  68  at  the  entrance  to  Machinery  Hall. 
This  is  always  a  very  attractive  exhibit  with  gleaming, 
beautiful  mechanical  slaves  smiling  to  greet  you. 
Tomato  products  men,  preservers  and  speciality  food 
producers  should  make  this  exhibit  one  of  the  definite 
objects  of  their  visit  to  the  convention. 

There  will  be  plenty  of  exhibitors  on  hand  to  explain 
all  features  of  this  big  line  including  juice  making  and 
handling  machines,  steam  jacketed  kettles,  kookmore 
coils  and  the  Indiana  line  of  pulpers  and  finishers. 

• 

LA  PORTE  MAT  &  MANUFACTURING  COMPANY  will  not 
exhibit.  However,  most  of  the  leading  supply  houses 
who  have  exhibits  will  be  in  position  to  advise  you  of 
the  exceptional  merit  of  this  company’s  Conveyor  Belt¬ 
ing.  You  only  have  to  “look  at  the  edge  and  you  know 
it  is  LaPorte.” 


you  will  find  that  old  and  well  known  firm  of 
Morral  Bros,  at  their  same  old  booth,  16,  down¬ 
stairs  in  Machinery  Hall.  But  conditions  this  time 
prohibit  them  from  showing  the  full  machinery, 
Huskers,  Corn  Cutters,  etc. 

In  their  stead  they  will  exhibit  a  late  model  corn 
knife  grinding  machine,  parts  of  the  corn  husking  ma¬ 
chine,  and  of  the  corn  cutting  machine,  such  as  late 
model  husking  rolls,  corn  cutting  heads  and  scropers, 
and  photographs  of  the  full  line.  The  Morral  brothers 
will  be  there  to  welcome  you. 

• 

AS  always  the  National  Can  Corp.  will  have  a  com- 
fortably  furnished,  large  booth  about  the  center 
/  \  of  the  Grand  Ballroom,  as  a  gathering  place  for 

their  friends.  And  that  is  a  good  place  to  date  your 
friends  to  meet  you;  as  a  sort  of  rallying  point.  In¬ 
stead  of  “Meet  me  at  the  Fountain”,  in  Wanamakers; 
“Meet  me  at  the  National  Booth,  in  the  Ballroom”. 

• 

IF  THERE  IS  A  KRAUT  PACKER  among  you  who  is  no^  a 
member  of  the  National  Kraut  Packers  Associatioii, 
Roy  Irons  is  the  man  you  want  to  see.  He  will  be  at 
the  convention  as  Secretary  of  the  National  Kia  ut 
Packers  Association  and  of  the  Ohio  Cannu-s 
Association. 

• 

PHELPS  CAN  COMPANY,  while  not  exhibitors,  will,  of 
course,  have  representatives  on  hand  to  greet  and  c  re 
for  their  many  friends. 

For  the  many  friends  of  the  Phillips  Can  (  id 
Packing)  Company,  they  wish  to  announce  i  at 
their  headquarters  will  be  in  room  2219  Ste'  is 
Hotel,  where  open  house  will  be  maintained. 

• 

PIEDMONT  LABEL  COMPANY,  while  not  exhibitors,  •  ill 
have  a  corps  of  representatives  at  Chicago  to  reucw 
acquaintances  and  to  talk  over  any  labeling  problems. 
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F.  H.  WOODRUFF  &  SONS,  INC.,  Milford,  Conn./  Toledo,  Ohio;  Bellerose,  L.  I.,  N.  Y 


KYLER  LABELERS  and  BOXERS 


All  Ranges  of  Can 
Sizes 

Quiek  Size  Change 

Variable  Speed 
Drive 

Automatie  Control 


Neat  Labeling 


No  Smear 


Less  Parts 


Lowest  Cost 


**It  has  everythingf  with  half  the  parts** 

WESTMINSTER  MACHINE  WORKS, 

OMESTIC  DISTRIBUTORS:  A,  K.  Robins  &  Co.,  Inc. i  Bditimore,  Md.;  Berlin  Chapman  Co.,  Berlin,  Wis.;  Willard  Machinery  Co.,  Los  Angeles,  Calif.;  Chisholm-RyderCo., 
1C.,  Niagara  Falls,  N.  y.;  Duncan  Equipment  &  Supply  Co.,  Seattle,  Wash.;  J.  B.  Bellamy  &  Co.,  San  Francisco,  Calif.  CANADIAN  DISTRIBUTOR:  The  Brown  Boggs 
oundry  &  Machine  Co.  Ltd.,  Hamilton,  Canada.  FOREIGN  DISTRIBUTORS:  Ateliers  de  Construction  E.  LeCi  uyse.  S.  A.,  Antwerp,  Belgium,  manufacturers  for  Continental 
urope.  D.  W.  Bingham  &  Co.  Pty.  Ltd.,  South  Melbourne,  Victoria,  Australia. 
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S.  L.  BUSCHMAN,  President 
National  Can  Corp. 

New  York  City 


THOM  A.  SCOTT,  President 
Scott  Viner  Co. 
Columbus,  Ohio 


S.  CARLE  COOLING,  Vice-President 
in  Charge  of  Sales 
National  Can  Co. 

Baltimore 


PLANTERS  MANUFACTURING  COMPANY  will  OCCUpy 
Booth  No.  207  in  the  Foyer  to  the  Ballroom  with  an 
exhibit  of  strongly  made  baskets.  Jack  Hargroves  will 
be  on  hand  to  tell  you  how  the  company  came  to  be  the 
largest  manufacturers  of  baskets  in  the  world. 

• 

RIVERSIDE  MANUFACTURING  COMPANY  will  not  exhibit. 
However,  genial  Walter  Brown  will  attend  the  conven¬ 
tion  and  have  a  complete  story  of  baskets  to  tell  and 
the  reason  for  this  company’s  rapid  growth. 

• 

A.  K.  ROBINS  &  CO.,  INC.,  will  exhibit  in  Booth  No.  5, 
downstairs,  operating  models  of  the  Haynie  Tomato 
Scalder,  the  Robins  Chemical  Proportioner,  for  purify¬ 
ing  cooling  tank  water,  their  improved  Blancher,  Sort¬ 
ing  Table,  Exhauster,  Rotary  Washer  and  other  equip¬ 
ment.  All  conventionites  should  investigate  the  special 
features  of  the  Haynie  Tomato  Scalder  which  avoids 
the  over  scalding  of  tomatoes,  saving  stock,  steam  and 
water  and  which  will  greatly  improve  the  pack.  Bob 
Sindall,  Harry  Stansbury  and  Steve  Lewis  will  gladly 
answer  all  questions  and  expertly  advise  you. 

• 

ROGERS  BROS.  SEED  COMPANY  will  show  samples  of 
their  various  varieties  of  seed,  peas,  beans  and  sweet 
corn  so  extensively  used  by  the  industry,  in  Booth 
No.  114,  the  same  location  as  last  year.  In  attendance 
to  greet  you  will  be  K.  D.  Rose,  President;  O.'J*  Sawin, 
Vice-President  and  Sales  Manager ;  J.  L.  Sawin;  Secre¬ 
tary;  Walter  M.  Jones,  T.  T.  Hopkins,  and  other 
representatives. 

• 

ONE  OF  THE  BIG  meeting  places  at  the  convention 
will  be  Booth  No.  64  of  Scott  Viner  Company,  pioneers 
in  the  manufacturing  of  pea  viners  and  founders  of 
hydraulic  conveying  equipment  who  will  exhibit  work¬ 
ing  models  of  this  celebrated  line  of  canning  machinery. 

All  of  your  old  friends  of  this  old  firm  including 


Thom  Scott  and  the  Canning  Machinery  &  Supplies 
Association’s  President,  W.  E.  Nicholoy,  with  able 
assistants  will  be  there  to  serve  you  and  gladly. 

• 

AND  WHAT  CONVENTIONITE  does  not  know  the  Doeller 
boys  of  Simpson  &  Doeller  Company,  and  the  Harries — 
Doeller,  Kronau,  and  Buck.  They  will  all  be  on  hand 
to  say  “hello”  and  to  help  with  any  of  your  labeling 
problems. 

• 

ONE  OF  THE  HITS  of  last  year’s  conventions  was  the 
little  Taper  Tip  Corn  Trimmer  of  Sinclair  Scott  Com¬ 
pany.  This  little  machine  was  received  enthusiastically 
this  season  because  it  answers  the  problem  safely, 
surely,  quickly  and  what  is  more  renders  the  ear  more 
receptive  to  the  cutting  machines,  cutting  only  the 
corn  and  never  the  husk.  “The  original  Grader  House” 
now  offers  a  broad  range  of  equipment  to  canners  in¬ 
cluding  pea  graders,  pea  cleaners,  sample  gradei’S, 
clean  up  hullers,  tomato  washers  and  scalders,  corn 
cleaners,  corn  trimmers,  spinach  washers,  all  of  their 
usual  sturdy  construction. 

The  Rife  brothers,  Ed.  and  John,  will  be  at  Berth 
No.  4  downstairs  to  receive  you. 

• 

THE  TRI-STATE  PACKERS  ASSOCIATION  will  not  OCCi.py 
a  booth  at  the  Convention,  but  Secretary  Frank  Sh  ok 
will  be  found  at  the  Stevens  and  ready  to  talk  o  er 
your  tomato  seed  requirements,  for  the  Association 
with  the  cooperation  of  the  University  of  Maryl- nd 
crop  specialist  and  the  State  Seed  Certification  Bt.  rd 
offers  seed  of  strains  developed  especially  for  caniv  ng 
at  a  very  moderate  cost. 

• 

THE  TUC  LINE  OF  CORN  CANNING  MACHINERY  which 
includes  huskers,  cutters,  trimmers,  silkers,  wash  rs, 
grinders  and  accessory  equipment  will  be  on  exriibt 
in  the  United  Company’s  Booth  No.  6  downstair;;  in 
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sounds  superfluous,  doesn’t  it  ? 

BUT  THAT’S  JUST  WHAT  WE  MEAN 

We  know  you  are  not  going  to  snow  us  under  with  orders  this  Convention 
but  we  want  to  see  you  just  the  same.  Come  in  if  only  just  to  say  “Hello” 
and  sit.  If  you  do  have  any  problems,  we  are  in  better  position  than  ever 
this  year  to  help  you  solve  them. 

Same  old  stand— Booth  64  in  Machinery  Hall 

THE  SCOTT  VINER  COMPANY 

COLUMBUS,  OHIO 

Scott  Viners  &  Viner  Feeders- — Scott  Hydraulic  Elevators — Scott-Carmichael  Washer-Elevators — Hydraulic  (pipe)  Blanchers — 
Hydraulic  Conveying  Equipment-  — Washers- — Split  Removers- — Cutters  for  Beets  &  Sweet  Potatoes — etc. 


The  Lou,  Cost  oj  LANGSENKAMP  EQUIPMENT 

is  in  Its  Use  -  -  IT  COSTS  MUCH  MORE  TO  00  WITHOUT  IT 


W  You  pay  for  Langsenkamp  Equipment  when  you  do  without  it.  It  pays  you  when 
you  have  Langsenkamp  Units  in  your  production  lines.  It  pays  you  by  reducing  pro¬ 
duction  costs.  It  helps  you  obtain  that  increased  margain  necessary  for  profitable 
opeiation.  It  makes  your  plant  more  efficient — more  dependable.  You  produce  at 
a  higher  volume.  You  operate  smoothly.  You  eliminate  shut-downs  because  with 
Lane  senkamp  Equipment  you  do  not  have  breakdowns. 

Indiana  Pulpers  will  prepare  a  greater  volume  of  raw  material.  Cooking  tanks 
equi  iped  with  Kook-More  Koils  will  cook  a  larger  volume  of  product.  Indiana  Juice 
Eztr.  ctors  secure  both  greater  yield  and  greater  volume.  All  Langsenkamp  Units 
proc  ice  to  the  highest  quality, 

•  he  Langsenkamp  Hot-Break  Method  increases  yield,  increases  volume  and  im- 
prov  s  quality;  Continuous  Juice  Heaters  supply  high  quality  with  high  production; 
Cont  nuous  Pre-heaters  for  puree  and  catsup  eliminate  the 
loss  rom  swells;  and  there  are  many  other  units,  in  a  most 

com  iete  line,  designed  to  meet  the  needs  of  the  canner  today  0^ 

—to  elp  him  produce  at  a  profit. 

he  Langsenkamp  organization  is  thoroughly  familiar  with  "MHM 

cam  ng  plant  methods,  and  it  builds  its  equipment  to  solve 
prod  ction  problems  in  a  practical  way.  It  does  not  offer 
theo  as  but  dollar-saving  methods.  We  can  fully  demonstrate  |^K 
our  o  3ility  to  assist  you  in  handling  a  production  problem. 

Simp  y  put  it  up  to  us  and  get  our  recommendation  with  state- 
men’  ;f  production  advantages  that  can  be  achieved.  Write. 


.  EE  vs  AT  THE  CONVENTION 


F.  H.  LANGSENKAMP  CO. 


Langsenkamp  Hot-Break  Tanks 
— two  models — for  hot-break 
process  for  both  juice  and 
catsup.  Let  us  tell  you  how 
you  can  get  greater  production 
of  a  much  better  product. 


Indiana  Juice  Extractors,  vol¬ 
ume  producers  of  juice  of  the 
finest  flavor  and  color.  Better 
juice  at  one-half  the  cost. 


Indiana  E-Z-AdjustPul- 
per,  another  new  pro¬ 
fit-saving  Langsenkamp 
unit.  Instantly  adjust¬ 
able  to  any  degree  of 
dryness  of  pomace  with¬ 
out  stopping  machine. 


“EJ-  Jciency  in  the  Canning  Plant* 


INDIANAPOLIS.  INDIANA 


Improved  "39"  Kook- 
More  Koils,  the  fast¬ 
est  cooking  coil  avail¬ 
able  with  simplified 
piping  and  header 
installation  that  saves 
wooden  tank  bottoms. 
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S.  P.  LANDRETH,  President 
D.  Landreth  Seed  Co. 
Bristol,  Pa. 


\ 


LANSING  B.  WARNER,  President 
Lansing  B.  Warner,  Inc. 
Chicago 


FRANK  CHAPMAN,  President 
Berlin-Cbapman  Co. 
Berlin,  Wis. 


\ 


Machinery  Hall.  And  while  we  have  not  been  definitely 
advised,  knowing  Ralph  Cover  as  we  do,  we  can  expect 
quite  a  cutting  demonstration  of  sample  corns  from 
various  sections  of  the  country.  Ralph  Cover,  George 
Osborne,  Jr.,  and  other  representatives  will  be  in 
attendance. 

• 

HE  VALDERS  CANNING  CO.  is  among  the  old 
pioneers  in  the  canning  industry  in  Wisconsin. 
Mr.  William  F.  Christel  has  had  thirty-nine  years 
experience,  therefore,  is  not  only  a  practical  canner 
but  during  his  career  has  invented  and  built  some  very 
practical  machines  for  the  canning  of  peas,  as  well  as 
stringless  beans,  and  holds  various  patents. 

The  last  and  most  recent  of  his  inventions  is  the 
“Texturemeter”.  The  first  machines  were  introduced 
in  1938.  Sixty  of  them  were  sold  and  distributed 
throughout  the  United  States,  and  one  went  to  Canada. 
Quite  satisfactory  results  were  attained.  However,  a 
new,  redesigned  and  improved  model  will  be  offered 
for  1939,  a  sample  of  which  will  be  on  display  in 
Rooms  1011  and  1012,  Harrison  Hotel,  during  the  Na¬ 
tional  Canners  Convention.  Interested  parties  will  be 
welcomed  there.  Both  the  1938  and  1939  models  will 
be  shown. 

Mr.  Christel  claims  the  credit  of  being  the  first  person 
who  broached  the  idea  of  grading  canned  peas  by  the 
method  of  scoring  by  points,  the  very  method  which  is 
in  effect  today.  This  was  more  than  twenty  years  ago. 

Mr.  Christel  is  a  director  of  the  Canned  Pea  Market¬ 
ing  Cooperative  and  the  Valders  Canning  Co.  contri¬ 
buted  liberally  to  the  national  advertising  and  sales 
promotion  program. 

• 

IF  Canners  Exchange  Subscribers,  at  Warner  Inter- 
Insurance  Bureau,  are  not  carrying  your  insurance 
you  are  certainly  missing  one  of  the  best  bets  in 
the  industry.  For  years  they  have  always  and 
promptly  taken  care  of  all  losses,  and  then  at  the  end 


of  the  year  presented  their  subscribers  a  very  neat 
refund  in  cash.  You  must  know  it,  but  to  repeat:  if 
your  risk  is  accepted — and  not  all  are — you  pay  the 
going  rate  of  insurance.  Men  familiar  with  the  can¬ 
ning  and  allied  business  handle  the  matters,  and  when 
the  year  has  ended,  and  the  losses  been  settled,  the  re¬ 
maining  balance  is  divided  and  returned  to  the  sub¬ 
scribers.  Last  year  this  amounted  to  nearly  50  per 
cent,  and  certainly  that  is  something  to  save  on  your 
insurance.  This  is  a  rough  and  ready  set-up  of  the 
plan,  but  essentially  correct. 

They  will  have  a  booth  in  the  Foyer  to  the  Grand 
Ballroom,  the  second  floor,  and  you  will  find  there 
President  Lansing  B.  Warner,  who  founded  the  com¬ 
pany;  C.  R.  Leland,  ex.  vice-president;  John  Eliot 
Warner,  vice-president;  D.  L.  Carton,  M.  R.  Feeney, 
and  N.  H.  Tobey  from  the  Chicago  offices,  and  a  number 
of  their  representatives  from  various  sections  of  the 
country. 

Annual  checks  are  mailed  out  just  about  Convention 
time. 

WASHBURN-WILSON  SEED  CO.,  as  you  r-  ay 
:cnow  are  exclusive  breeders  and  growers  of  s  jed 
peas  and  beans  for  the  canners.  In  their  bo-  th, 
212,  Foyer  to  the  Ballroom,  they  will  have  an  elabo  ate 
display  of  canned  pea  samples.  These  samples  wi'  be 
cut  for  canners’  inspection.  They  consist  of  '  as 
canned  commercially  by  canners  throughout  the  U  ~ed 
States. 

They  tell  us  that  the  largest  display  will  be  of  "as 
canned  from  their  new  sweet  Mardelah,  although  ley 
will  also  have  samples  of  other  peas  canned  om 
Walah,  Early  Perfectah,  Surprise,  etc.  You  wi  be 
able  to  see  here  exactly  how  this  Mardelah,  fo  in¬ 
stance,  works  in  all  States  from  Washington  to  -ry- 
land,  under  all  the  varying  climates  and  condition.'. 
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Wilt  Resistant  Strains  of 

Your  Favorite  Canning  Varieties  of 

SEED  PEAS 

Dependable?  -  -  always! 


GALLATIN  VALLEY  SEED  COMPANY,  BOZEMAN,  MONTANA 

Convention  Headquarters:  Room  1535 A,  Stevens  Hotel 


MAXIMUM  PROTECTION 

at 

Minimum  Cost 

CANNERS  EXCHANGE  SUBSCRIBERS 

At 

WARNER  I  NTER-INSURANCE  BUREAU 

Lansing  B.  Warner,  Incorporated 

540  N.  Michigan  Ave.,  Chicago 


You  are  cordially  invited  to  visit  our  booth  on  the  mezzanine  at  the  entrance  to 
the  Grand  Ballroom.  There  you  can  ascertain  your  insurance  savings  for  1938. 
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K.  D.  ROSE,  President 
Rogers  Bros.  Seed  Co. 
Chicago,  III. 


0.  J.  SAWIN,  Vice-President 
Rogers  Bros.  Seed  Co. 
Chicago,  III. 


C.  EDWIN  RIFE,  President 
Sinclair-Scott  Co. 
Baltimore,  Md. 


KYLER  LABELERS  AND  BOXERS  that  are  built  for  speed, 
neatness  and  trouble  free  operation  and  which  can  go 
a  long  way  in  assisting  the  canner  in  turing  out  more 
and  better  work  in  fewer  hours  will  be  thoroughly  ex¬ 
plained  in  Booth  No.  49  in  Machinery  Hall  by  A.  H. 
(Al)  Kyler  and  attending  representatives.  “Al”  tells 
us  that  his  labeler  will  do  as  nice  a  job  of  labeling  as 
you  have  ever  seen  at  unlimited  speed.  You  get  the 
cans  to  and  from  the  machine  and  the  Kyler  Labeler 
will  put  them  through  regardless  of  how  fast  they 
come,  he  claims.  That  is  a  big  statement  and  well 
worth  an  investigation,  so  stop  at  this  booth  and  be 
convinced. 

• 

F.  H.  WOODRUFF  &  SONS  will  occupy  Booth  No.  Ill  in 
the  Grand  Ballroom  and  will  exhibit  their  complete 
line  of  special  varieties  of  canners  seeds  so  well  known 
to  this  industry. 

Those  in  attendance  will  be  Messrs.  Harold  Wood¬ 
ruff,  Wilcox,  Beecher,  Silkworth  and  Bindley. 

• 

NATIONAL  PICKLE  PACKERS  ASSOCIATION 
January  25th  at  the  Palmer  House. 

• 

PROCESSED  FOODS  FEATURE  NOVEMBER 
1938  FOOD  EXPORT  TRADE 

By  Department  of  Commerce,  Washington 

XPORTS  of  food  products  from  the  United  States 
during  November  1938  valued  at  $29,424,000, 
dropped  11  per  cent  from  the  November  1937  ex¬ 
ports  of  $32,891,000.  Substantial  shipments  earlier  in 
the  year  enabled  the  exports  of  $404,083,000  for  the 
eleven  months  ending  November  1938  to  show  a  65  per 
cent  increase  over  the  exports  of  $244,890,000  for  the 
eleven  months  ending  November  1937,  according  to  C. 
Roy  Mundee,  Chief  of  the  Commerce  Department’s 
Foodstuffs  Division. 


Exports  of  canned  salmon  in  November  1938, 
amounting  to  4,607,000  pounds,  were  considerably 
larger  than  exports  of  this  product  a  year  ago,  when 
1,641,000  pounds  were  shipped  abroad.  Of  the  Novem¬ 
ber  1938  exports,  3,263,000  pounds  went  to  United 
Kingdom,  357,000  pounds  to  Australia,  143,000  pounds 
to  France,  139,000  pounds  to  Switzerland,  and  120,000 
pounds  to  Canada. 

Raisin  and  prune  exports  helped  to  show  an  increase 
in  the  November  1938  dried  and  evaporated  fruit  ex¬ 
ports  of  73,933,000  pounds  over  the  November  1937 
exports  of  these  commodities,  which  amounted  to 
65,522,000  pounds.  The  largest  decrease  in  dried  and 
evaporated  fruits  exports  was  noted  in  apricots,  the 
amounts  being  1,836,000  pounds  in  November  1938  and 
2,785,000  pounds  in  November  1937. 

Canned  fruit  exports  increased  from  13,976,000 
pounds  in  November  1937  to  33,122,000  pounds  in 
November  1938,  the  major  increases  being  confined  to 
pears,  peaches,  and  apricots.  Pear  exports  increased 
from  2,276,000  pounds  in  November  1937  to  10,956,000 
pounds  in  November  1938;  the  United  Kingdom  and 
Cuba  receiving  10,391,000  pounds  and  110,000  pounds, 
respectively.  Peach  exports  increased  from  2,671,000 
pounds  in  November  1937  to  11,084,000  pounds  in 
November  1938,  United  Kingdom,  Netherlands,  Cuba, 
and  France  receiving  9,919,000  pounds,  269,000 
pounds,  120,000  pounds,  and  115,000  pounds,  respec¬ 
tively.  Apricots  exports  increased  from  1,026,000 
pounds  in  November  1937  to  3,398,000  pounds  in  >.o- 
vember  1938,  United  Kingdom,  Belgium,  and  NeC  •  r- 
lands  receiving  2,914,000  pounds,  145,000  pounds,  and 
113,000  pounds,  respectively. 

A.  w.  SISK  &  SON,  maintaining  offices  at  Preston  and 
Aberdeen,  Maryland,  will  establish  Convention  head¬ 
quarters  in  the  Pine  Room  on  the  lobby  floor  of  the 
Congress  Hotel. 
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CAMBRIDGE 


(Woven  Wire) 

CONVEYOR 

BELTING 


A  CANNER’S  BELT 
IN  EVERY  SENSE 
OF  THE  WORD 


Sanitation  demands  a  Cambridge  Woven  Wire  Conveyor  Belt  to  solve  the  Canner’s  problem  o£  mov¬ 
ing  his  products  through  the  various  processes  of  washing,  sorting,  blanching,  scalding,  cooking, 
draining,  etc.  A  drainage  conveyor,  equipped  with  a  Cambridge  belt,  is  shown  conveying  citrus 

fruits  away  from  the  washer.  Peas,  stringbeans,  spinach,  beets, 
pumpkins,  apples,  cherries,  carrots,  asparagus,  sweet  potatoes,  etc., 
are  regularly  processed  on  Cambridge  belts. 

CHEAPER  TO  BUY  THAN  OTHER  BELTING  AND  POSSESSING  EVERY 
NECESSARY  QUALIHCATION  FOR  CANNING  FACTORY  USAGE,  CAM¬ 
BRIDGE  WOVEN  WIRE  CONVEYOR  BELTS  ARE  IN  EVERY  SENSE  OF 
THE  WORD  CANNERS'  BELTS. 

Available  in  steel,  tinned  steel,  galvanized,  brass,  copper,  bronze, 
nickel,  aluminum,  monel  metal,  stainless  steel  and  all  the  other 
metals  that  are  drawn  into  wire  form . 

Write  for  our  new  folder  entitled  ^^Conveying  Food  Products  on  Cam¬ 
bridge  Woven  Wire  Conveyor  Belts'^. 


WIRE  CLOTH  CO. 

CAMBRIDGE,  MARYLAN 

Boston  -  New  York  -  Baltimore  -  Pittsburgh  -  Detroit  -  Chicago  -  Son  Francisco  -  New  Orleans 
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CRCO  QUAUTY  GRADER  for  green 
peas  and  lima  beans.  Accurately 
grades  for  tenderness.  Send  for  Bulletin. 


CRCO  BEAN  SNIPPERS  are  recognized  for  their  exclusive  shearing  action  and  the  cle; 
are  many  styles  and  sizes  to  satisfy  every  requirement.  Send  for  special  Bulletins. 


THE  BEST  OF  EV 
FOR  THE  FOOD 


JN  THE  FOOD  PACKING  INDUSTRY,  Chisholm-Ryder  equipm 
superior  construction  and  exclusive  features  —  because  it  offeri 
securing  quality  products  at  lower  costs.  Many  new  items  appea 
and  packers  seeking  improved  or  specialized  equipment  will  find 
nomical  solution  to  their  problems  in  CRCO.  Make  it  a  point 
convention.  There  you  will  find  many  new  developments  of  g 


CRCO  NUBBIN  GRADEPl 
from  cut  green  beans,  andj 
Bulletin. 


Get  the  new  1939  CRCO  Catalog,  just 
offthe  press.  A  postcard  bringsitto  you. 


CRCO  Special  DOUBLE  GRADER  for  green  and  yel¬ 
low  wax  beans.  Accurately  grades  after  cutting.  Send 
for  Bulletin. 


& 
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outstanding  because  of  its 
rs  new  and  better  ways  of 
CRCO  line  this  season  — 
plete,  satisfactory  and  eco- 
t  the  CRCO  exhibit  at  the 
erest  to  every  food  packer. 


JUNIOR  QUALITY  GRADER  with  Brine  Tank  and  Gravometer— a 
complete  unit  for  the  high  speed  grading  of  green  peas  for  tender¬ 
ness.  Send  for  Bulletin. 


KING  FILLERS.  Many  different  types  avail¬ 
able,  each  outstanding  for  its  special  purpose 
Send  for  Bulletin. 


CRCO  STEEL  FRAME  UNIT  GRADER  for  grading  green  beans  for 
size.  Also  available  in  the  Junior  Grader  and  Pie-Grader.  Send 
for  Bulletin. 


pieces,  etc., 
-  Send  for 


Comfiantf^  Incorftorafed 
NIRGfiRfl  FRLLS,  N.¥. 
SEATTLE,  WASH.  j 

COLUMBUS,  WIS.  i 

NIAGARA  FALLS,  CAN.  I 

A.  K.  Robins  &  Co.,  Inc.  « 

Baltimore,  Md.  ^ 

James  Q.  Leavitt  &  Co. 

Ogden,  Utah 


CRCO  CORN  CUTTER.  A  single  revol¬ 
ving  head  corn  cutter  for  whole  grain  or 
cream  style.  Send  for  Bulletin. 


There 
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WALTER  W.  SINGER,  President 
Hansen  Canning  Machinery  Corp. 
Cedarburg,  Wis. 


W.  W.  MORRAL,  President 
Morral  Bros. 

Morral,  Ohio 


COL.  ALBAN  US  PHILLIPS.  President 
Phillips  Packing  Co. 
Cambridge,  Md. 


SPECIAL  TRAINS 

There  are  no  special  rates  on  the  railroads  as  there 
used  to  be  in  years  past,  but  you  can  make  a  very 
agreeable,  social  trip  to  the  Convention,  in  travel¬ 
ling  on  any  special  trains.  Here  you  have  the  company 
of  fellow  industry  men;  the  entire  train  is  yours  to 
sit  and  chat  or  smoke,  and  these  visits  are  appreciated 
by  all  men.  And  in  some  instances  there  are  special 
features  of  entertainment.  Why  not  make  the  trip  an 
enjoyable  one,  instead  of  the  dull,  uninteresting 
journey  as  happens  on  the  ordinary  train? 

CANNED  FOODS  EXCHANGE— As  has  been  their 
long  time  custom  the  Exchange  will  have  a  special, 
equipped  with  the  B.  &  O.’s  finest,  and  every  comfort 
cared  for,  together  with  a  special  Club  car  with  refresh¬ 
ments,  and  for  which  there  will  be  no  charge,  as  they 
say  “just  a  little  treait  by  the  members  of  the  com¬ 
mittee.”  This  train  will  leave  Camden  Station,  Balti¬ 
more,  on  Saturday,  January  21st,  at  4.30  P.  M.  sharp, 
arriving  in  Chicago,  Grand  Central  Station,  at  9 
Sunday  morning. 

If  you  have  not  already  made  reservations  better  do 
so  promptly,  sending  them  to  Robert  A.  Sindall,  701  E. 
Lombard  St.,  Baltimore,  and  accompany  your  letter 
with  check  covering  railroad  fare  and  Pullman. 
Arrange  to  pick  up  this  train  at  your  most  convenient 
point,  or  be  at  Camden  Station  in  time. 


The  Details 


ROUND-TRIP  RAIL  FARES 

N.  Y. 

Phila. 

Wilm. 

Balto.  Washn. 
(Sil.  Spg.) 

Mtsbg. 

(FIRST-CLASS)  . 

PULLMAN-ONE-WAY 

$54.50 

$49.10 

$49.10 

$46.30 

$46.30 

$41.90 

Upper  Berth  . 

4.80 

4.40 

4.40 

4.40 

4.40 

4.00 

Lower  Berth  ( 1  person ) . 

6.30 

5.80 

5.80 

5.80 

5.80 

5.25 

Compartment  (2  persons,  each) 

8.95 

8.15 

8.15 

8.15 

8.15 

7.35 

Compartment  (3  persons,  each) 

5.95 

5.45 

5.45 

5.45 

5.45 

4.90 

Drawing-Room  (2  persons,  each) 

11.05 

10.50 

10.50 

10.50 

10.50 

9.45 

Drawing-R<K)m  (3  persons,  each) 

7.35 

7.00 

7.00 

7.00 

7.00 

6.30 

HOSPITALITY 
Harold  O.  Rcrryman 
James  F.  Cole 
Carle  Coolinti 
Harry  Doeller 
Robert  L.  Eirich 
John  Eyre 
Herman  Gamse 
Leonard  D.  Jenkins 


COMMITTEE 

Harry  Miller 
George  C.  Sauter 
Francis  Silver 
Frank  Small 
Hampton  Steele 
Joseph  Zoller 

Robert  A.  Sindall,  Chairman 


From  New  York 

The  Food  Industries  Special  will  leave  Saturday, 
January  21st,  over  the  New  York  Central  System,  as 
follows : 

Lv.  New  York  (Grand  Central  Terminal) ..  4:30  P.  M. 

Lv.  Harmon  .  5:16  P.  M. 

Lv.  Albany  .  7 :09  P.  M. 

Lv.  Utica  .  9 :05  P.  M. 

Lv.  Syracuse  . 10 :04  P.  M. 

Ar.  Chicago  (La  Salle  St.  Station)  Sunday  9:00  A.  M. 

The  railroad  fare  in  each  direction  between  New 
York  and  Chicago  is  $27.25.  These  tickets  are  good  in 
Pullman  cars  upon  payment  of  additional  charge  for 
Pullman  space  occupied. 

One  way  Pullman  fares  between  New  York  ai:d 


Chicago  are  as  follows : 

Lower  Berth  . $  6.30 

Upper  Berth  .  4.80 

Section  (One  Person) .  8.40 

Private  Bedroom  (one  person) .  11.35 

Private  Bedroom  (two  persons) .  12.60 

Compartment  (two  persons) .  17.85 

Drawing  Room  (2  or  3  persons) .  22.05 

• 


NATIONAL  WHOLESALE  GROCERS 
ASSOCIATION 

January  23rd  and  24th — Congress  Hotel. 

• 

NATIONAL  PRESERVERS  ASSOCIATION 
January  22nd,  23rd,  24th — Hotel  Morrison. 


Immary  16, 


Buck  Unit  and  Multiple  Graders  for  the 

Stringless  Bean  Packer 


Visit  Us  at  Booth  No.  60  During  The  National  Canners  Convention 


B.  I.  BUCK  COMPANY,  INC. 

Manufacturers  of  BEAN  SNIPPERS,  GRADERS  and  SLICERS 

36th  STREET  AND  ROLAND  AVENUE 

BALTIMORE,  Factory:  YORK,  PA.  MARYLAND 


Buck  Graders  have  a  much  larger  capacity  as  well  as  superior  accuracy 
in  grading  than  any  other  machine  for  doing  this  work.  Why  not  investi¬ 
gate  this  equipment  for  your  1939  season?  Prices  and  further  information 
will  be  furnished  on  request.  Write  for  Bulletin  No.  106. 


The  No.  5  Pre-Grader  Has  an  approximate  capacity  of  3000  pounds  per  hour. 
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FOOD  LAW(new)REGULATIONS 

Issued  by  Food  and  Drug  Administration 

Official  promulgation 


From  Federal  Register,  Washington,  Wednesday, 
December  28,  1938 

Promulgation  of  Regulations  Under  the  FmERAL  Food,  Drug 

AND  Cosmetic  Act  and  Repbial  of  Certain  Rejgulations 
Heretofore  Promulgated  Thereunder 
(Such  portions  as  apply  to  foods.) 

Under  the  authority  of  section  701  (a)  of  the  Federal  Food, 
Drug,  and  Cosmetic  Act  (52  Stat.  1040  et  seq.;  21  U.  S.  C.  301 
et  seq.),  the  following  regulations  for  the  enforcement  of  the 
Act  are  hereby  promulgated. 

These  regulations  shall  take  effect  on  June  25,  1939;  except 
that,  to  the  extent  that  they  may  relate  to  the  enforcement  of 
sections  502  (j),  505,  or  601  (a)  of  the  Act,  they  shall  take  effect 
on  the  date  hereof. 

The  regulations’  under  sections  201  (p),  505,  and  702  (b)  of 
the  Act,  which  were  promulgated  on  July  22,  1938,  are  hereby 
repealed  effective  on  the  date  hereof. 

December  22,  1938. 

(Seal)  H.  A.  Wallace, 

Secretary  of  Agriculture. 


REGULATIONS  FOR  THE  ENFORCEMENT  OF  THE 
FEDERAL  FOOD,  DRUG,  AND  COSMETIC  ACT 
GENERAL  REGULATION 

(a)  The  provisions  of  regulations  promulgated  under  the  Act 
with  respect  to  the  doing  of  any  act  shall  be  applicable  also  to 
the  causing  of  such  act  to  be  done. 

(b)  The  definitions  and  interpretations  of  terms  contained 
in  section  201  of  the  Act  shall  be  .applicable  also  to  such  terms 
when  used  in  regulations  promulgated  under  the  Act. 

(The  caption  of  each  of  the  folloiving  regulations  designates 
the  section  of  the  Act  under  ivhich  the  regulation  is  issued.) 

SECTION  201  (M) 

Labeling  includes  all  written,  printed,  or  graphic  matter 
accompanying  an  article  at  any  time  while  such  article  is  in 
interstate  commerce  or  held  for  sale  after  shipment  or  delivery 
in  interstate  commerce. 

SECTION  201  (N) 

The  existence  of  a  difference  of  opinion,  among  experts  quali¬ 
fied  by  scientific  training  and  experience,  as  to  the  truth  of  a 
representation  made  or  suggested  in  the  labeling  is  a  fact 
(among  other  facts)  the  failure  to  reveal  which  may  render  the 
labeling  misleading,  if  there  is  a  material  weight  of  opinion 
contrary  to  such  representation. 

SECTION  301  (H) 

In  case  of  the  giving  of  a  guaranty  or  undertaking  referred 
to  in  section  303  (c)  (2)  or  (3)  of  the  Act,  each  person  signing 
such  guaranty  or  undertaking  shall  be  considered  to  have 
given  it. 

SESTION  303  (C) 

(a)  A  guaranty  or  undertaking  referred  to  in  section  303  (c) 
(2)  of  the  Act  may  be — 

(1)  limited  to  a  specific  shipment  or  other  delivery  of  an 
article,  in  which  case  it  may  be  a  part  of  or  attached  to  the 
invoice  or  bill  of  sale  covering  such  shipment  or  delivery;  or 

(2)  general  and  continuing,  in  which  case,  in  its  application 
to  any  shipment  or  other  delivery  of  an  article,  it  shall  be  con¬ 
’s  F.R.  1846  DI. 


sidered  to  have  been  given  at  the  date  such  article  was  shipped 
or  delivered  by  the  person  who  gives  the  guaranty  or  under¬ 
taking. 

(b)  The  following  are  suggested  forms  of  guaranty  or  under¬ 
taking  under  section  303  (c)  (2)  of  the  Act: 

(1)  (Limited  Form  for  use  on  invoice  or  bill  of  sale) 

(Name  of  person  giving  the  gauanty  or  undertaking)  hereby 

guarantees  that  no  article  listed  herein  is  adulterated  or  mis¬ 
branded  within  the  meaning  of  the  Federal  Food,  Drug,  and 
Cosmetic  Act,  or  is  an  article  which  may  not,  under  the  pro¬ 
visions  of  section  404  or  505  of  the  Act,  be  introduced  into 
interstate  commerce. 

(Signature  and  post-office  address  of  person  giving  the 
guaranty  or  undertaking) 

(2)  (General  and  Continuing  Form) 

The  article  comprising  each  shipment  or  other  delivery  here¬ 
after  made  by  (name  of  person  giving  the  guaranty  or  under¬ 
taking)  to,  or  on  the  order  of  (name  and  post-office  address  of 
person  to  whom  the  guaranty  or  undertaking  is  given)  is  hereby 
guaranteed,  as  of  the  date  of  such  shipment  or  delivery,  to  be, 
on  such  date,  not  adulterated  or  misbranded  within  the  meaning 
of  the  Federal  Food,  Drug,  and  Cosmetic  Act,  and  not  an  article 
which  may  not,  under  the  provisions  of  section  404  or  505  of 
the  Act,  be  introduced  into  interstate  commerce. 

(Signature  and  post-office  address  of  person  giving  the 
guaranty  or  undertaking) 

(c)  The  application  of  a  guaranty  or  undertaking  referred 
to  in  section  303  (c)  (2)  of  the  Act  to  any  shipment  or  other 
delivery  of  an  article  shall  expire  when  such  article,  after  ship¬ 
ment  or  delivery  by  the  person  who  gave  such  guaranty  or  under¬ 
taking,  becomes  adulterated  or  misbranded  within  the  meaning 
of  the  Act,  or  becomes  an  article  which  may  not,  under  the 
provisions  of  section  404  or  505  of  the  Act,  be  introduced  into 
interstate  commerce. 

SECTION  305 

(a)  Presentation  of  views  under  section  305  of  the  Act  shall 
be  private  and  informal.  The  views  presented  shall  be  confined 
to  matters  relevant  to  the  contemplated  proceeding.  Such  views 
may  be  presented  by  letter  or  in  person  by  the  person  to  whom 
the  notice  was  given,  or  by  his  representative.  In  case  such 
person  holds  a  guaranty  or  undertaking  referred  to  in  section 
303  (c)  (2)  or  (3)  of  the  Act  applicable  to  the  article  on  which 
such  notice  was  based,  such  guaranty  or  undertaking,  or  a 
verified  copy  thereof,  shall  be  made  a  part  of  such  presentation 
of  views. 

(b)  Upon  request,  seasonably  made,  by  the  person  to  whom 
a  notice  appointing  a  time  and  place  for  the  presentation  of 
views  under  section  305  of  the  Act  has  been  given,  or  by  his 
representative,  such  time  or  place,  or  both  such  time  and  place, 
may  be  changed  if  the  request  states  reasonable  grounds  there¬ 
for.  Such  request  shall  be  addressed  to  the  office  of  the  Food 
and  Drug  Administration  which  issued  the  notice. 

SECTION  403  (A) 

(a)  Among  representations  in  the  labeling  of  a  food  which 
render  such  food  misbranded  is  a  false  or  misleading  represen¬ 
tation  with  respect  to  another  food  or  a  drug,  device,  or  cosmetic. 

(b)  The  labeling  of  a  food  which  contains  two  or  more  in¬ 
gredients  may  be  misleading  by  reason  (among  other  reasons) 
of  the  designation  of  such  food  in  such  labeling  by  a  name  wh'ch 
includes  or  suggests  the  name  of  one  or  more  but  not  all  such 
ingredients,  even  though  the  names  of  all  such  ingredients  are 
stated  elsewhere  in  the  labeling. 


CRITES-MOSCOW 


WILLIS  L.  CRITES,  Manager 


GROWERS,  INC 


Get  a  1000  acre  pack  from  800  Acres  with  Superlaska 


Almost  as  staple  as  the  cans!' 

Field  jfnWa  rehousing 
^  Douglas— Guardian 


CONVENTION  ADDRESS: 


Stevens  Hotel — 833A-834A 


Glad  to  mail  this 
FREE  Booklet 
— a  concise,  comprehen¬ 
sive  explanation  of  Field 
Warehousing  in  general 
and  of  Douglas  Guardian 
specialized  service  in  par¬ 
ticular. 


Field  Warehousing  Service  by  Douglas-Cuardian  reached  new  peaks  in 
1938  .  .  .  especially  in  the  canning  industry.  It’s  made  to  order  service 
for  canners  and  packers.  Advantages  are:  Lower  storage  costs,  through 
use  of  own  facilities  .  .  .  lower  hauling  and  handling  costs  .  .  .  lower 
label  and  shipping  costs  ...  a  larger  line  of  credit  on  favorable 
terms.  Our  exeeutives  have  been  working  with  many  successful  canners 
for  from  12  to  15  years.  We  “know  the  ropes”  and  “talk  your  language.” 
Won’t  you  hunt  us  up  at  the  Stevens  or  phone  us  so  we  can  see  you? 


DOUGLAS-GUARDIAN  WAREHOUSE  CORP. 


100  W.  Monroe  St.,  Chicago 

Branch  Offices  at  New  York,  N.  Y. 
Memphis,  Tenn.  Springfield,  Mo. 


118  N.  Front  St.,  New  Orleans,  La. 

Easton.  Md.  Rochester,  N.  Y.  Cleveland,  O.  Tampa,  Fla- 

Dallas,  Tex.  San  Francisco,  Cal.  Los  Angeles,  Cal. 
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SECTION  403  (E) 

(a)  If  a  food  is  not  manufactured  by  the  person  whose  name 
appears  on  the  label,  the  name  shall  be  qualified  by  a  phrase 
which  reveals  the  connection  such  person  has  with  such  food, 

such  as  “Manufactured  for  and  Packed  by  - ”,  “Distributed 

by - ”,  or  other  similar  phrase  which  expresses  the  facts. 

(b)  The  statement  of  the  place  of  business  shall  include  the 
street  address,  if  any,  of  such  place,  unless  such  street  address 
is  shown  in  a  current  city  directory  or  telephone  directory. 

(c)  If  a  person  manufactures,  packs,  or  distributes  a  food  at 
a  place  other  than  his  principal  place  of  business,  the  label  may 
state  the  principal  place  of  business  in  lieu  of  the  actual  place 
where  each  package  of  such  food  was  manufactured  or  packed 
or  is  to  be  distributed,  if  such  statement  is  not  misleading  in 
any  particular. 

(d)  The  requirement  that  the  label  shall  contain  the  name  and 
place  of  business  of  the  manufacturer,  packer,  or  distributor 
shall  not  be  considered  to  relieve  any  food  from  the  requirement 
that  its  label  shall  not  be  misleading  in  any  particular. 

(e)  (1)  The  statement  of  the  quantity  of  the  contents  shall 
reveal  the  quantity  of  food  in  the  package,  exclusive  of  wrappers 
and  other  material  packed  with  such  food. 

(2)  The  statement  shall  be  expressed  in  the  terms  of  weight, 
measure,  numerical  count,  or  a  combination  of  numerical  count 
and  weight  or  measure,  which  are  generally  used  by  consumers 
to  express  quantity  of  such  food  and  which  give  accurate  infor¬ 
mation  as  to  the  quanity  thereof.  But  if  no  general  consumer 
usage  in  expressing  accurate  information  as  to  the  quantity  of 
such  food  exists,  the  statement  shall  be  in  terms  of  liquid 
measure  if  the  food  is  liquid,  or  in  terms  of  weight  if  the  food 
is  solid,  semisolid,  viscous,  or  a  mixture  of  solid  and  liquid; 
except  that  such  statement  may  be  in  terms  of  dry  measure  if 
the  food  is  a  fresh  fruit,  fresh  vegetable,  or  other  dry  commodity. 

(f)  (1)  A  statement  of  weight  shall  be  in  terms  of  the 
avoirdupois  pound  and  ounce.  A  statement  of  liquid  measure 
shall  be  in  terms  of  the  United  States  gallon  of  231  cubic 
inches  and  quart,  pint,  and  fluid  ounce  subdivisions  thereof,  and, 
except  in  case  of  frozen  food  which  is  so  consumed,  shall  express 
the  volume  at  68“  Fahrenheit  (20°  Centigrade).  A  statement  of 
dry  measure  shall  be  in  terms  of  the  United  States  bushel  of 
2150.42  cubic  inches  and  peck,  dry  quart,  and  dry  pint  sub¬ 
division  thereof;  or  in  terms  of  the  United  States  standard 
barrel  and  its  subdivisions  of  third,  half,  and  three-quarters 
barrel.  However,  in  the  case  of  an  export  shipment,  the  state¬ 
ment  may  be  in  terms  of  a  system  of  weight  or  measure  in 
common  use  in  the  country  to  which  such  shipment  is  exported. 

(2)  A  statement  of  weight  or  measure  in  the  terms  specified 
in  subdivision  (1)  of  this  paragraph  may  be  supplemented  by 
a  statement  in  terms  of  the  metric  system  of  weight  or  measure. 

(3)  Unless  an  unqualified  statement  of  numerical  count  gives 
accurate  information  as  to  the  quantity  of  food  in  the  package, 
it  shall  be  supplemented  by  such  statement  of  weight,  measure, 
or  size  of  the  individual  units  of  the  food  as  will  give  such 
information. 

(g)  Statements  shall  contain  only  such  fractions  as  are 
generally  used  in  expressing  the  quantity  of  the  food.  A  com¬ 
mon  fraction  shall  be  reduced  to  its  lowest  terms;  a  decimal 
fraction  shall  not  be  carried  out  to  more  than  two  places. 

(h)  (1)  If  the  quantity  of  food  in  the  package  equals  or 
exceeds  the  smallest  unit  of  weight  or  measure  which  is  specified 
in  paragraph  (f)  of  this  regulation,  and  which  is  applicable  to 
such  food  under  the  provisions  of  paragraph  (e)  (2)  of  this 
regulation,  the  statement  shall  express  the  number  of  the  largest 
of  such  units  contained  in  the  package  (for  example,  the  state¬ 
ment  on  the  label  of  a  package  which  contains  one  quart  of  food 
shall  be  “1  quart”,  and  not  “2  pints”  or  “32  fluid  ounces”),  unless 
the  statement  is  made  in  accordance  with  the  provisions  of  sub¬ 
division  (2)  of  this  paragraph.  Where  such  number  is  a  whole 
number  and  a  fraction,  there  may  be  substituted  for  the  fraction 
its  equivalent  in  small  units,  if  any  smaller  is  specified  in  such 
paragraph  (f)  (for  examples,  1%  quarts  may  be  expressed  as 
“1  quart  IV2  pints”  or  “1  quart  1  pint  8  fluid  ounces”;  1%  pounds 
may  be  expressed  as  “1  pound  4  ounces”).  The  stated  number 
of  any  unit  which  is  smaller  than  the  largest  unit  (specified  in 
such  paragraph  (f ) )  contained  in  the  package  shall  not  equal  or 
exceed  the  number  of  such  smaller  units  in  the  next  larger  unit 
so  specified  (for  examples,  instead  of  “1  quart  16  fluid  ounces” 


the  statement  shall  be  “1*^  quarts”  or  “1  quart  1  pint”;  instead 
of  “24  ounces”  the  statement  shall  be  “114  pounds”  or  “1  pound 
8  ounces”). 

(2)  In  the  case  of  a  food  with  respect  to  which  there  exists 
an  established  custom  of  stating  the  quantity  of  the  contents 
as  a  fraction  of  a  unit,  which  unit  is  larger  than  the  quantity 
contained  in  the  package,  or  as  units  smaller  than  the  largest 
unit  contained  therein,  the  statement  may  be  made  in  accordance 
with  such  custom  if  it  is  informative  to  consumers. 

(i)  The  statement  shall  express  the  minimum  quantity,  or 
the  average  quantity,  of  the  contents  of  the  packages.  If  the 
statement  is  not  so  qualified  as  to  show  definitely  that  the 
quantity  expressed  is  the  minimum  quantity,  the  statement  shall 
be  considered  to  express  the  average  quantity. 

(j)  Where  the  statement  expresses  the  minimum  quantity,  no 
variation  below  the  stated  minimum  shall  be  permitted  except 
variations  below  the  stated  weight  or  measure  caused  by 
ordinary  and  customary  exposure,  after  the  food  is  introduced 
into  interstate  commerce,  to  conditions  which  normally  occur 
in  good  distribution  practice  and  which  unavoidably  result  in 
decreased  weight  or  measure.  Variations  above  the  stated 
minimum  shall  not  be  unreasonably  large. 

(k)  Where  the  statement  does  not  express  the  minimum 
quantity — 

(l)  variations  from  the  stated  weight  or  measure  shall  be 
permitted  when  caused  by  ordinary  and  customary  exposure, 
after  the  food  is  introduced  into  interstate  commerce,  to  condi¬ 
tions  which  normally  occur  in  good  distribution  practice  and 
which  unavoidably  result  in  change  of  weight  or  measure; 

(2)  variations  from  the  stated  weight,  measure,  or  numerical 
count  shall  be  permitted  when  caused  by  unavoidable  deviations 
in  weighing,  measuring,  or  counting  individual  packages  which 
occur  in  good  packing  practice. 

But  under  subdivision  (2)  of  this  paragraph  variations  shall 
not  be  permitted  to  such  extent  that  the  average  of  the  quantities 
in  the  packages  comprising  a  shipment  or  other  delivery  of  the 
food  is  helow  the  quantity  stated,  and  no  unreasonable  shortage 
in  any  package  shall  be  permitted,  even  though  overages  in  other 
packages  in  the  same  shipment  or  delivery  compensate  for  such 
shortage. 

(l)  The  extent  of  variations  from  the  stated  quantity  of  the 
contents  permissible  under  paragraphs  (j)  and  (k)  of  this 
regulation  in  the  case  of  each  shipment  or  other  delivery  shall 
be  determined  by  the  facts  in  such  case. 

(m)  A  food  shall  be  exempt  from  compliance  with  the  require¬ 
ments  of  clause  (2)  of  section  403  (e)  of  the  Act  if — 

(1)  the  quantity  of  the  contents,  as  expressed  in  terms 
applicable  to  such  food  under  the  provision  of  paragraph  (e)  (2) 
of  this  regulation,  is  less  than  one-half  ounce  avoirdupois,  or  less 
than  one-half  fluid  ounce,  or  (in  case  the  units  of  the  food  can 
be  easily  counted  without  opening  the  package)  less  than  six 
units;  or 

(2)  the  statement  of  the  quantity  of  the  contents  of  th' 
package,  together  with  all  other  words,  statements,  and  informa 
tion  required  by  or  under  authority  of  the  Act  to  appear  on  th 
label,  cannot,  because  of  insufficient  label  space,  be  so  placed  or 
the  label  as  to  comply  with  the  requirements  of  section  403  (f  > 
of  the  Act  and  regulations  promulgated  thereunder. 

SECTION  403  (F) 

(a)  A  word,  statement,  or  other  information  required  by  ( 
under  authority  of  the  Act  to  appear  on  the  label  may  lack  tha 
prominence  and  conspicuousness  required  by  section  403  (f)  c 
the  Act  by  reason  (among  other  reasons)  of — 

(1)  the  failure  of  such  word,  statement,  or  information  t 
appear  on  the  part  or  panel  of  the  label  which  is  presented  < 
displayed  under  customary  conditions  of  purchase; 

(2)  the  failure  of  such  word,  statement,  or  information 
appear  on  two  or  more  parts  or  panels  of  the  label,  each 
which  has  sufficient  space  therefor,  and  each  of  which  is  ' 
designed  as  to  render  it  likely  to  be,  under  customary  cone 
tions  of  purchase,  the  part  or  panel  displayed; 

(3)  the  failure  of  the  label  to  extend  over  the  area  of  ti 
container  or  package  available  for  such  extension,  so  as  to  pi' 
vide  sufficient  label  space  for  the  prominent  placing  of  su<  i 
word,  statement,  or  information; 
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National  Whole-Kernel  Corn  Cutting  Bee 

JANUARY  23rd  to  27th,  1939 

SPACE  No.  6,  MACHINERY  HALL 

Stevens  Hotel,  Chicago,  Illinois 


Embraces  120  commercial  packs  from  15  States  and  Canada;  all  popular  varieties;  in¬ 
cludes  canners  of  85%  of  the  Country’s  production  of  Whole-grain  Corn;  practically  all 
corns  furnished  by  packers  themselves;  balance  purchased  in  highest  grade  retail  stores 
in  metropolitan  areas.  Names,  labels  and  pack -histories  are  disclosed. 

This  Cutting-Bee  affords  to  sales  and  operating  managers  of  Canning  Companies,  and 
to  buyers,  brokers  and  seedsmen,  an  invaluable  opportunity  to  obtain  in  a  few  minutes, 
and  without  cost,  information  that  otherwise  would  require  months  of  time,  and  that 
would  cost  many  dollars  to  secure. 

Made  possible  by  general  canner-cooperation,  and  arranged  for  the  maximum  conve¬ 
nience  of  those  who  will  study  carefully  these  representative  corns,  the  1939  Nati- 
onal^Whole-Kernel  Corn  Cutting-Bee  will  be  the  most  comphrensive  and  informative 
ever  held. 

THE  UNITED  COMPANY  -  -  Westminster,  Maryland 
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Some  canners  have  successfully  ele¬ 
vated  peas  through  1600  ft.  of  tubing 
without  damaging  the  peas.  Peas  can  be 
elevated  before  or  after  blanching.  Can 
also  be  used  for  beans,  whole  grain, 
com,  etc.  Entire  system  including  pump, 
can  be  thoroughly  sterlized  under  press¬ 
ure  of  hot  steam  up  to  260  degrees  F. 
Motor  or  belt  driven.  ...  Write  Berlin 
Chapman  Co.,  Berlin.  Wis. 


BERLIN  CHAPMAN 


IMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 
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(4)  insufficiency  of  label  space  (for  the  prominent  placing  of 
such  word,  statement,  or  information)  resulting  from  the  use  of 
label  space  for  any  word,  statement,  design,  or  device  which  is 
not  required  by  or  under  authority  of  the  Act  to  appear  on  the 
label; 

(5)  insufficiency  of  label  space  (for  the  prominent  placing  of 
such  word,  statement,  or  information)  resulting  from  the  use  of 
label  space  to  give  materially  greater  conspicuousness  to  any 
other  word,  statement,  or  information,  or  to  any  design  or 
device;  or 

(6)  smallness  or  style  of  type  in  which  such  word,  statement, 
or  information  appears,  insufficient  background  contrast,  obscur¬ 
ing  designs  or  vignettes,  or  crowding  with  other  written,  printed, 
or  graphic  matter. 

(b)  No  exemption  depending  on  insufficiency  of  label  space,  as 
prescribed  in  regulations  promulgated  under  section  403  (e)  or 

(i)  of  the  Act,  shall  apply  if  such  insufficiency  is  caused  by — 

(1)  the  use  of  label  space  for  any  word,  statement,  design,  or 
device  which  is  not  required  by  or  under  authority  of  the  Act 
to  appear  on  the  label; 

(2)  the  use  of  label  space  to  give  greater  conspicuousness  to 
any  word,  statement,  or  other  information  than  is  required  by 
section  403  (f)  of  the  Act;  or 

(3)  the  use  of  label  space  for  any  representation  in  a  foreign 
language. 

(c)  (1)  All  words,  statements,  and  other  information  required 
by  or  under  authority  of  the  Act  to  appear  on  the  label  or 
labeling  shall  appear  thereon  in  the  English  language. 

(2)  If  the  label  contains  any  representation  in  a  foreign 
language,  all  words,  statements,  and  other  information  required 
by  or  under  authority  of  the  Act  to  appear  on  the  label  shall 
appear  thereon  in  the  foreign  language. 

(3)  If  the  labeling  contains  any  representation  in  a  foreign 
language,  all  words,  statements,  and  other  information  required 
by  or  under  authority  of  the  Act  to  appear  on  the  label  or 
labeling  shall  appear  on  the  labeling  in  the  foreign  language. 

SECTION  403  (I) 

(a)  The  name  of  an  ingredient  (except  a  spice,  flavoring,  or 
coloring  which  is  an  ingredient  of  a  food  other  than  one  sold  as 
a  spice,  flavoring,  or  coloring),  required  by  section  403  (i)  (2) 
of  the  Act  to  be  borne  on  the  label  of  a  food,  shall  be  a  specific 
name  and  not  a  collective  name.  But  if  an  ingredient  (which 
itself  contains  two  or  more  ingredients)  conforms  to  a  definition 
and  standard  of  identity  prescribed  by  regulations  under  section 
401  of  the  Act,  such  ingredient  may  be  designated  on  the  label 
of  such  food  by  the  name  specified  in  the  definition  and  standard, 
supplemented,  in  case  such  regulations  require  the  naming  of 
optional  ingredients  present  in  such  ingredient,  by  a  statement 
showing  the  optional  ingredients  which  are  present  in  such 
ingredient. 

(b)  No  ingredient  shall  be  designated  on  the  label  as  a  spice, 
flavoring,  or  coloring  unless  it  is  a  spice,  flavoring,  or  coloring, 
as  the  case  may  be,  within  the  meaning  of  such  term  as  com¬ 
monly  understood  by  consumers.  The  term  “coloring”  shall  not 
include  any  bleaching  substance. 

(c)  An  ingredient  which  is  both  a  spice  and  a  coloring,  or 
both  a  flavoring  and  a  coloring,  shall  be  designated  as  spice  and 
coloring,  or  flavoring  and  coloring,  as  the  case  may  be,  unless 
such  ingredient  is  designated  by  its  specific  name. 

(d)  A  label  may  be  misleading  by  reason  (among  other 
reasons)  of — 

(1)  the  order  in  which  the  names  of  ingredients  appear 
thereon,  or  the  relative  prominence  otherwise  given  such 
names;  or 

(2)  its  failure  to  reveal  the  proportion  of,  or  other  fact  with 
respect  to,  an  ingredient,  when  such  proportion  or  other  fact  is 
material  in  the  light  of  the  representation  that  such  ingredient 
was  used  in  fabricating  the  food. 

(e)  (1)  A  food  shall  be  exempt  from  the  requirements  of 
clause  (2)  of  section  403  (i)  of  the  Act  if  all  words,  statements, 
and  other  information  required  by  or  under  authority  of  the  Act 
to  appear  on  the  label  of  such  food,  cannot,  because  of  insuffi¬ 
cient  label  space,  be  so  placed  on  the  label  as  to  comply  with 
the  requirements  of  section  403  (f)  of  the  Act  and  regulations 
promulgated  thereunder.  But  such  exemption  shall  be  on  the 


condition  that,  if  the  omission  from  the  label  of  the  statemen., 
of  the  quantity  of  the  contents  affords  sufficient  space  to  state 
legibly  thereon  all  the  information  required  by  such  clause  (2., 
such  statement  of  the  quantity  of  the  contents  shall  be  omitted 
as  authorized  by  regulation  (m)  (2)  under  section  403  (e)  of 
the  Act,  and  the  information  required  by  such  clause  (2)  shall 
be  so  stated  as  prominently  as  practicable  even  though  the 
statement  is  not  of  such  conspicuousness  as  to  render  it  likely 
to  be  read  by  the  ordinary  individual  under  customary  conditions 
of  purchase. 

(2)  In  the  case  of  an  assortment  of  different  items  of  food, 
when  variations  in  the  items  which  make  up  different  packaga.s 
packed  from  such  assortment  normally  occur  in  good  packing 
practice,  and  when  such  variations  result  in  variations  in  the 
ingredients  in  different  packages,  such  food  shall  be  exempt 
from  compliance  with  the  requirements  of  clause  (2)  of  section 
403  (i)  of  the  Act  with  respect  to  any  ingredient  which  is  not 
common  to  all  packages.  But  such  exemption  shall  be  on  the 
condition  that  the  label  shall  bear,  in  conjunction  with  the 
names  of  such  ingredients  as  are  common  to  all  packages,  a 
statement  in  terms  which  are  as  informative  as  practicable  and 
which  are  not  misleading,  indicating  that  other  ingredients  may 
be  present. 

SECTION  403  (K) 

(a)  (1)  The  term  “artificial  flavoring”  means  a  flavoring 
containing  any  sapid  or  aromatic  constituent,  which  constituent 
was  manufactured  by  a  process  of  synthesis  or  other  similar 
artifice. 

(2)  The  term  “artificial  coloring”  means  a  coloring  containing 
any  dye  or  pigment,  which  dye  or  pigment  was  manufactured 
by  a  process  of  synthesis  or  other  similar  artifice,  or  a  coloring 
which  was  manufactured  by  extracting  a  natural  dye  or  natural 
pigment  from  a  plant  or  other  material  in  which  such  dye  or 
pigment  was  naturally  produced. 

(3)  The  term  “chemical  preservative”  means  any  chemical 
which,  when  added  to  food,  tends  to  prevent  or  retard  deteriora¬ 
tion  thereof;  but  does  not  include  common  salt,  sugars,  vinegars, 
spices  or  oils  extracted  from  spices,  or  substances  added  to  food 
by  direct  exposure  thereof  to  wood  smoke. 

(b)  A  food  which  is  subject  to  the  requirements  of  section 
403  (k)  of  the  Act  shall  bear  labeling,  even  though  such  food  is 
not  in  package  form. 

(c)  A  statement  of  artificial  flavoring,  artificial  coloring,  or 
chemical  preservative  shall  be  placed  on  the  food,  or  on  its 
container  or  wrapper,  or  on  any  two  or  all  of  these,  as  may  be 
necessary  to  render  such  statement  likely  to  be  read  by  the 
ordinary  individual  under  customary  conditions  of  purchase  and 
use  of  such  food. 

(d)  A  food  shall  be  exempt  from  compliance  with  the  require¬ 
ments  of  section  403  (k)  of  the  Act  if  it  is  not  in  package  form 
and  the  units  thereof  are  so  small  that  a  statement  of  artificial 
flavoring,  artificial  coloring,  or  chemical  preservative,  as  the 
case  may  be,  cannot  be  placed  on  such  units  with  such  coa- 
spicuousness  as  to  render  it  likely  to  be  read  by  the  ordinary 
individual  under  customary  conditions  of  purchase  and  use. 

SECTION  405 

(a)  (1)  An  open  container  is  a  container  of  rigid  or  semi¬ 
rigid  construction,  which  is  not  closed  by  lid,  wrapper,  ■  r 
otherwise. 

(2)  An  open  container  of  a  fresh  fruit  or  fresh  vegetable,  tlie 
quantity  of  contents  of  which  is  not  more  than  one  dry  qua^u 
shall  be  exempt  from  the  labeling  requirements  of  paragrap  s 

(e),  (g)  (2)  (with  respect  to  the  name  of  the  food  specified  i 
the  definition  and  standard),  and  (i)  (1)  of  section  403  of  t  o 
Act;  but  such  exemption  shall  be  on  the  condition  that  if  t'  ') 
or  more  such  containers  are  enclosed  in  a  crate  or  other  shippi  i 
package,  such  crate  or  package  shall  bear  labeling  showing  i  ? 
number  of  such  containers  enclosed  therein  and  the  quant,  y 
of  the  contents  of  each. 

(b)  Except  as  provided  by  paragraphs  (c)  and  (d)  of  tl' s 
regulation,  a  shipment  or  other  delivery  of  a  food  which  is,  - 1 
accordance  with  the  practice  of  the  trade,  to  be  process'  d, 
labeled,  or  repacked  in  substantial  quantity  at  an  establishm*  t 
other  than  that  where  originally  processed  or  packed,  shall  e 
exempt,  during  the  time  of  introduction  into  and  movement  n 
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interstate  commerce  and  the  time  of  holding  in  such  establish¬ 
ment,  from  compliance  with  the  labeling  requirements  of  section 
403  (c),  (e),  (g),  (h),  (i),  (j)  and  (k)  of  the  Act  if — 

(1)  the  person  who  introduced  such  shipment  or  delivery  into 
interstate  commerce  is  the  operator  of  the  establishment  where 
such  food  is  to  be  processed,  labeled,  or  repacked;  or 

(2)  in  case  such  person  is  not  such  operator,  such  shipment 
or  delivery  is  made  to  such  establishment  under  a  written  agree¬ 
ment,  signed  by  and  containing  the  post-office  addresses  of  such 
person  and  such  operator,  and  containing  such  specifications 
for  the  processing,  labeling,  or  repacking,  as  the  case  may  be, 
of  such  food  in  such  establishment  as  will  insure,  if  such  specifi¬ 
cations  are  followed,  that  such  food  will  not  be  adulterated  or 
misbranded  within  the  meaning  of  the  Act  upon  completion  of 
such  processing,  labeling,  or  repacking.  Such  person  and  such 
operator,  shall  each  keep  a  copy  of  such  agreement  until  all  of 
such  shipment  or  delivery  has  been  removed  from  such  establish¬ 
ment,  and  shall  make  such  copies  available  for  inspection  at 
any  reasonable  hour  to  any  officer  or  employee  of  the  Depart¬ 
ment  who  requests  them. 

(c)  An  exemption  of  a  shipment  or  other  delivery  of  a  food 
under  clause  (1)  of  paragraph  (b)  of  this  regulation  shall,  at 
the  beginning  of  the  act  of  removing  such  shipment  or  delivery, 
or  any  part  thereof,  from  such  establishment,  become  void  ab 
initio  if  the  food  comprising  such  shipment,  delivery,  or  part  is 
adulterated  or  misbranded  within  the  meaning  of  the  Act  when 
so  removed. 

(d)  An  exemption  of  a  shipment  or  other  delivery  of  food 
under  clause  (2)  of  paragraph  (d)  of  this  regulation  shall 
become  void  ab  initio  with  respect  to  the  person  who  introduced 
such  shipment  or  delivery  into  interstate  commerce  upon  refusal 
by  such  person  to  make  available  for  inspection  a  copy  of  the 
agreement,  as  required  by  such  clause. 

(e)  An  exemption  of  a  shipment  or  other  delivery  of  a  food 
under  clause  (2)  of  paragraph  (b)  of  this  regulation  shall 
expire — 

(1)  at  the  beginning  of  the  act  of  removing  such  shipment 
or  delivery,  or  any  part  thereof,  from  such  establishment  if  the 
food  comprising  such  shipment,  delivery,  or  part  is  adulterated 
or  misbranded  within  the  meaning  of  the  Act  when  so 
removed;  or 

(2)  upon  refusal  by  the  operator  of  the  establishment  where 
such  food  is  to  be  processed,  labeled,  or  repacked,  to  make  avail¬ 
able  for  inspection  a  copy  of  the  agreement,  as  required  by 
such  clause. 

• 

CONTINUE  PATMAN  DRIVE 

By  Observer 

Special  Correspondent  of  “The  Canning  Trade” 
OTWITHSTANDING  increasing  indications  of 
the  development  of  potent  opposition  to  any 
form  of  punitive  national  taxation  for  chain 
stores,  the  United  States  Wholesale  Grocers’  Associa¬ 
tion  is  rallying  its  members  strongly  before  H.  R.  L., 
the  Patman  federal  chain  tax  measure,  now  before 
Congress. 

“As  far  as  this  Association  is  concerned,”  J.  H. 
McLaurin,  president,  says,  “we  are  in  this  fight  with 
all  of  the  earnestness,  the  zeal  and  the  power  which  it 
is  possible  for  us  to  command.  At  present  the  chain 
store  interests  and  their  adherents  are  laughing  the 
Bill  to  scorn,  deriding  it  as  being  puerile  and  un-Ameri¬ 
can  and  beseeching  Congress  with  their  lobbyists  to 
turn  their  backs  on  the  Bill  and  defeat  it. 

“Every  member  of  this  Association  has  a  message 
on  this  subject  to  address  to  his  Senators  and  Repre¬ 
sentatives  in  the  House.  Have  you  sent  this  message? 
During  the  next  few  days  this  office  will  prepare  a 
statement  to  be  addressed  to  every  independent  whole¬ 
sale  grocer  in  the  country,  regardless  of  his  member-. 


ship  in  this  organization,  requesting  him  to  make  sucli 
financial  contribution  to  a  fund  here  as  will  enable  u,? 
to  go  forward  and  press  for  the  enactment  of  this  law. 

“In  that  connection  we  shall  say  that  we  do  not  nee;! 
ten  millicn  dollars  with  which  to  meet  that  amount  tj 
be  used  by  the  chain  interests,  nor  do  we  want  a  millioi; 
dollars,  but  we  must  have  funds  or  else  the  individual 
wholesale  grocer,  and  the  individual  retail  grocer,  can 
fight  the  battle  from  their  own  domain  accompanied 
with  our  wishes  for  their  success. 

“The  scandalizing  explosion  at  the  top  of  the 
McKesson-Robbins  Company  has  set  the  chain  interests 
on  the  track  of  Honorable  Wright  Patman,  to  try  to 
discredit  him  and  besmirch  his  good  name,  because  of 
the  fact  that  long  before  that  tragic  development  he 
attended  and  addressed  certain  meetings  of  druggists 
sponsored  by  McKesson-Robbins  and  others.  Of  course 
such  a  rotten  procedure  on  the  part  of  the  national 
chains  was  to  be  expected  and  is  thoroughly  in  keeping 
with  their  methods.  Fortunately  for  Congressman  Pat¬ 
man,  his  fellow  countrymen  who  know  him  and  those 
who  are  honored  individually  with  his  acquaintance, 
love  him  and  honor  him  as  a  man  of  character  beyond 
reproach. 

“Without  assuming  for  one  moment  the  existence  of 
any  necessity  on  the  part  of  this  office  or  anyone  else 
to  defend  Congressman  Patman  we  are  enclosing  a 
photostatic  copy  of  a  letter  addressed  to  Congressman 
Patman  under  date  of  January  2nd  and  signed  jointly 
by  Hon.  William  B.  Bankhead,  Speaker  of  the  House  of 
Representatives,  and  Hon.  Sam  Rayburn,  Majority 
Leader  of  the  House  of  Representatives,  both  of  these 
gentlemen  having  in  the  past  few  days  been  reelected 
to  these  posts  of  leadership  by  the  Seventy-sixth  Con¬ 
gress  just  convened.  If  the  attacks  of  some  few 
newspapers  and  other  chain  interests  were  worth  re¬ 
pudiating,  this  letter  to  Congressman  Patman  by  these 
outstanding  statesmen  would  be  an  answer  full  and 
complete  .  .  .” 

The  letter  mentioned  by  Mr.  McLaurin  reads  as 
follows : 

“We  have  heard  that  you  are  considering  becoming 
a  candidate  for  membership  on  the  Committee  of  Ways 
and  Means  of  the  House  of  Representatives.  If  you 
were  to  become  a  member  of  the  Committee  on  Ways 
and  Means,  you  would  probably  be  fifteenth  from  toe 
top  on  the  Democratic  side. 

“If  you  remain  on  the  Committee  on  Banking  a  nd 
Currency,  you  will  be  si?th,  which  is  very  near  the  top. 
The  Committee  on  Banking  and  Currency  is  a  com¬ 
mittee  of  such  importance  at  this  time  that  we  n  id 
the  best  men  possible  to  represent  the  Democr.’  ic 
party  on  it. 

“With  your  industry,  intelligence,  integrity  .nd 
knowledge  of  matters  relating  to  banking  and  >  ir- 
rency,  we  believe  that  you  could  better  serve  not  <  dy 
the  Democratic  party  but  also  the  country  by  remaii  ng 
a  member  of  this  committee. 

“It  is,  therefore,  our  desire  that  you  not  fur'  er 
consider  becoming  a  member  of  the  Committee  on  V  lys 
and  Means  but  remain  a  member  of  the  Committe  on 
Banking  and  Currency. 

“With  assurances  of  our  friendship,  .  . 
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We  are  looking  forward  to  seeing  you  at 
the  Convention  and  invite  you  to  make 
our  Booth,  No.  207  Your  Headquarters. 

PLANTERS  MANUFACTURING  CUMPANYJNC. 

Portsmouth,  Virgioia 


You’ll  be  money  ahead  by  installing; 
this  sanitary  .long  wearing,  non-stretch¬ 
ing  conveyor  belting  that  is  particular¬ 
ly  well  adapted  to  grading,  sorting, 
peeling  and  picking  tables;  also  in 
scalders,  washers,  cookers,  exhausters, 
elevators  etc.  In  addition,  its  perfect¬ 
ly  flat  surface  makes  it  ideal  for  con¬ 
veying  cans,  boxes,  bottles  and  con¬ 
tainers  empty  or  filled. 

La  Porte  Conveyor  Belting  will  not 
creep,  weave  nor  jump.  It  will  not 
deteriorate  when  not  in  use,  and  it  is 
easily  cleaned  with  steam  or  by  scald¬ 
ing  with  hot  water.  The  open  mesh 
feature  permits  the  circulation  of  air 
around  products  in  process  and  speeds 
up  cleaning. 

Furnished  in  any  length  and  practically 
any  width.  Ask  your  Mill  Supply 
House  for  La  Porte  Conveyor  Belting 
TODAY  or  write  to 
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Jamiary  16, 19S9 


Buyers  Want 

More  Understandable  Information 

By  ^^BETTER  PROFITS”* 


CANNER  in  Illinois  says: 

“After  a  great  deal  of  discussion  in  our  small 
organization  we  have  decided  to  follow  your  advice 
and  hire  an  outside  salesman.  We  have  only  a  relatively 
small  pack  and  want  to  get  all  the  increase  in  sales  possible 
as  a  result  of  this  man’s  w’ork.  My  brother  has  a  son  recently 
graduated  from  a  university  near  here,  where  he  specialized 
in  business  administration.  This  young  man  would  like  the 
job  but  I  have  about  decided  to  let  a  man  have  it  who  has 
worked  with  us  for  many  years  while  we  have  been  packing. 

He  has  done  enough  retail  sales  work  for  us  for  me  to  feel 
he  would  not  fail  altogether.  Please  tell  us  what  you 
would  do.” 

Years  ago  a  young  college  graduate  was  put  in  a 
post  hole  gang  setting  poles  for  the  Bell  Telephone 
Company.  His  foreman  noticed  he  dug  a  hole  as 
quickly  as  anyone  and  faster  than  some.  He  also  saw 
the  holes  this  young  man  dug  were  exactly  round  and 
only  a  very  little  larger  than  the  average  circumference 
of  the  poles  being  set.  Inquiry  disclosed  he  had  made 
the  holes  as  nearly  as  possible  the  exact  size  needed 
in  order  to  conserve  his  strength  and  energy.  In  a 
little  while  as  newcomers  joined  the  crew  he  was  heard 
expounding  to  them  his  theory  covering  the  conserva¬ 
tion  of  one’s  strength  by  means  of  digging  the  holes 
exactly  large  enough.  Soon  the  young  man  became 
famous  as  Ketterling  of  General  Motors. 

A  big  man  today,  but  no  bigger  than  his  mental 
stature  that  day  he  decided  not  to  waste  his  muscle  by 
digging  the  telephone  pole  holes  too  large.  Several  in 
the  gang  followed  him  to  the  heights  of  success  from 
that  first  association  years  ago.  Many  others  are 
following  him  today.  My  guess  is  that  without  a 
college  diploma  this  leader  among  men  would  have 
gone  far.  The  facts  are  that  he  probably  progressed 
faster  along  the  road  to  financial  independence  because 
of  his  college  training.  This  has  been  proven  to  be  the 
usual  case  with  college  men. 

Our  reader’s  problem,  however,  does  not  seem  to 
permit  of  any  large  amount  of  expenditure  in  hard 
dollars  for  the  purpose  of  developing  a  leader  at  some 
future  date.  What  he  needs  most  is  some  one  to 
produce  orders  and  make  friends.  At  the  risk  of 
giving  away  the  secret  of  my  age  I’ll  say  the  older 
man,  the  fellow  experienced  in  canning  practice  ought 
to  get  the  call.  Almost  every  day  I  meet  a  young  man, 
a  chap  college  bred,  representing  one  of  the  best  firms 
in  the  country.  He  has  been  well  trained  by  his 
employers,  he  is  even  rated  as  goodlooking.  He  is 
making  a  salary  adequate  for  his  needs.  Yesterday 
a  secretary  to  one  of  the  executives  in  the  organization 
with  which  this  young  man  is  connected  said  to  him, 
“I  wish  I  was  as  important  around  here  as  you  think 
you  are!”  Last  week  his  employers  nearly  lost  a 


valued  customer  because  he  failed  to  use  tact  in 
handling  an  opening  sales  talk. 

As  I  see  the  problem  facing  our  reader,  he  hasn’t  a 
great  deal  of  money  to  spend  in  experimenting;  he 
needs  an  increase  in  sales  as  well  as  more  friends 
among  retail  and  wholesale  customers.  In  1939  I’d 
send  a  man  into  such  a  situation  who  has  had  practical 
experience  in  manufacturing  the  goods  sold.  I  know 
a  man  who  became  interested  in  the  sanitary  precau¬ 
tions  observed  in  the  production  of  one  of  our  leading 
foods.  He  worked  for  a  while  in  a  country  plant  in 
charge  of  the  enforcement  of  the  rules  for  the  produc¬ 
tion  of  this  food  product  in  the  most  approved  sanitary 
way.  Soon  he  was  promoted  to  the  superintendency 
of  another  plant.  In  less  than  two  years  he  was  trans¬ 
ferred  to  the  sales  department  of  the  product  he  helped 
to  produce.  In  a  few  more  years  he  was  made  sales- 
manager  of  the  product.  No  college  education  but  a 
wonderful  background  of  product  knowledge  helped 
this  man  immensely  along  his  road  to  success. 

As  you  no  doubt  have  read,  wholesalers  today  are 
asking  for  more  understandable  information  covering 
the  products  they  sell.  Retail  dealers  too  are  interested 
today  not  alone  by  what  they  can  get  out  of  handling 
some  product,  but,  when  possible,  they  like  to  know 
more  about  the  many  foods  in  their  stock.  It’s  up  to 
the  canner  as  never  before  to  be  sure  his  products  are 
well  known  from  a  quality  standpoint,  and  that  his 
customers  in  turn  know  as  much  about  them  as  he  does. 
The  wise  merchandiser  today  among  salesmanagers  is 
the  one  who  misses  no  chances  to  tell  all  interested, 
more  about  his  product,  where  it  is  manufactured, 
how  long  it  has  been  on  the  market  and  why!  This 
“tell  e’m”  stuff  worked  twenty  years  ago.  As  far  as  we 
have  learned  no  satisfactory  substitute  for  it  has  been 
discovered  thus  far.  Thus  the  man  trained  in  the 
packing  of  canned  foods  will  be  able  to  intelligentlj 
discuss,  from  experience,  the  reasons  why  his  canned 
good  things  should  be  superior  to  others.  In  addition 
to  this  ability  acquired  through  years  of  personal  con 
tact  with  canning,'  the  older  man  will  no  doubt  t 
willing  also  to  work  long  hours  and  late  ones  too,  whe. 
necessary.  This  is  a  valuable  trait  in  these  days  whe. 
Saturday  sales,  evening  demonstrations  and  longe 
hours  are  more  and  more  in  style  with  the  times. 

If  this  employee  of  our  subscriber  can  be  started  ot 
on  the  retail  trade  under  the  tutelage  of  a  brokt 
trained  in  retail  selling,  it  will  help  a  lot.  The  averag 
broker  called  on  to  train  a  new  salesman  will  forgive 
lot  of  momentary  lapses  in  good  selling,  on  the  part  of 

*Readers  are  invited  to  submit  selling  plans,  label  designs,  eU 
to  “Better  Profits"  for  analysis  and  suggestive  criticism.  Th 
service  is  conducted  without  charge.  Mail  your  communicatio ' 
to  “BETTER  PROFITS"  do  THE  CANNING  TRADE,  £9 
S.  Gay  Street,  Baltimore,  Md. 
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For  Making  Dollars  on 
Small  Production 

use 

Anderson’s  No.  1  Power  Dicer 


,/^r  S>- 


J.  P.  ANDERSON 


An  ideal  machine  for 
small  scale  manufactur¬ 
ing  or  intermittent  pro¬ 
duction.  Can  be  oper¬ 
ated  from  light  socket. 
Mounted  on  castors  mak¬ 
ing  it  easy  to  move  any¬ 
where  Capacity  10  bu. 
per  hour.  Easily  clean¬ 
ed;  a  husky,  durable  ma¬ 
chine,  making  perfect 
cubes.  Ideal  for  cabb¬ 
age,  onions,  apples, 
western  rutabaga,  etc. 


&  COMPANY 


9th  and  Thompson  Sts.  PHILADELPHIA,  PA. 


Specialist  in  Food  Cutting  Machinery  Since  1873 


You  are  invited  to  visit  the 

GAMSE  LABEL 
EXHIBIT 

Latest  Designs  in  Food  Products  Labels 

NATIONAL  CANNERS  CONVENTION 

CHICAGO,  ILL.  HOTEL  STEVENS 


GRAND  BALLROOM,  BOOTH  116 

In  Attendance: 

HERMAN  GAMSE 
WILLIAM  A.  GIS3EL 
H.  N.  REINHART 


We  will  serve  in  our  Booth,  the  famous 
G.  L.  WEBSTER’S 
Grade  A  Fancy  TOMATO  JUICE 

GAMSE  LITHOGRAPHING  CO.,  INC. 

BALTIMORE,  MARTUND 
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Certified  Tomato  Seed 


We  offer  tomato  seed  produced  in  the  Tri-Slate  territory  from  hill 
selected  seed  taken  from  the  hill  and  row  plan  and  produced  by 
the  University  of  Maryland  under  the  supervision  of  a  member  of 
the  Maryland  Seed  Certification  Board.  We  have  the  following 
varieties  to  offer: 


CERTIFIED  RUTGERS— CERTIFIED  MARGLOBE 

also  limited  quantity  of 

MARYLAND  MARGLOBE  No.  4, 

a  new  strain  having  large  fruit . 


Tri-State  Packers’  Association,  Inc. 

EASTON,  MARYLAND 
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man  anxious  to  get  ahead,  and  while  doing  so,  do  a 
creditable  job  for  his  employer.  The  man  himself  may 
be  hesitating  about  tackling  the  job  for  fear  he 
will  not  be  able  to  do  as  well  as  some  younger,  more 
polished  man.  To  him  and  all  like  him,  trained  in  the 
school  of  practical  canning,  I  can  only  say  with  all 
sincerity  that  their  working  time  with  the  canner  has 
built  in  them  a  knowledge  of  quality  canned  foods  that 
no  college  graduate  observing  the  tasks  of  canning  from 
the  side  lines  can  ever  equal. 

The  only  factor  that  might  prevent  a  man  such  as 
our  friend  wants  to  employ  from  making  good  in  more 
than  the  average  way  might  be  that  fear  on  his  part 
that  he  couldn’t  make  good.  Tush  and  nonsense.  This 
whole  matter  of  selling  has  had  so  many  fetishes  built 
up  around  it  that  youngsters,  even  to  say  nothing  of 
old  men,  feel  sometimes  that  a  good  salesman  is  born 
and  not  made.  Tush  and  more  nonsense !  Some  of  the 
best  salesmen  I  have  ever  met  are  those  who  had  to 
force  themselves  to  make  their  first  calls.  Others 
could  not  organize  their  time  in  selling  at  first  and  had 
to  spend  an  hour  each  night  in  scheduling  their 
working  hours. 

If  our  Illinois  correspondent  is  financially  in  a 
position  to  do  so,  he  should  hire  the  young  man  as  an 
advertising  and  display  man.  I’d  then  have  him  spend 
whatever  time  he  can  in  making  mass  displays  for 
retail  dealers  who  had  been  sold  by  the  older  man 
with  canning  and  sales  experience.  In  all  this  work  I 
would  allow  the  older  man  to  take  the  lead  in  selling  but 
with  the  understanding  that  he  would  pass  along  to  his 
younger  associate  all  possible  information  in  connec¬ 
tion  with  the  products  he  was  selling.  Follow  this  plan 
for  a  single  sales  season  and  both  of  the  men  would 
benefit.  The  elder  of  the  two  would  realize  more  than 
ever  the  value  of  mass  and  window  displays;  in  the 
future  he  would  try  to  get  more  of  them  and  in  some 
cases  would  even  build  them  himself.  The  younger 
man  would  become  imbued  with  the  quality  sales  talk 
of  his  Mentor  and  would  thus  become  more  thoroughly 
trained  in  doing  a  complete  selling  job  for  his  employer. 

Of  course  with  a  relatively  small  pack  it  will  probably 
not  be  practical  to  keep  a  retail  salesman  busy  the  year 
round.  This  is  another  reason  why  the  factory  trained 
salesman  will  prove  to  be  the  better  of  the  two  sug¬ 
gested  in  the  letter  we  have  been  discussing.  If  it 
seems  likely  a  man  can  be  kept  selling  retail  trade 
twelve  months  in  the  year  it  will  be  best  to  start  him 
in  the  markets  where  the  brands  he  is  to  sell  are  best 
known.  He’ll  be  among  friends  of  a  sort;  he’ll  hear 
good  things  said  of  the  products  he  will  sell  and  in  a 
comparatively  short  time  he  will  be  mentally  prepared 
to  meet  strangers,  sell  against  harder  competition  with¬ 
out  losing  ground,  and  better  equipped  than  he  would 
be  otherwise  to  finally  start  selling  in  some  market 
where  the  products  he  will  offer  will  be  entirely 
unknown. 

One  last  admonition  before  closing.  This  especially 
to  our  Illinois  friend.  If  the  salesman  is  to  be  started 
on  the  trade  how  will  he  be  started?  Will  our  corre¬ 
spondent  employ  him  with  the  mental  reservation  that 
if  the  crop  is  short  next  year  he  can  be  sent  back  to  his 
plant  job  until  another  over-pack  offers,  an  excuse  for 
the  employment  of  a  retail  man. 


If  this  is  the  case,  just  skip  the  matter  of  retail 
work  until  the  plant  organization  can  decide  on  at  least 
a  three  years  campaign  of  retail  selling.  This  decision 
to  be  made  irrespective  of  what  the  crop  and  pack  may 
be,  no  matter  whether  it  be  large  or  small.  In  other 
words,  I  do  not  like  to  see  anyone  waste  money  by 
spending  too  little.  I  hate  to  see  one  become  prejudiced 
against  a  plan  of  operation  because  it  has  not  been 
given  a  fair  trial.  In  justice  to  the  plan  as  a  whole  our 
inquirer  ought  to  do  a  three  year  stretch  of  retail  sales 
work  or  merchandising  or  display  work  as  needed  and 
then  analyze  the  results. 

If  at  least  fifty  per  cent  of  our  canner  friends  would 
follow  this  suggestion,  their  sales  and  profits  would 
eventually  increase. 

• 

CANNED  TOMATOES  SHORT 
5  MILLION  CASES'' 

Indiana  Tomato  Canners  Stabilization  Committee 

January  7,  1939 

Gentlemen : 

While  you  have  not  heard  from  us,  since  our  recent 
district  meetings,  you  may  rest  assured  your  committee 
has  been  working  very  hard.  We  have  very  carefully 
considered  scores  of  suggestions  and  we  have  finally 
started  our  advertising  material,  which  is  now  in  the 
process  of  printing.  We  have  developed  a  poster,  which 
we  are  quite  sure  you  will  agree  is  very  artistic  and 
attractive  and  should  be  of  great  assistance  in  popular¬ 
izing  Indiana  tomatoes.  Will  also  have  a  very  attrac¬ 
tive  folder  ready  at  the  same  time,  so  that  at  the 
district  meetings,  which  we  will  call  immediately  after 
the  printing  is  ready,  we  will  be  able  to  present  you 
with  liberal  samples  and  to  outline  our  further  plans. 

We  have  held  a  very  interesting  and  profitable  joint 
meeting  with  Indiana  brokers  and  they  are  all 
thoroughly  sold  on  the  idea  of  helping  us  in  every  way 
possible.  We  have  already  had  some  very  fine  help 
from  the  brokers  in  running  down  unfounded  rumors. 
Please  bear  in  mind,  at  all  times,  we  are  not  running 
down  rumors  with  the  intention  of  trying  to  embarrass 
any  canner  or  tell  him  how  to  operate  his  business,  but 
to  defend  him  against  the  malicious  rumor  that  tends 
to  place  him  in  a  false  light  and  weaken  his  fellow 
canner.  Our  experiences  along  this  line  have  been  very 
interesting  and  will  be  detailed  to  you  at  the  district 
meetings. 

Now,  please  study  this  paragraph  very  carefully.  As 
of  December  1st,  1938,  total  stocks  of  tomatoes  In 
canners’  hands  (excluding  California) ,  sold  and  unsold, 
were  11,404,000  cases.  For  the  past  five  years,  con¬ 
sumption  has  been  more  than  2,000,000  cases  per 
month.  Shipment  from  July  1st  to  December  1st,  this 
year,  was  practically  2,000,000  per  month.  Even  with 
these  shipments.  Jobbers’  stocks  are  now  reduced  to 
20  per  cent  less  than  they  were  one  year  ago.  Retailers’ 
stocks  are  reduced  even  more. 

(Editors  Note:  See  Weekly  Review,  page  21  “The  Canning  Trade”  of  Janumy 
9th,  1939.) 

Man’s  best  efforts  must  originate  in  that  space 
between  his  ears.  Try  the  following  prescription. 
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BIG  BUSINESS 

got  that  way  thru 

“ADVERTISING  -  MORE  THAN  ANYTHING  ELSE" 

Pennsylvania  Canners  had  that  drilled  into  them  at  their  annual  meeting, 

November  last,  by  A.  E.  Flosdorf,  Division  Sales  Manager,  Quaker  Oats 
Company.  All  State  Meetings  of  Canners  were  built  around  the  theme 

MERCHANDISING 

It  is  clearly  evident — you've  got  to 
SELL  to  move  goods  at  a  PROFIT 

cnnnERS  -  brokers  -  rirchirerv  &  supplvirer 

One  of  the  biggest  merchandising  helps  to  your  business  in  1939  can  be  the 
keeping  of  your  offerings  before  all  of  the  leading  canners,  buyers  and 
brokers  of  the  country — and  stay  before  them  all  year — as  a  constant  reminder 
that  YOU  can  fill  the  bill. 

You  know  the  Almanac  of  the  Canning  Industry.  It  is  the  annual  compilation 
of  the  type  of  data  you  and  they  need  every  day.  Place  your  advertisement 
right  along  with  the  new  food  law,  pack  statistics,  label  requirements,  grade 
specifications,  "Where  to  Buy"  Canned  Foods  and  Machinery  and  Supplies, 
and  other  necessary  reference  data  and  you'll  know  your  Ad.  is  working  for 
you  every  day  of  the  year.  It's  ideal  advertising  for  canners,  brokers,  and 
machinery  and  supplymen;  a  whole  year  of  advertising  for  the  one  cost. 

Be  included  in  this  directory  of  .  .  . 

"WHAT'S  WHAT  AND  WHO'S  WHO  FOR  THE  CANNING  INDUSTRY" 

The  low  rates  make  budgeting  unnecessary.  The  1939  issue  will  be  ready 
for  distribution  about  March  1st.  Order  space  by  mail  or  stop  in  at  Booth  205 

The  ALMANAC  of  the  Canning  Industry 

Since  1916 — Published  annually  by 

THE  CANNING  TRADE  20  S.  Gay  Street  BALTIMORE,  MARYLAND 
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Rx: 

Fill  that  space  with  these  figures  of  stocks  on  hand. 
Balance  it  against  normal  consumptive  demands  and 
against  the  jobbers’  stocks  being  depleted  20  per  cent 
and  retailers’  even  more.  Shake  your  head  vigorously 
every  hour  for  three  days.  Scratch  your  head  occa¬ 
sionally.  At  the  end  of  the  third  day,  examine  care¬ 
fully,  and  you  will  locate  the  intelligent  conclusion,  that 
if  we  don’t  get  more  money  for  tomatoes  than  we  are 
receiving  today,  then  we  certainly  are  a  bunch  of 
monkeys  and  deserve  no  consideration  from  anyone. 

Will  see  you,  either  at  the  monthly  meeting  next 
Thursday,  January  12th,  at  Indianapolis,  or  at  one  of 
the  district  meetings  the  week  following. 

Yours  very  truly, 

Indiana  Tomato  Canners  Stabilization  Committee. 

Kenneth  N.  Rider,  Chairman. 

Ei);ht  months  (December,  January,  February,  March,  April,  May  June  and 


July)  at  2  million  cases . 16,000,000  needed 

December  1st,  total  supplies  as  shown  above . 11,400,000 

Shortage . 4 ,600,000  cases 


'  A  NEW  PLAN  FOR  SURPLUS  FOODS 
Jesse  W.  Tapp,  President  Federal  Surplus 
Commodities  Corp.,  to  Address  Wholesale 
Grocers  Meeting  on  January  24th. 

PPARENTLY  the  “Two-Price”  plan  talked  about 
some  months  ago  but  never  officially  attempted, 
/  \  the  idea  having  been  advanced  as  a  “feeler”,  but 

which  pretty  thoroughly  aroused  the  distributors,  is 
to  be  abandoned.  Mr.  Jesse  Tapp,  who  made  such  a 
favorable  impression  upon  the  canners  at  the  time 
Marketing  Agreements  were  under  discussion  five 
years  ago,  is  to  talk  to  the  wholesale  grocers,  at  their 
meeting,  on  a  new  plan  which  seems  to  be  more  pleas¬ 
ing  to  the  normal  objectors.  Necessarily  we  cannot 
give  any  part  of  Mr.  Tapp’s  address  now,  before  the 
date  of  his  meeting,  but  we  quote  here  some  comments 
made  in  the  “New  York  Times”  of  January  4th.  That 
article  reads: 

“A  new  plan  for  marketing  surplus  foodstuffs  through  the 
cooperation  of  all  divisions  of  the  food  industry  will  be  laid 
before  more  than  10,000  retailers,  wholesalers,  brokers,  canners 
and  grocery  manufacturers  at  their  annual  gathering  in  Chicago 
the  week  of  January  23rd,  according  to  reports  circulating  in 
the  trade  here  yesterday. 

The  project,  reputed  to  be  a  substitute  for  the  “two-price” 
plan  put  forward  by  Secretary  Wallace  early  in  the  Fall,  will 
be  brought  to  the  attention  of  the  food  groups  through  a  speech 
cn  “Crop  Surpluses  and  Distribution”  to  be  made  by  Jesse  W. 
Tapp,  president  of  the  Federal  Surplus  Commodities  Corpora¬ 
tion  of  the  United  States  Department  of  Commerce,  before  the 
annual  convention  of  the  National- American  Wholesale  Grocers 
Association  in  the  Hotel  Congress  January  24th. 

As  sketched  out  in  a  rough  form  by  Secretary  Wallace  in 
conferences  last  month  with  spokesmen  of  the  grocery  industry, 
the  new  plan  contemplates  offering  plainly  packaged  wholesome 
foods  in  grocery  stores  at  very  moderate  prices. 

These  foodstuffs  would  be  of  good  quality  but  below  the  fancy 
grades  which  go  into  the  widely  advertised  products.  Meat 
ground  into  sausage  and  wrapped  in  plain  cellophane,  ungraded 
citrus  fruits  sold  by  the  basket  at  a  unit  price  low  enough  to 
attract  those  of  small  incomes,  and  large  cans  of  various  prod¬ 
ucts  bearing  no  brand  names  would  be  made  available  under  the 
plan,  it  was  said. 


From  grower  to  consumer  the  movement  of  the  goods  will  1  ^ 
handled  on  a  smaller  than  normal  mark-up.  With  processors, 
railroads  and  others  handling  the  products  at  reduced  rates,  it 
is  believed,  good  food  can  be  provided  at  prices  30  per  cent,  in 
some  instances,  below  the  levels  at  which  they  are  now  available. 

In  discussions  with  grocery  leaders,  officials  of  the  Department 
of  Agriculture  are  said  to  have  insisted  that  private  industry, 
with  the  moral  backing  of  the  government,  can  help  itself  as 
well  as  the  under-privileged  by  cooperating  in  the  project.  A 
whole  new  market,  sufficient  to  absorb  most  of  the  agricultural 
surpluses,  can  be  built  up  among  the  low-income  groups  if  prices 
can  be  brought  down  sufficiently,  it  was  said. 

Families  which  now  rarely  enjoy  meat  in  their  diets  are  under¬ 
fed,  because  food  allowances  are  insufficient  to  purchase  the 
variety  and  quantities  of  foodstuffs  required  for  nourishment, 
are  those  which  the  new  plan  is  expected  to  help,  according  to 
the  information  given  grocers. 

There  are  many  elements  to  the  plan  which  raise  doubts 
among  food  distributors  but  they  have  indicated  a  willingness 
to  discuss  the  project  with  Federal  officials  and  to  cooperate  if 
the  industry  as  a  whole  finds  the  proposals  feasible.  Mr.  Tapp’s 
speech  in  Chicago  is  expected  to  be  the  opening  gun  in  the  move 
to  acquaint  food  men  with  the  project.  Later,  it  is  reported,  a 
small  representative  community  may  be  picked  out  by  the  Agri¬ 
cultural  Department,  in  cooperation  with  food  interests,  and  the 
proposal  worked  out  on  an  experimental  scale. 

Whatever  the  shortcomings  of  the  plan  may  be,  food  distribu¬ 
tors  said  yesterday,  the  proposal  is  much  more  satisfactory  to 
the  food  industry  than  the  original  two-price  plan  which  brought 
widespread  criticism  from  all  branches  of  the  industry  last  Fall. 

Reports  yesterday  were  that  if  the  new  project  proves  satis¬ 
factory  in  the  food  field  it  will  be  extended  into  clothing  and 
other  lines  later.” 

• 

UNITED  BUYERS  MEET  JANUARY  20-21,  1939 
Announcement 

HE  UNITED  BUYERS  CORPORATION  an¬ 
nounces  the  “Annual  U.  B.  C.  Conference”  for 
Manufacturers  and  Wholesalers  to  be  held  at  the 
La  Salle  Hotel,  Chicago,  on  Friday,  January  20th  and 
Saturday,  January  21st. 

A  comprehensive  Sales  Program  has  been  laid  out 
for  the  two  days,  and  several  special  features  have  been 
scheduled. 

The  Friday  session  will  be  devoted  to  U.  B.  C.’s  new 
1939  plan  for  promoting  and  improving  the  sale  of 
Quality  Merchandise.  An  outstanding  and  original 
Independent  Sales  Method  has  been  developed,  making 
it  possible  for  manufacturers  to  efficiently  use  the  ma¬ 
chinery  of  an  improved  system  of  independent 
distribution. 

The  Saturday  sessions  will  be  devoted  to  additional 
merchandising  presentations.  Outstanding  events  v/ill 
be  an  address  by  Mr.  Gerrit  Vander  Hooning,  Presi¬ 
dent,  National  Association  of  Retail  Grocers,  and  a 
Canned  Foods  Talk  by  Mr.  Carlton  F.  Sturdy,  Special 
Representative  of  the  American  Can  Company.  At 
7 :00  P.  M.  the  Annual  Banquet  for  Manufacturers  and 
Wholesalers  will  be  held  in  the  hotel’s  “East  Exhioit 
Room.” 

United  Buyers  Corporation  officials  report  that 
reservations  indicate  the  largest  attendance  of  maira- 
facturers  and  wholesalers  in  the  history  of  the  organi¬ 
zation.  Already  many  manufacturers  have  compli¬ 
mented  the  organization  upon  devoting  a  major  part  of 
its  1939  efforts  to  the  stimulation  of  increased  interest 
in  the  sale  of  better  grades  of  foods. 
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A  Complete  Course  in  Canning 


Sixth  edition 


FOR  MANAGERS, 
SUPERINTENDENTS, 


BROKERS 


AND  BUYERS 


Size  6x9,  360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


360  pages  of  proven  pro¬ 
cedure  and  formulae  for 
everything  “Canable” 


All  the  newest  times  and  temperatures 
All  the  newest  and  latest  products 


•  Fruits  •  Vesetables  •  Meats  •  Milk  •  Soups 

•  Preserves  •  Pickles  •  Condiments  •  Juices 

•  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 
and  Specialties  in  minute  detail,  with  full  instruc¬ 
tions  from  the  growing  through  to  the  warehouse. 


Used  by  Food  Processors  to  check  times,  tem¬ 
peratures  and  RIGHT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE,  20  South  Gay  Street.  MARYLAND 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 

FOR  SALE — We  offer  the  following  used  machinery  bargains. 
40x78  (extra  deep)  Closed  Retorts  in  first  class  condition,  com¬ 
plete  with  thermometer,  steam  gauge  and  safety  valve  fitted  with 
valves  and  pipe  for  cooling  under  pressure;  3  Can  Crates  with 
each  Retort.  One  single  Peerless  Corn  Husker  in  fair  condition. 
One  Rotary  Corn  Silker.  One  Sterling  Vegetable  Dicer.  One 
No.  1  Four  Pocket  Corn  Cooker  Filler,  little  used.  One  Hori¬ 
zontal  Stencil  Machine,  five  lines,  %  inch  letters,  in  perfect 
condition.  Apply  to:  E.  B.  Gill  Canning  Co.,  Inc.,  Central  Lake, 
Mich.,  or  to  E.  B.  Gill  at  Chicago  Convention. 

FOR  SALE — Scales,  Motor  Truck,  Warehouse,  Dump,  Tank 
and  Hopper.  All  capacities.  Guaranteed  accuracy  and  dura¬ 
bility.  Shipped  on  30-day  free  trial.  We  will  accept  your  mer¬ 
chandise  in  payment.  Bonded  Scale  Co.,  Dept.  CT,  Columbus,  O. 

FOR  SALE — New  and  Used  boilers,  all  sizes,  high  and  low 
pressures.  Also  pumps,  heaters,  engines.  Boiler  repairs  and 
installations.  Boiler  Engineering  &  Supply  Co.,  Phoenixville, 
Pa.  Phone  2524. 


WANTED  — MACHINERY 


WANTED — Coons  Semi-Automatic  Apple  Paring  Machines. 
Address  Box  A-2331  c/o  The  Canning  Trade. 

WANTED — One  10  ft.  Monitor  Blancher;  one  Monitor  or 
Sinclair-Scott  Cylinder  Rod  Washer  3 /16th  opening;  one  Ayars, 
recent  model,  12  pocket  Syruper  for  No.  2  cans.  Address  Box 
A-2332  c/o  The  Canning  Trade. 


FOR  SALE  —  FACTORY 


FOR  SALE — Fully  equipped  canneries,  formerly  operated  by 
Justright  Packing  Company.  Factories  located  at  Townsend, 
Blackbird  and  Van  Dyke,  Delaware.  Excellent  growing  section. 
Can  be  bought  for  less  than  the  first  mortgages.  Inspection  by 
appointment.  S.  B.  Cooling,  Jr.,  Box  104,  Wilmington,  Dela. 


FOR  SALE  — SEED 


FOR  SALE — 250  Bu.  Refugee  Green  Bean  Seed,  8  cents  lb. 
Write  Lawtons  Canning  Co.,  Lawtons,  N.  Y. 


FOR  SALE  — MISCELLANEOUS 


FOR  SALE — Fancy  Whole  Stock  Tomato  Pulp,  pack  1938,  in 
No.  10  tins.  Inquiries  solicited.  Address  Box  A-2333  c/o  The 
Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED  —  By  operator  of  Canco  Closing 
Machines.  Single  man,  -'nil  go  anywhere.  References  supplied. 
Address  Box  B-2328  c/o  The  Canning  Trade. 

POSITION  WANTED — As  Production  Manager  or  Superin¬ 
tendent.  Positively  dependable  and  able  to  accept  responsibility. 
Years  of  outstanding  experience  as  A-1  canner  of  high 
quality  foods  in  tins  or  glass.  Can  build,  equip  and  operate  a 
plant  efficiently  and  economically  for  various  vegetables,  fruits, 
pickles,  etc.,  from  seed  to  finished  product.  Seeking  permanent 
connections  with  large  reputable  organization.  Would  like  to 
hear  from  canners  needing  man  my  type.  A-1  references. 
Address  Box  B-2329  c/o  The  Canning  Trade. 


To  assist  you — 


Readers  will  find  the  Where  to  Buy 
Section  helpful  in  locating  firms  to 
supply  specific  needs. 

Consult  these  advertisers. 


PHILLIPS  SALES  COMPAIMY,  Inc. 

B  rokers  and  Commission 

Ganmd  an^  Gannen  Supplies 

Located  in  the  heart  of  Maryland's  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 


CAMBRIDGE  •  MARYLAND,  C.  S.  A. 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


SNEEZE  WHEEZE 
I  sneezed  a  sneeze  into  the  air. 

It  fell  to  ground  I  knew  not  where, 

But  hard  and  cold  were  the  looks  of  those, 

In  whose  vicinity  I  snoze. 

“What  was  the  name  of  the  hotel  you  stopped  at  in 
Denver,  dear?” 

“Oh,  I  can’t  remember  the  name.  Just  a  second  and 
I’ll  look  through  my  towels.” 

Son :  Pop,  I  got  a  lickin’  in  school  today  and  it’s  your 
fault. 

Pop:  How’s  that  son? 

Son:  Remember  when  I  asked  you  how  much  a 
million  dollars  was? 

Pop:  Yes,  I  remember. 

Son :  Well,  “helluva  lot”  isn’t  the  right  answer. 

Farmer:  Thought  you  said  you  had  ploughed  the 
ten-acre  field? 

Tramp :  No,  I  said  I  only  was  thinking  of  ploughing 
it. 

Farmer:  Oh,  I  see.  You  merely  turned  it  over  in 
your  mind. 

“I  call  this  a  railroad  radio.” 

“Why  so?” 

“It  whistles  at  every  station.” 

Lady  (on  a  slumming  party)  :  Little  boy,  do  you 
smoke  ? 

Boy:  No,  mum  but  I  kin  let  you  have  a  chaw  of 
tobaccer. 

“Don’t  you  think  that  violinist’s  obbligato  is 
beautiful  ?” 

“I  can’t  say  yet.  Wait  until  she  turns  around.” 

“I’d  hate  to  be  a  pipe  organist.” 

“Why  so?” 

“It  would  make  me  feel  so  childish  playing  with  my 
feet.” 

Maid :  I’m  very  sorry,  sir,  but  Miss  Frank  said  to  tell 
yen  she  is  not  at  home. 

Aleck:  Oh,  never  mind!  Just  tell  her  I’m  delighted 
I  'lidn’t  call. 

“Did  you  pass  your  examination?” 

‘How  could  I?  They  asked  me  things  that  happened 
before  I  was  born.” 

‘Don’t  be  afraid  of  that  lion.  He  was  raised  on  a 
be -tie.” 

‘Well,  so  was  I,  but  I  eat  meat  now.” 


TWENTY  ONE 
YEARS  AGO 

THE  NATIONAL 
KRAUT  PACKERS 
ASSOCIATION 

Came  into  Industrial  life 

•  Has  faithfully  served  the  Kraut  Industry 
and  the  eonsuming  public — 

•  Has  contributed  towards  a  healthier 
nation — 

•  Is  instantly  regarded  the  Leading 
Organization  on  all  matters  within  its 
Industry — 

•  Stands  ready  to  reasonably  cooperate  with 
all. 

•  Now  working  on  Vitamin  -  Fermentation  - 
Quality  Research  with  State  Universities, 
Agricultural  Experiment  Stations — and  is 
sending  out  thousands  of  recipe  booklets 
annually. 

OFFICERS  OF  THE  NATIONAL  KRAUT 
PACKERS  ASSOCIATION 

R.  E.  DUNCAN,  Huron,  Ohio,  President 
ALDEN  SMITH,  Shiocton,  Wis.,  Vice-President 
ROY  IRONS,  Clyde,  Ohio,  Secretary -Treasurer 

TRUSTEES 

A.  E.  Slessman,  Fremont,  Ohio 
Martin  Meeter,  Lansing,  Illinois 
Lon  P.  Flanigan,  Geneva,  New  York 
O.  L.  TEAGARDEN,  Oak  Harbor,  Ohio 
JOHN  J.  WOLF,  Burlington,  Wisconsin 


INDEPENDENT  AND  HELPFUL 
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THE  MARKETS 

IN  THE  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Outlook  Brightens  Materially — Consumer  Buying  Heavy — Not 
As  Much  “Red”  As  Some  Think — Tomato  Market  Killers  At 
Work — Work  Needed  To  Protect  Your  Market. 

BRIGHTENING— Read  the  California  Market  in  this 
issue,  and  note  that  the  packers  of  that  region  cut 
their  packs  very  considerably  in  1938,  and  are  now 
in  quite  comfortable  position.  That  will  have  no  effect 
upon  a  lot  of  canners,  whose  feet  were  so  severely  frost 
bitten  that,  apparently,  no  amount  of  market  facts  can 
warm  them  up.  But  the  situation  as  we  come  to  this 
Convention-time  is  a  whole  lot  brighter,  and  is  growing 
better  every  day.  On  January  11th,  the  New  York 
Journal  of  Commerce  said  after  the  first  ten  days  of 
trading : 

JANUARY  SALES  ESTIMATES  UP 
Early  sales  returns  from  department  stores  throughout 
the  country  are  causing  department  store  executives  to 
revise  upward  estimates  of  this  month’s  business. 

It  is  now  felt  January  dollar  volume  may  equal  or  even 
slightly  exceed  the  totals  of  a  year  ago,  despite  the  fact 
that  prices  are  about  5  per  cent  lower. 

Particularly  bright  reports  are  being  received  from  the 
Middle  West  and  Far  West.  In  some  instances  sales  are 
up  as  much  as  18  per  cent  in  the  former  and  10  per  cent 
further  West.  Some  industrial  centers  in  the  East  are 
lagging  and  declines  below  last  year  serve  to  offset  gains 
being  recorded  elsewhere. 

If  present  indications  hold,  January  may  come  close  to 
the  high  level  for  that  month. 

This  backs  up  fully  what  we  say  in  our  Editorial  in 
this  issue.  If  we  can  only  induce  the  canners  to  throw 
away  their  blue  glasses  and  see  things  as  they  actually 
are,  they  will  begin  to  realize  that  there  is  a  very  good 
prospect  for  the  selling  of  what  goods  they  have  left, 
and  at  a  profit.  Keep  in  mind  that  buyers  are  bare  of 
goods;  are  buying  for  each  day’s  wants,  and  if  ever 
you  get  the  backbone  to  ask  a  profit-showing  price,  and 
stick  to  it,  you  cannot  help  but  get  it. 

i’his  week  not  a  few  men  have  come  into  our  office, 
all  with  the  question:  “Well,  how  do  things  look?,” 
an  t  when  we  answered  “bright,”  they  just  shook  their 
heads  as  if  we  were  passed  recovery.  But  when  pinned 
do'vn  everyone  of  them  admitted  he  is  in  the  black  this 
ye  ir.  A  very  large  percentage  of  the  canners  are  in  the 
block,  and  most  of  the  machinery-supply  men  are,  too. 
TL.j  can  companies  are  declaring  normal  dividends, 
an  i  the  Food  Machinery  Corporation  showed  as  their 
ye  r’s  results  a  profit  of  over  $800,000  on  a  reduced 
an  junt  of  business.  As  Collier’s  Weekly  recently  said 
ed’.torially,  the  country  has  had  a  nine  year’s  crying 
spt  il,  over  every  feature  of  trading  or  whatnot,  and 
it  about  time  we  came  out  of  it.  If  the  sob-sisters 
we  have  had  at  the  Conventions  during  the  past  few 


years  attempt  to  pull  out  these  old  stops  (because  the 
mob  just  eat  it  up)  they  may  be  sure  the  crowd  will 
not  be  with  them  this  year,  and  their  plaints  will  fall 
flat.  A  nine  year’s  cry  over  fears  that  have  not 
materialized  ought  to  be  enough  for  any  complainant. 
Most  men  are  now  looking  up,  and  plugging  ahead. 
That  is  the  American  spirit,  the  other  was  not. 

THE  MARKET — As  we  warned  you  far-sighted 
buyers  came  into  the  market  the  latter  part  of 
December,  and  buying  was  better  than  it  has  been  in 
many  months.  And  it  is  moving  right  into  this  present 
month,  not  even  waiting  for  the  always  quieting-down 
period  just  before  the  Convention.  Whether  or  not  the 
canners  upped  their  prices  any,  in  face  of  this  better 
buying,  is  not  possible  to  say,  but  that  the  feeling  in 
the  market  is  much  improved  cannot  be  disputed.  In 
most  items  canned  foods  are  stronger,  and  there  have 
been  some  advances  in  prices,  of  a  small  nature. 

The  notable  exception  to  this,  and  the  most  un¬ 
natural,  is  in  canned  tomatoes.  There  was  an  inclina¬ 
tion  to  advance  prices,  in  face  of  the  reduced  known 
supplies,  and  the  constant  every  day  demand,  but  every 
time  there  is  such  a  promised  improvement — and  some 
canners  are  selling  at  better  prices  than  what  are 
termed  “the  market” — some  canners  let  go  blocks  of 
goods  at  even  lower  prices.  The  past  week  has  seen 
some  of  that.  It  looked  like  the  market  had  moved  to 
not  less  than  40c  for  Is,  60c  for  2s  and  was  strong,  but 
then  these  price  killing  lots  were  shoved  out  at  38c  and 
57i/)C.  Where  is  the  Robinson-Patman  law  that  they 
permit  this?  You  can  find  lots  of  canners,  who  are 
“sore”  at  this  market-rigging,  who  will  tell  you  that 
these  offers  come  from  financed  canners  who  have  not 
paid  their  growers,  one  canner  said  “not  for  three 
years,”  the  financers  taking  claim  to  the  finished  goods 
and  leaving  nothing  for  other  creditors.  Every  well 
posted  tomato  canner  knows  that  canned  tomatoes  are 
worth  not  less  than  45c  to  50c  and  65c  to  70c,  and  the 
buyers  know  it,  too,  but  this  disturbance  in  the  market 
prevents  the  natural  advance  in  prices. 

N.  C.  A.  statistics  just  at  hand  show  canned  tomato 
holdings  January  1st  to  be  but  10,119,000  cases  (unsold 
stocks  only  8,837,043  cases).  Shipments  from  July  1st 
to  January  1st  totalled  10,641,007  cases.  And  please 
remember  that  these  shipments  covered  the  summer 
season  when  fresh  vegetables,  including  garden  sup¬ 
plies,  were  at  their  height.  From  January  1st  until 
next  July,  to  complete  the  cycle,  demand  must  naturally 
be  very  much  heavier.  The  canned  tomato  market  is 
due  to  break  loose  any  moment. 

Canned  corn  has  been  having  its  troubles,  also  from 
the  dumping  of  lots  by  some  who  have  become  tired  of 
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waiting.  The  market  is  an  upset  this  week,  and  that 
ought  to  be  warning  to  all  who  can  stay  out  to  keep  off. 
It  will  clear  soon,  and  be  better.  It  is  most  difficult  to 
quote  the  market  because  it  is  not  fair  to  consider  dis¬ 
tress  lots,  sacrificed  to  clean  out,  as  the  market.  If  this 
year’s  Convention  expects  to  do  anything  worth  while 
along  the  line  of  better  merchandising,  it  must  take 
steps  to  end  this  condition  of  the  “tail  wagging  the 
dog,”  i.e.,  letting  any  sale  set  the  market.  And  it 
must  go  on  to  compel  those  who  quote  the  market  to 
specify  the  exact  quality  and  condition  of  the  goods, 
especially  when  the  prices  are  destructive,  as  referred 
to  above.  The  buyers  would  welcome  this,  and  it  is  the 
only  protection  the  canners  can  have. 

Stocks  on  hand  amounted  to  17,561,019  cases  on 
January  1st,  with  all  the  months  yet  to  be  supplied. 

A  report  just  in  from  Maine  says  about  the  sardine 
packs  and  present  holdings:  “Present  stocks  are 
abnormally  light.  The  1938  pack  was  only  655,000 
cases  as  compared  with  1,765,000  cases  in  1937,  and 
with  1,925,000  cases  in  1936.  Present  stocks  are  about 
50,000  cases  compared  with  about  500,000  cases  a  year 
ago.” 

Other  items  of  canned  foods  are  working  into  good 
condition,  as  the  market  reports  following  show ;  with 
steady  improvement  as  the  truth  about  the  amounts 
of  stock  on  hand  come  out.  Be  on  your  guard,  and 
carefully  scrutinize  who  issues  the  reports,  and  where 
they  come  from.  You  have  been  victims  of  the 
stampede  long  enough ;  but  only  you  can  stop  them,  and 
only  by  pricing  your  goods,  at  a  profit,  and  sticking  for 
it.  If  you  won’t  sell,  they  can’t  get  the  goods  at  their 
own  prices. 


NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  "The  Canning  Trade” 

Encouraging  Developments — Confidence  Returning  As  Pressure 
Selling  Stops — Salmon  and  Shrimp  Advance — But  Few  Tomato 
Canners  Now  Quote  Below  Normal  Prices  —  Some  Corn 
Forcing — Better  Demand  for  Peas — Cherry  Stocks  Growing 
Small — Citrus  Unchanged — Fruits  Tending  Higher. 

New  York,  January  13,  1939. 

HE  SITUATION — While  there  is  no  indication  of 
a  runaway  market  on  canned  foods,  developments 
during  the  past  week,  from  the  price  standpoint, 
have  been  encouraging.  Canned  salmon  and  shrimp 
are  working  into  stronger  position,  and  a  better  under¬ 
tone  is  evident  in  the  canned  vegetable  list,  as  selling 
pressure  eases  with  the  liquidation  of  some  weakly- 
held  stocks.  Fruits  are  also  showing  a  better  feeling, 
with  the  price  trend  apparently  upward  on  a  number 
of  items. 

SALMON — Backed  by  pinks,  which  have  generally 
firmed  up  to  the  basis  of  $1.05,  the  salmon  market  on 
the  Coast  developed  renewed  firmness  this  week. 
Sellers  of  reds  continue  firm  at  a  minimum  of  $1.85, 
with  more  buying  interest  in  evidence.  Chums  are 
rather  slow  at  the  moment  and  are  unchanged  in  price. 
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with  limited  offerings  at  90  cents  and  a  general  askiri;^ 
price  of  95  cents. 

SHRIMP — With  buying  on  the  increase,  and  short 
stocks  generally  reported  by  Gulf  packers,  the  market 
for  canned  shrimp  has  moved  up  this  week.  For 
prompt  shipment,  canners  now  post  small  at  $1.00, 
medium  at  $1.05,  large  at  $1.10,  and  extra  large  at 
$1.15,  all  f.  o.  b.  Gulf  canneries. 

TOMATOES — Buyers  have  been  showing  more  in¬ 
terest  in  sizable  blocks  of  tomatoes  for  prompt  and 
nearby  shipment,  but  actual  buying  has  not  yet 
developed  to  the  point  where  canners  have  felt  an 
upward  price  movement  justified.  Offerings  of  stan¬ 
dard  Is  down  to  36  cents  are  still  reported,  with  2s  at 
571/4  cents,  21/2S  at  821/4  cents,  3s  at  871/^  cents,  and 
10s,  at  $2.70.  These,  of  course,  are  below  normal  prices, 
with  the  rank  and  file  of  southern  packers  quoting 
higher  figures.  New  York  State  tomato  canners  report 
a  firm  market,  with  extra  standard  2s  ranging  67V-J 
to  70  cents,  2i/4s,  95  to  971/2  cents,  and  10s  at  $3.25  to 
$3.35,  canneries. 

CORN — New  York  State  packers  are  offering  fancy 
cream  style  corn,  for  prompt  shipment,  at  72  V4  cents 
to  75  cents  for  2s,  with  extra  standard  2s  at  70  cents. 
Whole  kernel  fancy  golden  bantam  2s  are  held  at  8Q 
cents,  cannery.  Southern  canners  are  offering  standard 
crushed  at  55  cents,  with  extra  standard  at  5714  to 
60  cents.  Fancy  crushed  evergreen  is  held  at  75  cents. 
On  fancy  crushed  golden  bantam,  721/)  cents  is  bottom 
in  the  South,  with  wholegrain  shoepeg  listed  at  6214 
cents  for  standard,  70  cents  for  extra  standard,  and 
75  cents  for  fancy,  all  f.  o.  b.  canneries. 

PEAS — New  York  packers  are  getting  a  better 
demand  for  peas  for  prompt  shipment,  and  the  market 
is  apparently  working  into  firmer  ground.  Sweets  are 
offered  at  671/2  cents  for  standard  5  sieve,  with  extra 
standards  at  771/2  cents.  On  fancy  sweets,  the  market 
is  held  at  $1,121/4  for  2  sieve,  with  3  sieve  at  $1.00,  and 
4  sieve  at  921/4  to  95  cents.  The  market  for  Southern 
peas  is  reported  without  change  this  week,  and  condi¬ 
tions  in  the  Midwestern  markets  likewise  show  little 
alteration. 

KRAUT — Recent  slow  buying  has  tended  to  keep 
the  market  for  sauerkraut  in  rather  easy  position. 
Up-state  packers  are  offering  2s  as  low  as  50  cerds, 
with  21/2S  at  55  to  60  cents,  and  10s  at  $1.85  to  $2  00, 
all  f.  o.  b.  canneries. 

CHERRIES — Reports  from  New  York  and  Michi/an 
canners  indicate  that  supplies  of  Montmorency  red  'ur 
pitted’s  are  working  into  small  compass.  The  mif  i'icet 
is  firm,  with  water  pack  303s  at  971/2  cents,  2s  at  $1 40, 
and  10s  at  $5.35,  at  canneries. 

CANNED  CITRUS — No  price  changes  are  repo  ted 
on  canned  grapefruit  and  grapefruit  juice,  and  '  dh 
growers  holding  protest  meetings  regarding  the  iow 
prices  received  from  canners  for  their  fruits,  ans  .he 
AAA  actively  working  to  promote  marketing  1  cts 
designed  to  stabilize  markets,  it  is  obvious  that  1  tees 
for  canned  citrus  are  now  probably  at  their  lov  for 
the  season.  Some  distributors  have  started  cov*  Tng 
forward  needs  in  a  moderate  way,  anticipating  an  .  irly 
upward  move  in  quotations.  Low  retail  prices  .lave 
been  instrumental  in  moving  early  shipments  re  dily 
into  consuming  channels,  some  of  the  chains  featuring 


January  16, 1939 


THE  CANNING  TRADE 


55 


Known  brands  of  juice  at  5  cents  per  No.  2  can  at  retail. 

CALIFORNIA  FRUITS  —  Packers  are  working 
i.sted  prices  for  a  numbfer  of  canned  fruits  into 
higher  ground,  fruits-for-salad,  fruit  cocktail,  Bartlett 
j  ears,  and  peaches  showing  renewed  firmness.  Jobbers 
are  not  in  the  market  for  stocks  in  any  large  volume 
^‘or  Coast  shipment,  at  the  moment,  although  it  is 
))idicated  that  considerablfe  spring  shipment  business 
may  be  closed  during  the  progress  of  the  food  trade 
meetings  in  Chicago  during  the  week  of  January  23. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade" 

Market  Firmness  Continues — Tomato  Market  Quiet — Peas 
Selling  in  Small  Lots — Corn  Prices  Hold  Firm — Spinach  Canners 
Holding  for  Higher  Prices — California  Fruit  Pack  Figures 
Strengthen  Market — Grapefruit  Market  Quiet. 

Chicago,  Ill.,  January  13,  1939. 

WEATHER — Several  visitors  to  the  market 
I  have  asked:  “What  kind  of  weather  are  you  going 
e  to  have  during  Convention  week?”  At  this  time 
of  the  year,  Chicago  is  likely  to  dish  up  anything  in  the 
weather  line,  but  the  long  distance  forecaster  says: 
“The  Conventionites  can  expect  mild  weather.” 

GENERAL  MARKET — Said  a  buyer:  “There  is  a 
great  temptation  to  jump  in  and  purchase  heavily  of 
some  of  these  low  price  items  that  rule,  and  I  would 
be  inclined  to  do  so  if  it  was  not  for  the  head  of  this 
house  putting  the  breaks  on.” 

Such  an  attitude  is  a  good  sign.  One  of  these  days, 
real  forward  buying  will  develop.  Meanwhile,  the 
improved  sentiment  reported  in  this  column  the  last 
two  issues,  continues  and  some  say  it  is  developing. 
jMarkets  are  firm  but  few  if  any  advances  have  been 
recorded  during  the  week  past. 

TOMATOES — The  bottom  of  the  trading  market  is : 
No.  2  Standard  Indiana  Tomatoes,  65  cents  and  No.  2i/^ 
Standard  Indiana  Tomatoes,  85  cents,  delivered,  and  at 
this  price,  there  are  very  few  sellers  in  the  surround¬ 
ing  States.  Brokers  report  more  interest  in  No.  10 
tins  with  going  quotations:  No.  10  Standard  Indiana 
Tomatoes,  $2.75,  and  No.  10  Extra  Standard  Indiana 
Tomatoes,  $3.00,  factory. 

TOMATO  PRODUCTS — Puree  is  quiet  but  market 
h  Iding  its  own  with  a  price  level  on  gallons  of  $2.75 
t<  $3.00,  Indiana  factory.  Tomato  juice  is  firmer  and 
t]  e  statistics  on  1938  packing,  especially  when  com- 
p  red  with  the  1937  production,  spells  for  confidence 
ii  the  future  course  of  the  market.  Catsup  and  chili 
s;  uce  is  in  routine  demand  only. 

PEAS — Day  to  day  inquiry  is  noted  with  business 
re  sulting,  although  the  trade  here  as  a  whole  is  not 
b  ying  to  any  big  degree.  Some  of  the  houses  are 
t‘c  >cing  specific  lots,  making  special  features  of  such 
lo  s  and  working  themselves  in  a  position  to  take  full 
advantage  of  the  publicity  that  soon  will  break. 

CORN — A  fair  movement  is  noted  particularly  on 
tl  No.  2  standard  white  crushed  and  No.  2  extra 
standard  yellow  crushed.  Whole  kernel  Golden  Bantam, 


as  well  as  whole  kernel  white,  have  been  in  limited 
call.  The  market  is  firm  at  the  levels  previously 
reported. 

SAUERKRAUT — No.  2V^  fancy  sauerkraut  is  firm 
at  621/2  cents  to  65  cents,  factory,  in  the  Northern 
Illinois  and  Southern  Wisconsin  areas  with  a  fair  move¬ 
ment  reported. 

SPINACH — There  would  be  more  business  on  this 
item  if  sellers  were  want  to  listen  to  buyers,  but  can¬ 
ners  generally  have  firmer  ideas  and  feel  confident  that 
long  before  the  Spring  pack  starts,  they  will  be  able 
to  clean  up  their  limited  holdings.  The  prices  in  the 
Ozarks  are :  No.  2’s  at  65  cents ;  No.  21/2’s  at  90  cents, 
and  No.  lO’s  at  $3.00.  From  the  West,  some  few  lots 
of  fancy  spinach  are  offered  on  the  basis  of: 


No.  2  Fancy  Spinach . $  .90 

No.  21/4  Fancy  Spinach .  1.05 

No.  10  Fancy  Spinach .  3.50 


f.  o.  b.  Coast,  prompt  shipment,  etc. 

BEETS — -.A  quiet  market  rules  on  this  item  with 
sales  slow.  Price  levels  are  unchanged. 

ASPARAGUS — Some  pressure  to  clean  house  has 
been  noted  since  the  first  of  the  year  and  this  cleaning 
up  process  applies  to  California  particularly. 

GREEN  AND  WAX  BEANS — No.  2  standard  cut 
green  beans  from  an  adjoining  State  were  sold  this 
week  at  67^2  cents,  delivered  Chicago.  A  large  block 
of  No.  2  tin  fancy  No.  3  sieve  whole  grain  beans  was 
quoted  at  a  very  low  price,  but  no  buyers  were  found, 
so  it  is  said.  The  price  reported  to  have  been  $1,021/4. 
No.  10  tin  green  beans  as  well  as  wax  beans  of  the 
better  grades  in  both  whole  as  well  as  cuts,  have  had 
some  call. 

CALIFORNIA  FRUITS — The  1938  pack  figures 
have  had  a  strengthening  influence  and  confidence  has 
become  more  pronounced.  The  apricot  pack  particu¬ 
larly  was  only  27  per  cent  of  the  1937  pack,  although, 
of  course,  there  was  considerable  carryover  into  the 
1938  season.  Peaches  are  in  good  shape  too  but  the 
movement,  as  applied  to  new  buying,  has  been  light 
to  date. 

PEARS — From  the  Pacific  Northwest  come  only  re¬ 
ports  that  the  bottom  of  the  market  has  not  only  been 
reached  but  is  now  long  past  and  that  advances  are 
sure  to  rule. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— 
The  market  has  shown  considerable  life  in  the  last  few 
days  and  a  large  number  of  Florida  canners  have  with¬ 
drawn  completely  from  the  market.  It  seems  to  be  the 
concensus  of  opinion  that  the  Commission  will  soon  fix 
a  price  on  fresh  fruit  and  that  price  will  be  consider¬ 
ably  higher  than  the  basis  at  which  canners  have  been 
buying  since  the  season  opened.  This  has  been  done  in 
Texas.  All  in  all,  a  very  strong  market  rules  with 
prices  tending  upwards. 

THE  FOOD  BROKER — Calling  on  a  prominent  food 
broker  yesterday,  he  showed  us  the  following  clipping 
taken  from  a  leading  Mercantile  Agency : 

“Salesmen  are  the  most  human  of  human  beings. 
They  require  stimulation  and  encouragement  to  help 
them  offset  the  constant  pounding  on  their  morale. 

The  good  salesman  takes  leadership;  the  mediocre 
salesman  must,  or  fall  out  of  line.  Outstanding  sales 
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organizations  today  are  directing  their  salesmen 
closely.” 

And  then  he  added :  “Why  don’t  the  canners  realize 
and  appreciate  that  the  broker  is  the  salesman  for 
him?” 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

Political  Effects  On  Canners — A  Big  Feed — Packs  Show  Sharp 
Declines  From  Recent  Years — The  Figures — Growers  Lost 
Heavily — No  New  Prices,  But  Soon — Turn  In  Tomatoes  Seems 
Near — Light  Meat  Tuna  Light — Statistics  Worth  Keeping. 

San  Francisco,  Calif.,  January  12,  1939. 

POLITICS — If  the  next  four  years  prove  as  lively 
as  the  first  week  of  the  new  regime,  California  will 
have  no  cause  for  ennui.  The  new  Governor  has 
come  out  strongly  for  public  ownership  of  utilities  and 
natural  resources  on  a  wider  scale  than  at  present 
protection  of  collective  bargaining,  enforcement  of 
minimum  wage  laws,  and  assistance  to  farmers  in 
solving  their  perplexing  problems. 

Highlight  of  his  first  week  in  office  was  the  uncon¬ 
ditional  pardoning  of  California’s  famous  prisoner, 
Thomas  J.  Mooney,  whose  incarceration  for  more  than 
twenty-two  years  for  a  crime  now  generally  conceded 
he  did  not  commit,  is  regarded  as  a  blot  on  the  name 
of  the  State.  What  misery  a  legal  technicality  can 
produce ! 

Right  up  the  alley  of  canners,  who  are  interested  in 
foods,  was  the  public  barbecue  on  the  closing  day  of 
inaugural  week.  Held  for  those  who  could  not  attend 
the  inaugural  ball  it  attracted  more  than  140,000,  the 
largest  event  of  the  kind  ever  held  anywhere.  Con¬ 
sumed,  were  35  tons  of  beef,  5  tons  of  beans,  800 
gallons  of  chili,  1600  gallons  of  tomato  puree,  10  sacks 
of  onions,  500  pounds  of  lard,  75  gallons  of  vegetable 
oil,  500  pounds  of  lard,  400  pounds  of  garlic,  25  gallons 
of  olive  oil,  500  pounds  of  salt,  50  pounds  of  pepper, 
250  pounds  of  cheese,  50  gallons  of  vinegar,  600  pounds 
of  bacon,  ham  and  salt  pork,  20,000  loaves  of  bread, 
10,000  gallons  of  milk,  1^/^  tons  of  coffee  and  tons  of 
oranges  and  apples.  Clip  this  for  your  barbecue  guide. 

STATISTICS — California  pack  statistics  for  1938, 
made  their  appearance  shortly  after  the  opening  of  the 
new  year,  with  both  fruits  and  vegetables  showing  a 
sharp  decline  from  the  totals  of  recent  years.  The 
figures  were  released  by  the  Canners  League  of  Cali¬ 
fornia,  which  compiled  all  of  them  with  the  exception 
of  asparagus,  which  were  gathered  by  the  Asparagus 
Advisory  Board.  Absent  this  year,  are  figures  on 
tomato  paste,  some  packers  declining  to  report  on  this. 

FRUITS — The  pack  of  fruits  amounted  to  13,875,496 
cases  figured  to  the  No.  2V2  can  basis,  and  divided 
among  varieties  as  follows:  Apricots,  1,546,736  cases; 
cherries,  293,913;  grapes,  89,084;  pears,  1,626,479; 
freestone  peaches,  376,423;  cling  peaches,  9,445,927; 
sliced  cling  peaches,  24,944;  plums,  55,868;  figs,  246,- 
203,  and  other  fruits,  169,919.  The  total  pack  of  fruits 
was  almost  8,000,000  cases  below  that  of  1937,  with 


gains  over  last  year’s  pack  made  only  on  cherries,  pears 
and  miscellaneous  fruits.  The  pack  of  apricots  was 
more  than  four  million  cases  below  that  of  last  year, 
with  a  heavy  falling  off  of  peaches,  both  freestones  and 
clings. 

VEGETABLES  —  The  vegetable  pack  reported, 
amounted  to  9,478,831  cases,  figured  in  actual  cases,  all 
grades  and  sizes.  It  was  made  up  of  asparagus, 
1,796,377  cases;  string  beans,  329,833;  peas,  244,640; 
spinach,  1,039,588;  tomatoes,  1,993,786;  tomato  juice, 
1,028,491 ;  tomato  puree,  697,096;  tomato  catsup,  302,- 
403;  tomato  sauce  and  or  hot  sauce,  1,147,111;  other 
tomato  products,  but  not  including  paste,  243,640,  and 
other  vegetables,  655,866.  The  pack  showed  a  falling 
off  of  about  six  and  a  half  million  cases  from  the  output 
of  1937.  The  only  item  to  show  a  gain  was  tomato 
sauce. 

SALAD — The  packs  of  fruits  for  salad  and  fruit 
cocktail  were  in  keeping  with  the  fruit  pack  in  general, 
being  much  smaller  than  in  recent  years.  That  of 
fruits-for-salad  amounted  to  768,590  cases,  while  that 
of  fruit  cocktail  totaled  1,987,841  cases,  reduced  to  the 
No.  21/4  can  basis. 

ASPARAGUS  —  In  the  asparagus  pack,  white 
accounted  for  1,173,016  cases,  with  all-green  totaling 
623,361  cases.  The  output  of  all-green  was  more  than 
50,000  cases  larger  than  that  of  last  year,  but  white 
showed  a  decline  of  more  than  300,000  cases. 

NUTS — Of  decided  interest  to  canners  and  growers 
is  the  California  fruit  and  nut  crop  annual  summary 
released  by  the  State  Department  of  Agriculture  the 
first  week  of  the  new  year.  This  shows  an  aggregate 
of  5,928,500  tons,  carrying  an  estimated  farm  value  of 
$152,363,000,  or  an  average  of  $25.70  a  ton.  The 
tonnage  was  but  slightly  less  than  that  for  1937,  which 
was  the  highest  in  ten  years.  However,  returns  to 
growers  were  disappointing,  the  average  price  per  ton 
being  but  78  per  cent  of  that  of  the  year  before.  In 
some  of  the  canning  crops  the  falling  off  in  price  to 
growers  was  terrific.  The  production  value  of  apples 
amounted  to  7,311,000  bushels,  having  a  farm  value  of 
$2,559,000.  The  previous  year  growers  received 
$3,005,000  for  9,692,000  bushels.  The  apricot  crop 
amounted  to  176,000  tons  for  which  growers  recei\ed 
$6,239,000,  against  $11,507,000  for  311,000  tons  in 

1937.  A  total  of  24,000  tons  of  cherries  were  harvested, 
with  a  farm  value  of  $2,048,000,  against  an  income 
the  previous  year  of  $3,667,000  from  21,600  tons.  The 
farm  value  of  the  40,000  tons  of  olives  harvested  in 

1938,  was  $1,840,000,  while  in  the  previous  year 
growers  received  $1,928,000  for  28,000  tons.  A  total 
of  277,000  tons  of  clingstone  peaches  was  harvested 
last  year,  with  a  farm  value  estimated  at  $2,701, OhO. 
This  compares  with  an  income  the  previous  year,  of 
$14,560,000  from  370,000  tons.  Growers  are  credited 
with  receiving  $9.75  a  ton  last  year,  against  $39.35  in 
1937.  The  freestone  peach  crop  of  177,000  tons  brought 
$3,363,000,  as  compared  with  $4,794,000  for  188,000 
tons  in  1937.  Pears  returned  $3,741,000  to  growers 
for  258,000  tons,  while  in  1937  they  received  $5,978,- 
000  for  212,000  tons.  Growers  of  plums  received 
$1,792,000  for  64,000  tons,  against  $2,798,000  for 
66,000  tons  the  previous  year. 
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PRICES — The  larger  packers  have  nut  brought  out 
the  revised  general  fruit  lists  expected  the  first  of  the 
year,  but  these  are  promised  for  an  early  date.  In  the 
meantime,  apricots  show  a  tendency  toward  firming, 
and  the  same  is  true  of  cherries.  Some  holders  have 
advanced  prices  on  most  sizes  and  grades  of  fruits-for- 
salad  and  fruit  cocktail.  Business  continues  of  fair 
volume,  with  indications  of  more  lively  buying  in  sight. 

TOMATOES — A  rather  improved  business  is  being 
done  on  California  tomatoes  and  tomato  products, 
encouraging  packers  to  express  the  opinion  that  the 
long  awaited  turn  may  be  materializing.  The  Cali¬ 
fornia  Packing  Corporation  came  out  with  a  new  list  on 
January  3rd,  with  several  advances  quoted.  Del  Monte 
catsup  in  14  ounce  glass  was  advanced  to  $1.17V2  and 
No.  10  tins  to  $5.00.  Mission  brand  catsup  was  stepped 
up  to  $3.50  in  No.  10s,  Del  Monte  brand  puree  advanced 
10  cents  to  $3.10  in  No.  10s,  and  Mission  brand  to 
$2.80.  Del  Monte  solid  pack  tomatoes  advanced  right 
down  the  line  and  are  now  listed  at  95  cents  for  No. 

2  tall,  $1.2714  for  No.  21/2S  and  $4.00  for  No.  10s. 
Tomatoes  with  puree  from  trimmings  are  also  quoted 
higher  and  are  now  listed  at  65  cents  for  No.  1  tall, 
6714  cents  for  No.  2  and  $2.80  for  No.  10.  Since  the 
list  made  its  appearance  three  withdrawals  have  been 
made.  No.  10  Del  Monte  tomato  sauce,  Del  Monte  solid 
pack  No.  1  tall,  and  Mission  brand  tomatoes  with 
puree  in  the  No.  2V4  size.  Libby,  McNeill  &  Libby  are 
quoting  former  prices,  but  have  extended  shipment 
date  to  February  28. 

STOCKS  REDUCED — Spot  prices  on  asparagus  for 
shipment  prior  to  February  15  were  brought  out  by 
several  packers  during  the  week.  Prices  remain  the 
same,  but  fewer  items  are  listed.  One  concern  which 
has  forty-four  items  on  its  list,  is  able  to  make 
deliveries  on  but  fourteen,  illustrating  the  limited 
range  of  offerings. 

TUNA — Light  meat  tuna  is  in  limited  supply,  with 
holdings  in  few  hands.  It  is  understood  that  packers 
and  fishermen  have  agreed  on  the  price  to  be  paid  for 
fish  during  the  coming  season,  but  it  will  be  several 
week  before  packing  gets  under  way  again  on  any 
extensive  scale. 

OLIVES — Some  of  the  larger  operators  are  quoting 
o))ening  prices  on  canned  California  ripe  olives  at 
al-out  the  same  list  as  last  year.  Here  and  there  an 
item  in  the  list  is  quoted  a  little  lower,  but  there  is 
111!  material  difference. 


HAMILTON 

Steam  Jacketed 

KETTLES 

all  styles,  any  size  -  made  in 
Stainless  Steel,  Pure  Nickel, 
Monel,  Copper,  Aluminum. 
Nationally  known  for  their 
quality  of  materials,  con¬ 
struction  and  performance. 

Built  by  an  organization,  that 
has  made  kettles  for  more 
than  66  years. 

Hamilton  kettle  works  go..  Hamilton,  Ohio 


TEXAS  RIO  GRANDE  VALLEY  MARKET 

By  “Rio  Grande” 

Special  Correspondent  of  “The  Canning  Trade” 

Growers’  Prices  Set — Ought  to  Force  Advance  in  Prices  of 
Canned  Products — New  Cabbage  Now  Ready — Spinach  Crop 

Going  to  Fresh  Market — Rain  Over  All  Texas  Except 
In  This  Valley. 

McAllen,  Texas,  January  12,  1939. 

HE  SITUATION  —  January  10th,  the  potent 
Growers  Industry  Committee  recommended  that  a 
price  of  $10.00  per  ton  on  the  tree  be  paid  the 
grower  for  his  white  seedless  grapefruit  under  the  new 
price-fixing  amendment  to  the  Texas  citrus  marketing 
agreement. 

Naturally,  if  this  action  is  to  succeed,  it  must  neces¬ 
sarily  have  the  cooperation  of  other  sections,  and  it 
is  to  be  noted  that  Florida  is  evidently  following  in  the 
steps  of  Texas  Growers,  and  their  concerted  action 
should  surely  make  economic  history  in  which  two 
great  agricultural  areas  come  to  terms  for  the  common 
good,  and  do  not  await  frost,  freeze,  hurricane,  nor  a 
forty  day  rain  in  one  or  the  other’s  garden  to  solve 
their  problem,  as  it  so  often  has. 

THE  OUTLOOK — If  the  above  agreements  succeed, 
and  surely  they  should,  even  if  they  must  defy  proven 
economics,  then  what  has  been  a  most  difficult  subject 
to  digress  upon  will  assume  at  least  the  tendency  of 
sanity.  It  is  too  much  to  be  expected  that  any  will  pay 
above  the  minimum  established  price,  but  that  will 
place  all  on  a  common  footing,  and  thus  prices  seem 
bound  to  rise. 

Once  the  grapefruit  pack  gets  a  stabilized  price,  then 
there  will  probably  be  some  lively  trading.  To  date, 
packers  have  been  quoting  in  the  most  part  for, 
“immediate  shipment,”  and  committing  themselves  to 
no  future  contracts.  Even  if  they  had  wanted  future 
contracts,  it  would  be  the  rare  buyer  who  would  have 
extended  same.  Thus,  with  a  good  month  of  the  pack 
already  used  up,  and  considering  possibly  two  or  three 
weeks  for  the  trade  to  re-settle  the  price  question,  when 
packers  once  really  begin,  there  should  be  a  fine  pack 
of  grapefruit  juice  and  sections  for  an  established 
market. 

SAUERKRAUT — Kraut  cabbage  is  now  available  in 
this  section,  and  with  green  cabbage  returning  the 
grower  only  $6.00  to  $8.00  per  ton,  a  good  pack  from  an 
excellent  crop  is  possible.  No  packer  seems  to  have 
committed  himself  on  price,  however,  but  quite  a 
number  of  plants  are  equipped  for  krauting,  and  no 
doubt  will  soon  become  active. 

SPINACH — ^Throughout  such  great  spinach  sections 
as  Crystal  City,  Uvalde,  Eagle  Pass  and  the  Valley, 
most  of  the  spinach  crop  is  going  on  to  a  ready  fresh 
vegetable  market.  Several  packers  have  advised  that 
if  they  attempt  to  pack,  that  their  ideas  of  prices  will 
be  No.  2’s  at  70  cents.  No.  2l/2’s  at  90  cents  and  6/10’s 
at  $3.50,  f.  o.  b.  factory. 

THE  WEATHER — All  of  Texas  with  the  exception 
of  the  Valley  had  a  drenchening  rain  which  gladdened 
the  hearts  of  all  farmers.  The  temperature  down  here 
has  been  in  the  80’s  the  past  few  days. 
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GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Ca/nnmg  Trade** 

The  New  Year’s  Started  Well  —  But  Few  Shrimp  —  Oysters 
Getting  Most  Attention — Better  Demand  For  Shrimp — Canned 
Oysters  Moving  Out — The  Yields  of  Shrimp  and  of  Oysters 
in  Canning. 

Mobile,  Ala.,  January  12,  1939. 

USINESS  RECOVERY— I  don’t  know  whether  I 
just  managed  to  run  across  merchants  whose 
business  happened  to  get  off  to  a  good  start  or  not, 
but  all  from  whom  I  inquired  seem  to  be  well  pleased 
with  the  showing  their  business  has  made  in  the  first 
ten  days  of  the  new  year,  and  one  of  these  fellows  was 
a  Republican. 

There  seems  to  be  more  of  an  optimistic  feeling 

The  great  trouble  with  us  is  that  we  have  been  trying 
to  run  the  Government,  when  we  don’t  know  the  first 
thing  about  it,  instead  of  running  our  own  business  and 
getting  the  Government  to  help  us  by  cooperating  with 
the  administration.  There  is  no  way  in  the  world  for 
the  Government  to  help  us,  no  matter  how  hard  they 
may  try,  if  we  are  going  to  fight  their  efforts.  So 
let’s  be  sensible  and  work  with  the  Government  to 
bring  about  results  which  they  are  just  as  anxious  as 
your  are  to  bring  about. 

SHRIMP — There  are  not  many  shrimp  being  canned 
in  this  section  and  the  bulk  of  those  produced  are 
shipped  raw  headless. 

The  canning  of  oysters  is  occupying  the  attention  of 
the  seafood  canners  of  this  section,  and  as  all  the 
canning  plants  are  not  equipped  to  pack  shrimp  and 


oysters  at  the  same  time,  the  majority  of  plants  are 
canning  only  oysters. 

The  shrimp  market  is  beginning  to  liven  up,  as  some 
inquires  are  coming  in  for  the  Lent  requirements. 

Jumbo  shrimp  seem  to  be  getting  scarcer  and  the 
demand  for  raw,  headless  shrimp  is  a  little  better  than 
it  has  been  and  the  price  a  little  higher. 

The  price  of  canned  shrimp  is  $1.10  per  dozen  for 
No.  1  small ;  $1.15  for  No.  1  medium  and  $1.20  for  No.  1 
large,  f.  o.  b.  factory. 

OYSTERS — The  oyster  pack  has  about  reached  its 
peak  and  while  it  will  move  along  at  a  good  clip  for 
some  time,  yet  the  weather  has  a  good  deal  to  say  as 
to  how  long  it  will  last.  Canners  must  be  finding 
markets  for  oysters,  because  the  movement  is  good  and 
are  not  letting  up  in  production. 

However,  canning  oysters  makes  a  bigger  showing  of 
activities  than  canning  shrimp,  because  it  takes  a  good 
deal  more  time,  trouble  and  labor  to  pack  a  car  load  of 
canned  oysters  than  of  canned  shrimp,  because  the 
yield  of  cooked  meat  per  barrel  of  oysters  is  much  less 
than  shrimp.  A  barrel  of  shell  oysters  weighs  about 
three  hundred  pounds  when  taken  out  of  the  water  and 
yields  about  61/^  pounds  of  cooked  meat;  whereas  a 
barrel  of  shrimp  weighs  210  pounds  when  taken  of  of 
the  water  and  yields  about  50  pounds  of  cooked  meat. 
So  a  factory  has  to  handle  approximately  8  barrels  or 
2400  pounds  of  shell  oysters  to  get  the  amount  of  cooked 
meat  that  a  barrel  of  210  pounds  shrimp  yields  them. 

The  demand  for  raw  oysters  is  dwindling  down  and  it 
is  expected  to  continue  so  until  Lent,  which  starts  on 
February  22. 

The  price  of  canned  oysters  is  90  cents  per  dozen  for 
five  ounce  and  $1.80  for  ten  ounce,  f.  o.  b  factory. 


1891  --  Dependable  Brokerage  Service  -  1939 


A.  W.  SISK  &  SON 

PRESTON,  MARYLAND  ABERDEEN,  MARYLAND 


National  Canners  Convention  Headquarters 
**Pine  Room**  Lobby  Floor,  Congress  Hotel 


Two  buying  offices  at  source  of  supply 
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CANNED  FOOD  PRICES 


All  Prices  quoted  P,  O.  B,  Factory 


CANNED  VEGETABLES— Continned 


Prices  given  represent  the  high  and  low  canners’  selling  price 
( f  the  current  week,  subject  to  the  customary  cash  discounts. 
(Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
(.uotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
‘■'Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


Eastern  Central  West  Coast 


Low 

ASPARAGUS 

White  Colossal,  No.  ZMt . 

Large,  No.  2^.... . . 

Medium,  No.  2% . .  . 

Green  Mam.,  No.  2  nx  cans......  . 

Medium.  No.  1  tall............—..  . 

Large,  No.  2 . — ..  . 

Tips.  White,  Mam.  No.  1  sq . 


Small,  No.  1  sq . — . 

Green  Mam.,  No.  1  sq . . 

Small,  No.  1  sq . — .  ~.— 

Green  Tips,  60/80,  2s . .  1.86 

Green  Tips,  40/60,  2s... .  2.00 

Green  Cuts  and  Tips,  2a..........„  . 

Green  Cuts  and  Tips,  10s..........  7.25 

Green  Cuts,  2s .  1.06 


High  Low  High  Low  High 


2.46 

2.66 

2.60 

2.60 

2.45 

2.60 

2.60 

2.60 

2.40 

2.60 

2.40 

^60 

2.35 

2.60 

2.40 

2.45 

. 

-TTtttt 

2.16 

2.26 

. 

2.20 

2.26 

_ _ 

. 

2.00 

2.40 

2.10 

2.10 

2.16 

* _ 

2.60 

2.30 

2.36 

1.66 

1.76 

1.16 

. 

STRINGLESS  BEANS 


Fancy  French  Cut  Green,  No.  2  .90 

No.  10  . 4.60 

Ex.  Std.  Cut  Green,  No.  2........  .GO 

No.  10  . —  2.85 

Std.  Cut  Green,  No.  2 . .55 

No.  10  . — _ _  2.65 

Fancy  Whole  Green,  No.  2 . 95 

No.  10  . 4.50 

Ex.  Std.  Whole  Green,  No.  2....  .80 

No.  10  . 4.00 

Fancy  Cut  Wax,  No.  2..—..—.  .80 

No.  10  . 4.00 

Ex.  Std.  Cut  Wax,  No.  2..........  .70 

No.  10  .  3.36 

Std.  Cut  Wax,  No.  2 . .65 

No.  10  .  3.26 

Fancy  Whole  Wax,  No.  2 .  1.06 

No.  10  . . . -  . 

Ex.  Std.  Whole  Wax,  No.  2....~  . 

No.  10  . — . 

Std.  Whole  'Wax,  No.  2 . 

No.  10  . .  . 

Red  Kidney.  Std.,  No.  2 . 60 

No.  10  . — .  2.70 


1.00 

1.10 

1.10 

1.20 

6.00 

6.00 

.85 

.70 

.80 

.90 

1.00 

3.00 

.60 

.65 

.70 

.76 

.80 

2.75 

3.00 

3.35 

3.25 

3.50 

1.20 

1.15 

1.40 

1.25 

1.76 

5.50 

4.75 

4.85 

5.25 

1.10 

1.20 

1.20 

4.76 

6.26 

6.26 

.96 

.90 

.95 

4.76 

4.50 

6.00 

.76 

.80 

.90 

4.15 

4.00 

4.60 

.70 

.70 

.76 

3.60 

1.20 

1.06 

1.20 

4.76 

. - 

. 

1.00 

1.16 

.67% 

'".66 

2.66 

3.26 

LIMA  BEANS 


1.25 

1.67% 

1.35 

1.60 

1.60 

No.  10  '  ........ _ ........ 

7.00 

7.50 

Nu.  2  Fancy  Small  Green . 

1.16 

1.26 

1.30 

No.  2  Medium  Green....— 

1.16 

1.16 

1.16 

1.30 

1.25 

1.25 

6.25 

6.00 

N< .  2  Green  &  White. . 

.72% 

.97% 

.96 

.90 

.90 

No.  10  _ 

4.25 

4.87% 

3.76 

4.00 

Nc  2  Fresh  White.. . — .. 

.70 

.80 

.72% 

.80 

.90 

.95 

3.76 

4.26 

.57% 

.60 

.66 

B:  3TS 

Wlole,  No.  2 . 

.76 

1.00 

.86 

1.36 

!  o.  '2%  . 

1.20 

.90 

1.60 

1  0.  l6" _ 

3.26 

3.60 

3.26 

6.00 

Sti.  Cut.  No.  2 _ 

.67% 

.62% 

.66 

.70 

f 

.76 

.86 

T.'t  in 

2.60 

2.70 

.65 

.55 

.65 

.86 

.65 

.76 

1  1  1^ 

3.26 

2.60 

3.00 

St.  Sliced,  No.  2 _ 

.76 

RR 

.90 

^  1.  2%  . 

.90 

1.10 

7.  lO' _ 

^25 

3.76 

3.86 

.75 

.80 

.7K 

OR 

1  ).  10  . 

3.26 

3.60 

8.00 

3.26 

3.60 

C/  ROTS 

St<  Sliced,  No.  2 . 

.76 

I  a  10  _  „.. 

3.60 

4.26 

St.  Diced.  No.  2 _  - 

.66 

.76 

.62% 

.66 

.66 

.70 

?  0.  10  . . 

3.00 

3.26 

2.76 

3.00 

. 

PE  S  AND  CARROTS 


Fa  y  No.  2 

iso  lilO 

1.06  1.20  . 

CORN — Wholegrain 
Yellow,  Fancy  No.  2..........— 

No.  10  . . 

Ex.  Std.  No.  2 . . 

No.  10  _ 

Std.  No.  2 _ 

No.  10  _ 

White,  Ex.  Std.  No.  2 _ 

No.  10 _ 

Std.  No.  2 _ 

No.  10  _ 

Shoepeg,  Fancy  No.  2— 

Na  10  _ 

Ex.  Std.  No.  2..— _ — . 

No.  10 _ 

Std.  No.  2 _ 

CORN — Creamstyle 

Yellow,  Fancy  No.  2—.. _ 

No.  10  . . . 

Ex.  Std.  No.  2 . . . 

Na  10  _ 

Std.  No.  2 _ 

No.  10  . . 

White,  Fancy  No.  2„. . 

No.  10  . . 

Ex.  Std.  No.  2 . 

No.  10  . 

Std.  No.  2 . . 

No.  10  . . 

HOMINY 


Std.  Split,  No.  1,  Tall.... 

No.  2%  . 

No.  10  _ 

MIXED  VEGETABLES 


Fey.,  No.  2 . — .... 

No.  10  . . 

Std.,  No.  2 . . 

No.  10  . . 


PEAS 


No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  8s . 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  6s . 

No.  2  Ex.  Std.  Sweets,  2s _ 

No.  2  Ex.  Std.  Sweets,  Ss . 

No.  2  Ex.  Std.  Sweets,  48.......... 

No.  2  Ex.  Std.  Sweets,  68.......... 

No.  2  Std.  Sweets,  28 . 

No.  2  Std.  Sweets,  38................ 

No.  2  Std.  Sweets,  48....—.—... 

No.  2  Std.  Sweets,  68 . 

No.  10  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  8s . 

No.  10  Std.  Sweets,  48.............. 

No.  10  Std.  Sweets,  68.............. 

No.  2  Fey.  Alaska,  Is . 

No.  2  Fey.  Alaska,  28 . — ... 

No.  2  Fey.  Alaskas,  88..— ......— 

No.  2  Ex.  Std.  Alaskas,  ls..„„ 
No.  2  Std.  Alaskas,  28.«.. 
No.  2  Ex.  Std.  Alaskas,  88....« 

No.  2  Ex.  Std.  Alaskas.  4s. _ 

No.  2  Ex.  Std.  Alaskas,  68...... 

Na  10  Ex.  Std.  Alaskas,  Is..... 

No.  10  Ex.  Std.  Alaskas,  2s.„.. 

No.  10  Ex.  Std.  Alaskas,  Ss _ 

No.  2  Std.  Alaskas,  2s . 

No.  2  SU.  Alaskas,  Ss . 

No.  2  Std.  Alaskas,  48 . 

No.  2  Std.  Alaskas,  6s . .—.... 

No.  10  Std.  Alaskas,  Is....— 
No.  10  Std.  Alaskas,  2s— . 

No.  10  Std.  Alaskas,  Ss . 

Na  10  Std.  Alaskas,  48 _ — .. 

No.  10  Std.  Alaskas,  Ss . . . 

Na  2  Ungraded . . .......... 

Soaked,  28  .................................... 

Blackeye,  Ss,  SMk^ . . 

lOs  . . — 


PUMPKIN 

Fancy,  No.  2 _ ......... 

No.  2%  _ 

No.  8  _ _ 

No.  10  _ 


SAUER  KRAUT 


Fancy,  No.  2 
No.  2%  .... 


Na  8  _ 

No.  10  _ 


SPINACH 


No.  2  _ 

No.  2% 


No.  10  _ 

SUCCOTASH 

Std.  Na  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Cora,  Fp.  Limas. 
Triple,  No.  2 _ _ _ ... 


Eastern  Central  West  Coast 


Low  High 

Low  High 

Low  High 

.80 

.87% 

.80 

.95 

4.50 

5.00 

4.76 

6.75 

.72% 

.70 

.65 

.76 

.60 

.62% 

.75 

.85 

5.00 

}.00 

.70 

.75 

.62% 

.70 

.72% 

.87% 

.75 

.95 

4.25 

4.25 

5.00 

.70 

.70 

.65 

.70 

4.25 

3.50 

4.00 

.60 

.60 

_ _ 

3.60 

.72% 

.87  %2 

.80 

.95 

4.12% 

4.25 

.60 

.65 

.65 

.70 

3.30 

3.25 

4.00 

.57% 

.60 

.55 

.65 

3.20 

3.25 

3.40 

.77% 

.85 

.60 

.65 

'l.lO 

2.00 

2.60 

2.00 

2.35 

.76 

.86 

4.00 

4.60 

.66 

.75 

3.00 

4.00 

— 

1.12% 

1.25 

1.15 

1.35 

1.10 

1.40 

1.00 

1.10 

1.05 

1.20 

1.00 

1.30 

.92% 

.95 

.95 

1.25 

1.00 

1.20 

.85 

.95 

.90 

1.16 

1.06 

1.10 

.92% 

.90 

1.26 

1.16 

1.20 

.87% 

.90 

.80 

1.10 

.96 

1.15 

.82% 

.86 

.76 

1.10 

.90 

1.10 

.77% 

.82% 

.77% 

1.00 

1.00 

1.05 

.90 

.86 

1.00 

.80 

.95 

i.io 

1.16 

.86 

.77% 

1.00 

.80 

1.10 

.67% 

.70 

.80 

.75 

.95 

6.00 

6.76 

6.00 

6.26 

4.76 

6.00 

4.25 

4.76 

4.60 

4.76 

4.26 

3.60 

4.76 

4.26 

4.60 

1.30 

1.30 

1.40 

1.40 

1.60 

1.25 

1.60 

1.20 

1.30 

1.45 

1.00 

1.10 

1.20 

1.30 

1.06 

1.05 

1.26 

1.26 

1.80 

1.00 

.86 

1.10 

1.20 

1.30 

.72% 

.80 

.80 

1.10 

1.20 

.72% 

.86 

.76 

.90 

.96 

1.10 

1.00 

1.05 

6.26 

. 

6.00 

6.26 

6.60 

6.60 

4.00 

4.00 

6.60 

.72% 

.80 

1.00 

.62% 

.70 

.70 

.77% 

.90 

1.00 

.60 

.65 

.62% 

.70 

.85 

.90 

.62% 

.66 

.80 

.90 

6.00 

4.00 

4.60 

6.00 

.... 

3.60 

3.76 

3.26 

4.50 

4.60 

4.76 

3.15 

3.50 

3.26 

4.00 

4.25 

4.60 

4.00 

4.60 

.60 

.90 

.96 

.42% 

.60 

.60 

.57% 

.60 

2.25 

2.60 

3.50 

.67% 

.66 

2.70 

— 

.80 

.65 

.70 

.85 

1.00 

.80 

.85 

3.50 

2.40 

2.60 

.60 

.56 

.62% 

.65 

.55 

.70 

.66 

.76 

.80 

1.85 

^26 

2.50 

2.86 

2.60 

2.60 

.72% 

.77% 

.66 

.70 

.90 

.96 

.92% 

1.00 

.85 

.90 

1.05 

1.16 

3.10 

3.35 

2.90 

3.25 

3.40 

4.30 

.76 

.86 

.90 

1.10 

. . 

.96 

...... 
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SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 

No.  2%  - - - 

No.  8  . — . 

No.  10  . . . 

Fey.,  No.  2,  Syrup  Pack- 

No.  2%  - - 

No.  8  _ 

No.  10  . . . 

TOMATOES 

Fancy,  No.  2 - - — 

No.  2% . . . 

No.  8  _ _ 

No.  10  . . 

Ex.  Std.,  No.  1 - 

No.  2  . . 

No.  2%  _ 

No.  8  . . 

No.  10  . . . 


Eastern 
Low  High 


.671/2  .70 

.85  .871/2 


CANNED  FRUITS— Continued 


2.75  3.00 

.75  . 

.97%  1.10 


.67%  .80 

.95  1.25 


Low 

High 

Low 

High 

.75 

1.20 

1.20 

1.00 

1.60 

1.60 

Solid  Pack 

1.05 

1.10 

.90 

.95 

1.25 

1.35 

1.20 

1.27% 

3.76 

4.00 

.46 

.47% 

.76 

Eastern 
Low  High 


Central 
Low  High 


.671/2  .80 
.95  1.10 


Std.,  No.  1.. 
No.  2  . . 


TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04.. 

No.  10  . 

Std.,  No.  1,  Trim  1.03B . 

No.  10  . . . 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10  _ 

BLACKBERRIES 

Std.,  No.  2 _ 

No.  8 _ 

No.  10,  water............. 

No.  2,  Preserved....... 

No.  2,  Symp... . . 

BLUEBERRIES 


West  Coast 
Low  High 


2.05  2.20 

7.60  7.75 


1.35  1.45 

4.85  6.75 


TOMATO  JUICE 

No.  1  - 

No.  2  . . 

No.  10  . 


TURNIP  GREENS 

No.  2  . 

No.  2%  . 

No.  10  . . . 


With  puree 

CHERRIES 

.38 

.42% 

.40 

.42% 

.60  .62% 

Std.,  Red,  Water,  No.  2 . 

.59 

.65 

.65 

.67% 

.65  .65 

Std.,  White,  Syrup,  No.  2.......... 

.83  V> 

.90 

.85 

.90 

.80  .82% 

Ex.  Std.,  Preserved,  No.  2........ 

.95 

1.00 

.97% 

Red  Sour  Pitted,  No.  2 . 

2.80 

3.10 

2.75 

3.00 

2.65  2.75 

Red  Sour  Pitted,  No.  10 _ ...... 

R.  A.  Fey.,  No.  2% . . 

Choice,  No.  2% . 

.40 

.40 

Std.,  No.  2% . . 

3.00 

3.00 

3.50 

3.00  3.25 

.37% 

2.75 

.36 

2.50 

.40 

2.75 

.62%  . 

2.76  2.80 

GOOSEBERRIES 

Std.,  No.  2 . . 

No.  10  . . . . 

.40 

.45 

.40 

.50 

.52%  .66 

.70 

.70 

.70 

.75 

.70  .72% 

RASPBERRIES 

3.00 

3.00 

3.25 

2.65  2.80 

Black,  Water,  No.  2 . . 

No.  10  . . 

.75 

.66 

.67% 

Red,  Water,  No.  2 . . 

.90 

.85 

.90 

No.  10  . . 

3.35 

3.75 

2.90 

3.00 

Black,  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 . 

Canned  Fruits 


No.  10,  water .  2.35  . 

No.  10,  standard  heavy  pack....  2.55  2.90 
No.  10,  fancy  heavy  pack .  2.85  3.25 

APPLE  SAUCE 

No.  2  Fancy . 70  .80 

No.  10  . 3.00  3.25 

No.  2  Std . 60  . 

No.  10  . - .  2.75  . 

APRICOTS 

No.  2%,  Fancy.«. . 

No.  2%,  Choice . 

No.  2%.  Std . 

GRAPEFRUIT  SECTIONS  Florida 

8  oa.  . 45  .47% 

No.  2  . 65  .75 

No.  5  .  2.35  . 

GRAPEFRUIT  JUICE 

8  . . 25  .45 

No.  1  . . . . . 

No.  300  . . . 

No.  2  .  .45  .60 

No.  5  . — .  l-"0  2.00 

PEARS 

Keifer,  Std.,  No.  2% .  1.35  1.35 

No.  10  . 

Choice,  No.  2% . -  . 

No.  10  . 

Bartlett,  Fancy,  No.  2% . -  1.70  1.90 

Choice,  No.  2% .  1.45  . 

Std.,  No.  2% .  1.32%  . 

No.  10,  Water . 

No.  10,  Syrup . . .  4.60  5.35 

No.  10  Pie,  S.  P . 

PEACHES 

Fey.,  Y.  C.,  No.  2% . . . 

Choice,  No.  2% . . . 

Std.,  No.  2% . .  . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails  . 

Seconds,  Yel.,  No.  2%.... . 

No.  10,  Fancy . 

Peeled,  No.  10,  Solid  Pack . 


STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

No.  2  . . . 

Pres.,  No.  1 . 

No.  2  . 

Std.,  Water,  No.  10. 


1.35 

1.35 

6.00 

2.10 

2.15 

1.90 

2.15 

1.80 

1.85 

1.50 

1.45 

1.50 

.  1.65 

7.26 

7.60 

5.00 

.  7.00 

.  1.65 

7.26 

7.60 

5.00 

.  7.00 

1.76 

1.40 

1.60 

.  2.10 

Canned  Fish 


1.65  1.70 

1.35  1.40 

1.20  1.25 


HERRING  ROE 

10  oz.  . . . 70  ... 

No.  2,  19  oz. . .  1.25  ... 

No.  2,  17  oz .  1.12%  ... 


.37  .44% 


.55  .60 

1.70  2.12% 


PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2.. 

No.  2%  . 

Std.,  No.  2 . 

No.  2%  . . . 

Sliced,  Standard,  No.  10 . 

Shr^ded,  Syrup,  No.  10 . 

Crushed,  Std.,  No.  10 . 

PINEAPPLE  JUICE 

Buffet  . 

No.  211  . . 

No.  2  . . 

No.  2%  . 

46  oz . 

No.  10  . . . . . 


%  lb . . 

%  lb . 


Std.,  4  oz... 

6  oz.  . 

8  oz.  .... 


6.50 

6.50 

3.25 

3.25 

3.00  . 

1.96 

1.96 

Southern 

Northwest  Selects 

.95 

1.05 

.96  . 

1.00 

1.00  . 

1.15  1.25 

1.80 

2.10 

1.80  . 

1.60  1.75 

1.90 

2.20 

1.90  . 

Selects,  6  oz.. 


1.65  1.70 

1.45  1.50 

1.30  1.40 

3.25  3.50 

5.60  5.75 

3.25  3.50 


1.30  1.45 

1.20  1.35 

1.10  1.20 

.77%  .80 

1.00  1.10 

4.30  4.75 

4.00  4.35 


Red  Alaskas,  Tall,  No.  1 . - 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . . 

Flat,  No.  1 . . 

No.  %  . . 

Pink,  Tall,  No.  1 . . 

Flat,  No.  % . 

Sockeye  Flat,  No.  l............~~.. 

No.  %  . . 

Chums,  Tall,  No.  1 . . 

Medium,  Red,  Tall . 


No.  1,  Small . 

No.  1,  Medium.. 
No.  1,  Large . 


.62% 

.72% 

1.06  _ 

1.60  _ 

2.40  .... 

6.00 _ 


SARDINES  (Domestic)  Per  Case 

%  Oil,  Key .  4.15 

%  Oil,  Keyless .  4.00 

%  Oil,  Tomato,  Carton......... . 

%  Oil.  Carton .  5.00 

%  Mustard,  Keyless . 3.80 

Calif.  Oval  No.  1,  24’s..............  . 

Calif.  Oval  No.  1,  48*s..„ . 

TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24’s . . . 

Fey.,  Yel.,  Is,  48’s . .  . 

%s  . . .  . 

^^8  ••••••••••••••••••••••••••••••■•••••••••••••••  ••••••• 

Light  Meat,'  'is . .  . 

%s  . .  . 

%s  . .  . 


Southern 
1.00  1.10 
1.05  1.15 

1.10  1.20 


1.70  L70 

3.00  v  30 


10.00  11.45 
6.60  6.30 

3.86  4.15 

11.00  . 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

ADJUSTERS  ior  Detachable  Chaina. 

Frank  Hamachek  Mach.  Co.,  Kewaunee.  Wis. 
AGITATORS 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BASKETS,  Piclduq. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BEAN  SNIPPER,  Green  String. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

^ott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Cambridge  Wire  Cloth  Co.,  Cambridge,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  me.,  Baltimore,  Md. 

BELT  LACING 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOHERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Lug,  Field,  Metal. 

Berlir.-Cnapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Chis.holm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Wks.,  Westminster,  Md. 
BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

A.  \j .  Sisk  &  Son,  Aberdeen,  Md. 

BU;  NERS.  Oil,  Gas,  Gasoline,  Etc. 

A.  K  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CAr^  MAKERS'  MACHINERY. 

E.  W,  Bliss  Co.,  Brooklyn,  N.  Y. 

Came  i  on  Can  Mchy.  Co.,  Chicago,  Ill. 

CA  iNED  FOODS. 

Calif(.;nia  Packing  Corp.,  San  Francisco,  Calif. 

Natic  il  Kraut  Packers  Association,  Clyde,  Ohio. 
Philli  3  Packing  Co.,  Cambridge,  Md. 

Philh  s  Sales  Co.,  Cambridge,  Md. 

Tri-St  e  Packers  Association,  Easton,  Md. 

Valdt  3  Canning  Co.,  Valders,  Wis. 

CA  3,  Tin,  AU  Kinds. 

Amei  an  Can  Co.,  New  York  City. 

Conti.  >ntal  Can  Co.,  New  York  City. 

!Crow.  Can  Co.,  Philadelphia,  Pa. 

Heeki  Can  Co.,  Cincinnati,  Ohio. 

Ratio-  1  Can  Co.,  Inc.,  New  York-Baltimore. 

Phelj:  Can  Co.,  Baltimore,  Md. 

Philli'.  i  Can  Co.,  Cambridge,  Md. 

ca:  sealing  compound. 

Dewfc  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CA  TESTING  MACHINERY. 

-•  W  “liss  Co.,  Brooklyn,  N.  Y. 

Came  n  Can  Machinery  Co.,  Chicago,  III. 

CA,  WASHING  MACHINES. 

^iah  ’m-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  lobins  &  Co.,  Inc.,  Baltimore,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-^ott  Co.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  SpiraL 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

E.  W.  Bliss  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Cambridge  Wire  Cloth  Co.,  Cambridge,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

CONVEYOR  BELT  FASTENERS 
Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  ior  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FaLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster.  Md. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

C3iisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

J.  P.  Anderson  &  Co.,  Philadelphia,  Pa. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

ENAMELED  BUCKETS.  PAILS.  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-CStapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FERTILIZER. 

American  Cyanamid  Co.,  New  York  City, 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  ior  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Food  Machinery  Corporation,  Hoopeston,  lU. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

HYDRAULIC  CONVEYING  EQUIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Scott  Viner  Co.,  Columbus,  Ohio. 

INSECTICIDES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
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WHERE  TO  BUY  —  Continued 


INSURANCE,  Cannen. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 


JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  III. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Kettles,  Cameled.  See  Glass-Lined  Tanks. 


KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  lU. 
A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KNIVES,  Miscellaneous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  HooMSton,  III. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin, 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KRAUT  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 


LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 
LABORATORIES,  lor  Analyses  of  Goods,  Etc. 


National  Canners  Assn.,  Washington,  D.  C. 


LACING,  BELT 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 


MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


MIXERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PAILS,  Rubber.  ,  ^ 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 


PASTE,  CANNERS'. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapohs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  FaUs,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Srott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Cotm. 
Crites  Moscow  Seed  Growers,  Moscow,  Idaho. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn  Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 


PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 
Stnclalr^ott  Co.,  Baltimore,  Md. 


PEA  VINER  FEEDERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporahon,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

STORAGE  AND  WAREHOUSING. 

Douglas  Guardian  Warehouse  Corp.,  Chicago,  Ill. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltixnors,  Md. 


Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Fo^  Machinery  Corporation,  Hoopeston,  Ill. 
V  H.  Ungsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Crites  Moscow  Seed  Growers,  Moscow,  Idaho. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn  Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEED  TREATMENT. 

Bayer  Semesan  Co.,  Wilmington,  Del. 

SEWAGE  DISPOSAL. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 

E.  W.  Bliss  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TTie  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STENCILS,  Marldnq  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TANKS,  Glass  Lined,  SteeL 
^isholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Fo<ra  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 


Vx  U-  “‘“yajo  rails,  IM.  i. 

rood  Machinery  Corooration,  Hoopeston,  Ill. 
«•  fi-  ^ngsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 


Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y 
Food  Machinery  Corporation,  Hoopeston,  Ill 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
^isholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Fo(^  Machinery  Corporation,  Hoopeston,  Ill. 
R  V  ^**J9senkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 


Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 


vjirowers,  inc.,  1, 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 
Tri-State  Packers  Asso.,  Easton,  Md. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 


now  novoii, 


Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
VACUUM  PANS 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

VEGETABLE  CUTTERS. 

J.  P.  Anderson  &  Co.,  Philadelphia,  Pa. 
Chisholm-Ryder  Co.,  Niagara  Palls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
VINERS  AND  HULLERS. 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Frank  Hamachek  Mach.  C^.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


WAREHOUSING  AND  FINANCING. 

Douglas  Guardian  Warehouse  Corp.,  Chicaoo. 

WASHERS,  Can  and  Jar. 


Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  II) 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott-Viner  Co.,  Columbus,  Ohio. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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THE  CANNING  TRADE 


/J  Ne4AjL  MacUin^ 


THE  PACKER  will  appreciate  its  simplified  construction.  A  radical 
departure  permits  chansing  from  the  highest  to  the  lowest  size  can  in  a 
matter  of  minutes.  Cans  filled  with  liquids  are  handled  at  the  same  effi¬ 
cient  speeds  as  the  more  expensive  machines. 

THE  CAN  MAKER  will  find  in  the  ^^Bliss^^  No.  341  a  remarkable  util¬ 
ity  machine.  The  ease  of  adjustment  makes  it  especially  valuable  on 
short  runs.  Its  range  of  sizes  is  greater  than  any  comparable  seamer. 

THE  PRICE  is  unusually  favorable.  The  economy  achieved  by  simplifi¬ 
cation,  permits  ''Bliss^'  standards  of  precision  and  dependability  in  a 
rugged  machine  of  exceptional  value. 


•) 


ClOSi  HABMONY !  The  spirit  which 

has  animated  each  Annual  Meeting  of  your 
Association  ! 

CIOSE  HABMONY !  The  fellowship  of 

personalities  and  business  enterprise  ! 

CMSBHABMONY!  The  year  'round 

team-work  . . .  the  closely  associated  ideas  and 
action  . . .  that  have  made  your  Industry  one 
of  America's  Leaders  ! 


NATIONAL  CAN  CORPORATION 

SUBSIDIARY  OF  McKEESPORT  TIN  PLATE  CORPORATION 

EXECUTIVE  OFFICES  •  110  EAST  42nd  STREET  •  NEW  YORK  CITY 

Sales  Ollires  and  Plants  a  NEW  YORK  CITY  •  BALTIMORE  .  MASPETH,  N.  Y  •  CHICAGO  •  BOSTON  •  DETROIT  •  HAMILTON  OHIO 


